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100th Anniversary for  

Reeder-Davis Funeral Home, Inc. 
Hughes Springs, Texas                                                                                                                                                                                                                                                                                                                                                                                             

 When Jimmie Reeder first began selling caskets in his retail business 100 years 

ago, Hughes Springs, Texas had no funeral home.  Since then, he and two more 

generations of his family have continuously served funeral needs for northeast 

Texas families. 

 To celebrate those 100 years, Reeder-Davis-Schindler Funeral Homes hosted a 
party at their Hughes Springs location and all funeral directors were warmly in-

vited.   

 The industrious Jimmie Reeder, who usually donned a derby hat, became well-

known through his retail, funeral and insurance businesses.  In 1951 he was recog-

nized by the local newspaper as ñMan of the Half-Century.ò  Reeder was a devout 

Baptist at the townôs biggest church, almost from the time he arrived in Hughes 

Springs at age 16.  He actually came to Hughes Springs by train from his even-

more-rural community of Lassater, TX to finish high school while doing janitorial 

work at the local store. 

 At age 28, he married schoolteacher Lizzie Everett.  Their 

first son died of diphtheria at age seven and their second son 

died at age 16 of appendicitis.  ñMy grandfather became con-
vinced these deaths were a message from God that he should 

surrender to preach.  So he became a preacher, in addition to 

running the quite successful store and selling funeral insurance,ò recounts Betsy 

Schindler, his granddaughter and co-owner of the family business.  At one time he 

was said to have pastored seven churches at the same time, preaching at various 

hours.  He preached at Bethel Cass Baptist for a while and served South Union 

Baptist and Cason Baptist for a couple of decades-all the while running his retail 

business, insurance company and funeral home. 

 With all his responsibilities, Jim Reeder was glad when his only living child, 

Leita, brought her husband Charles Davis home to live and work with him in the 

home where the next generationï Jim and Betsyï were raised.  Reeder had taken a 
test to receive his funeral directorôs license in 1938, and Leita, who had earlier 

earned college degrees followed suit and received her license during World War II.  

Charles was drafted, meanwhile, and served in the Army overseas. 

 Jim Reederôs forte was in his devotion to the people he served, his granddaughter 

said.  ñHe loved driving his hearse and sitting on the 

front row at funerals, and leading the procession to the 

cemetery.  Some tell that in his later years he would 

stop a procession at an overpass if a train happened to 

be coming by.  He didnôt want to take a chance of the 

train falling through and hurting people in the proces-

sion.ò 

 He loved riding his horses and shared them with all 

(Continued on page 16) 
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           Native Grasses and Flowers 

Reaching to the Sky 
For those with a love for the natural 
landscape, arrangements have been 
made with the private owners of  
Golden Prairie, a registered natural 
landmark, to scatter cremains on their 
p r oper t y.  In add i t i on  t o the 

arrangements, a picture and GPS 
location of the actual site is included. 
Memorialization for cremains scattered at 

any location is available in our  Garden of  

Remembrance, a cremains burial and  

scattering garden with a memorial 

cenotaph. 

For information contact:   
           Pugh Funeral Home 

          400 Chestnut-   Golden City, MO  64748-0145  

          1-417-537-4412   1-800-575-2611 

Scattering Cremains in a Natural Area 

Amy Howard Art Gallery  

  Amy Howard 

The editorôs daughter Amy, who was mentioned in 

our previous issues, was quite the artist and weôve 

decided to display some of her artwork every issue 

in her memory. 

  

  

 
 

    

 

  P. O. Box 1468, Andover, Ohio 44003 

   440-293-6272 / 440-293-6846-fax 
   e-mail: Charlotte@mericwood.com 
  www. urnsbymericwood.com 
       

Our wood urns are made from the finest 

solid Appalachian and Northern hardwoods. 

No composite wood products are used in the 

construction of our urns. Urns are offered in 

Hard Maple, Cherry and Red Oak. Meric 

Wood Products is a family owned business 

with over 50 years of woodworking experi-

ence. 

Meric
 W

ood P
ro

ducts 

By Urn
s 

As We Drive By 
We love to take pictures as we go by funeral homes, but 
weôd welcome pictures, if you send them to us. 

D. W. Newcomerôs Sons 

Overland Park, KS 

Funeral Chapel 

McGilley & Hoge  

Johnson County Memorial Chapel 

Shawnee Mission, KS 

 

 

  

Made in America 
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 Mortuary Muse*            
 *to think or consider deeply; meditate 

  By Lowell 

 
Since 1961 

Brian Simmons  

Springfield Mortuary Service, Inc  
              

  FIRST CALLS 

 

   PREPARATION 

 

   TRANSPORTATION 

 

     SHIPPING SERVICE 

 

  CREMATORY 
            

                  520 S. Patterson  
            Springfield, Missouri  65802       

         1-800 -259 -6207  

  (417) 869 -2826  FAX - 417 -869 -9242  

Brian and Sue Simmons and 

 Jennifer Bodenhamer 

  We Are All On Page 436...But 

What Book? 

 I hate to bore our readers in states 

other than Missouri with our preneed 

problems...so if you are not in this leaky 

boat skip on over to the chuckles... 

again.  I knowðyou looked there first. 

 Missouri Preneed regulations are cov-

ered under statute #436 which was un-

der fire before the National Prearranged 

Services plunge into a Texas Insurance 

Department instigated receivership.  

Legislators considered revising, 436, 

the preneed law, during the last session 

but there wasnôt time before the ses-

sionôs mandatory end. 

 Representative Tim Meadows and 

Senator Delbert Scott spoke at the 

MFDEA convention in June and asked 

all concerned parties to get together and 

submit a list of recommendations and 

revisions.  They warned that all partici-

pants should be on the ñsame pageò 

before presenting their wish list to the 

legislative committee that will take up 

the issue in the next session.  At this 

point (mid-July) the group has some 

common concerns, but it remains to be 

seen if they can agree on issues like 

the amount to be trusted, and how, 

portability, cancellations or even who 

should be selling preneed. 

 The committee includes several peo-

ple each from the Attorney Generalôs 

office, Division of Finance, Director of 

Legislation/Budget, Professional Reg-

istration, Department of Insurance/

Financial Institutions, several insur-

ance companies are represented by 

attorney or lobbyist or their own peo-

ple.  The State Board of Funeral Direc-

tors & Embalmers are there including 

the pubic member and an inspector/

investigator along with Funeral Con-

sumers Allianceôs (FCA) Josh Slocum, 

AARP, silver-haired legislators group, 

About the Author: 

Lowell Pugh has funeral director and embalmer 

licenses in Missouri and Texas and continues the 

operation of the 104-year-old family funeral  

home.  He is publisher of The Dead Beat which 

began in 1999.  He can be contacted at The Dead 

Beat address.   

SCI, preneed marketers, actual fu-

neral directors that can spare the time 

to leave their business and the Mis-

souri Funeral Directors and Embalm-

ers Association (MFDEA).  The com-

mittee needs to forward their recom-

mendations to the legislative commit-

tees by August.  I find it hard to be-

lieve that all of those committee 

members are even reading from the 

same book much less the same page. 
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Have you had an OPEN HOUSE, built a NEW 
ADDITION to your funeral home, developed a new 
PROGRAM FOR GRIEVING CLIENTS, 
RECEIVED AN HONOR from your community, 

have an interesting HOBBY or DONE SOMETHING 
THAT WAS JUST PLAIN FUN?  If so, tell us about 
it.  We want to tell your story (WE LOVE 
PICTURES, TOO) call us 800-575-2611, fax us 417-
537-4797 or  e-mail us: editor@thedead-beat.com. 

Colleagues Lost or Found 

 (If you would like to find someone in the funeral industry, 
let us know- 

editor@the dead-beat. com 

 

Kimberly A. Sabella, CFSPï  
Mentor of the Year & Outstanding Partner Initiatives  

Wolfersberger Funeral Homeð 

OôFallon, Illinois 

Mentor of the Year & Outstanding Partner Initiatives ï Kimberly 

A. Sabella, CFSP, owner and funeral director of Wolfersberger Fu-

neral Home, OôFallon, Illinois, was recognized as the Career Mentor 

of the Year by Southwestern Illinois College, Belleville, Illinois, at the 

2008 Business, Industry, Labor and Education Partnership Breakfast. 
Kim is a native of Mid-

west City, Oklahoma 

and a graduate of Cen-

tral State University, 

Edmond, Oklahoma. 

She is the daughter of 

Rev. Forest & Patricia 

Weast of Ada, Okla-

homa. Also, Wolfers-

berger Funeral Home 
was honored by SWIC 

at the partnership event 
for a long-standing 

commitment to help-

ing students with ca-

reer exploration. The  

contributions that Kim has made over the past several years in her com-

mitment to helping students with career exploration has earned her and 

the business this recognition. Kim regularly participates in career fairs 

for young people and area Girl Scouts. She represents her vocation at 

scholastic conferences, workshops for non-traditional career choices, 

faith-based seminars, and consults one-on-one with young people who 

express a genuine interest in Funeral Service as a career. It has been a 
valuable opportunity for Kim to be involved with the community and to 

share her experiences with young people.   

Pictured from left are SWIC Trustee Eugene Verdu, 

Kim Sabella, Wolfersberger Funeral Home co-owner 

Jim Sabella and  SWIC Trustee Philip L. Smith. 

Batesville Trip 

On June 9th and 10th the Batesville Casket 
Company took a group of funeral directors 

from Missouri, Kansas and Illinois to the 

Batesville Plant in Indiana.  For a new funeral 

director and old one alike it was an eye-
opening time.  The information that we re-

ceived about the manufacturing of the caskets 

and the detail that goes into each and every one 
gave us knowledge to inform the consumer.  

Then the consumers can make an informed 

decision.  Steve and James Carver from Wal-
nut Lawn Funeral Home in Springfield, Mis-

souri and 13 others from around the three 

states had a wonderful and educational time. 

Group traveling to Batesville Casket Company. 
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 Behind the Back 
Fence      By Lowell 

The Dead Beat 

 

 BAXTER VAULT COMPANY  
           Baxter Springs, Kansas/Independence, Kansas 

Phone 800-346 -0547  

òServing The 4-State Areaó 

          *Doric Burial Vaults 

           *Clark Steel Vaults 

            *Concrete Boxes 

             *Mausoleums 

              *Monuments/Markers 

       The finest tributeé the most trusted protection  

Allen  

Monuments  

 Meric Wood Products is a wholesale and manufacturing company 

headquartered in Andover, Ohio.  They are proud to announce the intro-

duction of a new line of Human and Pet urns.  ñOver the Rainbowò Urns 

by Meric Wood Products are handcrafted from the finest Appalachian 

and Northern hardwoods available.  No composite wood products are 

used in the construction of their urns. 

 Their unique urn designs are available in various shapes, sizes and 
price ranges, in Cherry, Hard Maple and Red Oak.  They are also 

pleased to announce a very special series of wood-burning designs by 

their artist Robin Leigh.  He has thirty-four years of wood-burning ex-

perience.  All of Robinôs designs are done free hand; and he can custom-

ize a special photograph of a loved one. 

 Meric Wood Products is a family-owned business with over fifty years 

of experience in the woodworking industry.  Meric has been supplying 

the kitchen, bath and furniture industries with quality wood components 

for years.  Their factory is equipped with up to date CNC machinery, 

including milling machines capable of doing rope, flute and reed spin-

dles, which you will find on many of their urns. 
 They can custom design an urn or pet casket to your specifications.  

The employees at Meric Wood Products stand by the American way, 

and take great pride in the quality and care that goes into every one of 

their urns. 

 They also do custom plant stands, candleholders, desk and furniture 

items.   Visit their websites:  www.urnsbymericwood.com or 

www.overtherainbowpetcaskets.com or www.mericwood.com. 

Meric Wood Products 
Andover, Ohio  

  Robby Bates of DeKalb, Texas was catching me up 

on TFDAôs convention which we unfortunately 

missed.  He said they had a really good attendance.  

Robby will be running for a position on NFDAôs pol-

icy board at the next convention.  I called him to ask 

if the NPS affair drew a lot of attention at the meet-

ings. 

 At the Missouri convention I looked out over the 

exhibition hall at the number of insurance and pre-

need-related companies and wondered how much do 

we really know about any of them, other than what 

they tell us?  All of us have friends among their reps, 

but do they always know whatôs happening?  I think 

not.  Are the rating companies competenté how 

would we know?  Who checks on them?  Do these 

companies have their own association/ethics monitor-

ing groups?  Perhaps the industry needs to take a 

closer look at themselves to build back consumer con-

fidence. 

 We funeral directors are way too trusting or else our 

vision becomes clouded with images of dollar signs.  

Back in the early ó90ôs when the attorney general and 

the state board won their case against NPS for 80% 

trusting, who among us would have thought that some 

division of government would never follow up to 

make sure that they did trust the required amount.  I 

was surprised to read that the elected attorney general 

has to ask the politically-appointed insurance director 

for permission to investigate an insurance company. 

 Looking over the committee working on suggested 

revisions of  MO#436, I get the feeling that the state 

government divisions will be posturing for their turf 

claims while trying to make up for the failure to en-

force a flawed preneed law.  Did some of the indus-

tries on the present committee have undo influence 

with the lawmakers in the original version?  A col-

league told me the other day that when he took his 

insurance exam, while he was a funeral director prac-

ticing in another state, he was told, ñ...the insurance 

company always wins.ò 

 This my antiquated, narrow-minded and unrealistic 

view of what the new preneed law should include:  

100% trusting with easy portability and cancellation 

procedures compatible with family services; preneed 

contract and sales made only by licensed funeral di-

rectors employed by the selling funeral home; insur-

ance company salespeople should focus on selling a 

good product that is not tied to a preneed contract 

(Continued on page 30) 


