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Business, Institution and Government Ethics

and Etiquette of Expressing Sympathy
By H. Clay Atchison I

If you are representing a business, institution, or government agency, it cg
especially challenging to know how to express sympathy when an obituary| rg

fi i

and agencies have regulations prohibiting monetary donations as an expre
sympathy. University of Houston Victoria, like many institutions, has strict
and regulations for expressing syn
memorial contributions to given charities in lieu of flowers. If flowers are ng
propriate, only a card wil/l be se
lices). Institutions and businesses have these policies for understandable
It may be considered unethical to support one organization and not another,
siders may view certain organizations as inappropriate.

n | ieu of fl owers contributions

When considering how to express your sympathy, its important to remember

fl

are used. Flowers brighten a somber mood and help the bereaved visually
ence support from friends and family.

+

There are many reasons why leaders can and should send some form of

owers are always a kind gestur e,

sympathy to bereaved families.
Most businesses, institutions, and agencies have money set aside for s\
gifts and flowers to be sent to employees or their direct relatives, close
ates, and even students, but this money is often not allowed to be

Other Articles in
this Issue

Aaron, Chris, Rogene, Jim and Justin
Wenburg
Pg. 16

Ty Conklin -
The Last Ride Motorcycle Hearse
Pg. 21

monetary donations. Uni versity
for any funds: In Lieu of Flower€ ont r i but i ons i n |
Allowable: acknowledgments may include flowers, plants, gift baske
similar items, o6 (University of |
cedures). All institutions have a policy regarding sympathy gifts and flg
and one should be diligent i n kn

an expression of sympathy.
Employees and other continuous supporters of a business or agency pu
tremendous amount of effort into their professional life. By sending an exp
sion of sympathy, such as flowers, employers acknowledge the dedicatic
the employee and their family. Making a gesture of kindness shows the
tionship of mutual support between employee and employer.
By acknowledging the difficult loss of someone who has impacted the| b
ness or institution, a leader is able to express to the employee or assocjal
they are valued and will be supported when they return to work.
Supporting employees and/or their families is always good business.
showing support and care for people who have been dedicated to the cgm
the company builds a reputation of having strong values. People alway:

(Continued on pag#8)

Thomas John (Tom) Darst, Sr.
Pg. 14 & 25
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#s Brings back “2004”

S Pricing on Funeral Products By

wy HOWARD
a5 MILLER.-

www.cremationumsdirect.com

Mention this ad and buy at 2004 Prices.

Distributor of Keepsakes, Ums, Vaults, Caskets, and Fine Memorial Products.

1793 Pine Circle
Lawrenceville, Ga 30044
Phone: 678 778 6018
Fax 6782257142

Email: sales@cmewationumsdirect.com
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As We Drive By
l ove to take pictures
welcome pictures, if you send them to us.
These pictures provided by Bill Murray.

Amy Howard Art Gallery n

The editordés daughter A
previous issues, was quli
to display some of her artwork every issue in he

memory.

Amy Howard

’;:-féémaéee Plush and Lambskin ¢
Child Caskets Now with Panels
Style S0P Style S0L
800-535-8667 www.cherokeechildcaskets.com

Scattering Cremains in a
Natural Area

Native Grasses and Flowers
Reaching to the Sky

\| For those with a love for th
\ || natural landscape, arrangeme
\ | have been made with the priv

| registered natural landmark,
Wil scatter cremains on
il property. In addition to th
arrangements, a picture and G
location of the actual site
included.

Memorialization for cremains scattered at any location is
available in our Garden of Remembrance, a cremains
burial and scattering garden with a memorial cenotaph.

For information contact:
Pugh Funeral Home
400Chestnut
Golden City, MO 64748145
1-417-537-4412 1-800-575-2611
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betic concoction.

Funeral home J agrees that the crema-
tion pricing is under valued but hopes
to stay competitive with K. While fu-

Mortuary Muse*

*to think or consider deeply;
meditate
By Lowell

neral home | takes the Rhett to Scarlett
attitude (movieobs
cremations according to their costs and
valugd a price closer to minimum bur-
ial.

Now enter another player or the crou-

A placid farm pond is smooth as glass
until a fish bait drops in the middle and
a bass erupts from below sending rip-
ples across the surface. Or a bowl of
alphabet soup is staring you in the face

as you drop croutons in the middle cre- Now | et 6s t al k a b &[0 I this soup. A fpil seryice J“P%ﬁag s

ating repetitive circles to the bowl rim. the smaller cities and towns. The next dir€ctor with a crematory and severa
A demographic region might be sym-largest population ring after the core Other locations in another demographic
bolized by the action in the pond or ahas four firms, D, E, F and G before the "€9i0n which has opened a cremation
soup bowl. ripple crosses a state line. E and F haveS0Ciely in the midst of firms A, B and
We sit on the edge of two demo-strong ties to core B so their cremation O Hé may be the smartest one in the
graphic regions that have core metropr i ci ng stays cl os tuPbgw. gWib profitagle; crepatiqq
politan areas with smaller cities andthat higher charges are justified, but PTiCiNg at his funeral homes he can now
towns in the outer rings. One metrotries to stay in the ballpark with the 2dd Some cost oetting income from
area, think the center of the soup bowh e i ghbor 6s pr i ci n g e alphabet soup bowl area. Do we
of population, has three independent The next population ring has funeral N2ve aflyin the soup or maybe a barra-
funeral service firms, A, B, and C, home H which has ties to firm C. Final udainthe fish pond?
which has ties to a local crematory anding of small towns has Firm | with no . When did market share become more-
a small independent chain of funeralconnections nor does J except for being!MPortant than profitability? 'Is a below
homes. Everyone is civil to one an-a community competitor to firm K. COSt preneed cremation contract ever
other, but competition seems to beFirm K has ties to B, E and E while 90INg to recoup enough funding in a

fierce, especially in the cremation segf i r m Los niche i s9°0¢ RO, 1eg5 dhe guren
ment. rings among five firms in this alpha- (Continued on pags)

Since 1961

Brian Simmons
Springfield Mortuary Service, Inc

FIRST CALLS
PREPARATION
TRANSPORTATION
SHIPPING SERVICE

CREMATORY

520 S. Patterson
Springfield, Missouri 65802

Brian and Sue Sim(;ns and 1'800 '259 '6207

Jennifer Bodenhamer

(417) 869 -2826 FAX-417 -869 -9242
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New Fayetteville, Arkansas Funeral Home

Epting Funeral Home has expanded into two loca-in Rogers, Arkansas. She was a 2000 graduate of Rogers
tions. As of January 1, 2009 they are now open toHigh School, and a 2004 Ouachita Baptist University
serve the Fayetteville, Arkansas area. Their new lo-graduate where she obtained her degree in Accounting.
cation is at 28 South College, Suite 20. Their new Ricky and Iris enjoy traveling, scuba diving, and spend-

phone number is 47843 3443.

ing time with their families. He and his wife are mem-

Epting Funeral Home opened their first location in bers of First Baptist Church in Rogers

March, 2008 in Bentonville, Arkansas and quickly

Ricky and Iris opened Epting Funeral Home in March,

saw the need for another location in the Fayetteville2008, and is the only localgwned and operated funeral
area. They specialize in church services, gravesidenome in Bentonville. The importance of being family

services and cremations.

owned is very important to their family, knowing that all

Epting Funeral Home is owned and operated bydecisions are made ite and in a timely manner.
website

Ricky and Iris Epting. Their is
www.eptingfuneralhome.webs.com.

Rick Epting has been a li-
censed funeral director servi
families for over ten years.
is a 1996 graduate of Rogg
High School and a 1998 grag
ate of Northwest Arkansg,
Community College in Be
tonville, Arkansas. He has ‘
degree in Business ManageRley and Iris Epting
ment. Born in West Mem-

phis, Arkansas, Ricky moved with his family to

Northwest Arkansas in 1990. He married Iris Le Ept-

ing October 14, 2006 in Rogers, Arkansas.
Ricky is a member of the Rogers Noon Lions Club

where he serves on the Board of Directors. Also hq
was a paspresident of the Northwest Arkansas Fu-

neral Directors Association.

Iris Epting is an accountant for Cooper Homes lo-
cated in Rogers, Arkansas. She was born and raisdad

SCHAEFER MORTUARY SERVICE

1-800-296-9360
Licensed & Serving You in MISSOURI & ILLINOIS
*REMOVALS * EYE ENUCLEATION * EMBALMING
* CREMATION * SHIPPING
WE REPRESENT YOU WITH 24-HOURS QUALITY SERVICE AS
OUR #1 GOAL !

MISSOURI

*St. Louis City

*St. Louis County

*St. Charles County
*Jefferson County
*Surrounding Communities

*Madison Counny

*Monroe Counny

*St Clair County
- . *Surrounding Communitics
St Louis
2061 Hwy 21

St, Louis, MO
63010

Not A Funeral Home - Not A Competitor
ROBERT & MONICA SCHAEFER. OWNERS

Page4

They wanted to offer Fayetteville and the surrounding
area the same quality services that they have offered in
Bentonville and in January, 2009, Epting Funeral Home
expanded into the Fayetteville market. They are located
next door to Caring Caskets. They are honored to accept
all merchandise purchased from Caring Caskets at NO
additional cost to their families. They are able to pass
along savings to their families because they do not have
expensive overhead that most funeral homes have.

Ricky says, AfGod has given
to serve many families in Northwest Arkansas Region,
this is our ministry. Our family is honored to serve your
family. o

Have you had an OPEN HOUSE, built a
NEW ADDITION to your funeral home,
; developed a new PROGRAM FOR
i GRIEVING CLIENTS, RECEIVED AN
HONOR from your community, have an
interesting HOBBY or DONE SOMETHING
THAT WAS JUST PLAIN FUN? If so, tell
us about it. We want to tell your story (WE
LOVE PICTURES, TOO) call us 800 -575
2611, fax us 417537-4797 or email us:
editor@thedeadbeat.com.

S ——

L"X; Colleagues Lost or Found!!!

(If you would like to find someone in the funeral in-
dustry, let us know-
editor@the dead-beat. com

Winter, 2009
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Mortuary Muse (Cont.)

(Continued from pag8)

situation? Does this intense emphasis on below cost cremat
increase the public perception that this should be the norm? So
serious contemplation is in order.

An interesting historical footnote from two generations back.

The founder of firm B promoted complete funerals in the $20
range. None of the competing funeral homes jumped on th
train.

About the Author:
Lowell Pugh has funeral director and embalmer licenses in Missouri and [Tex
and continues the operation of the j@arold family funeral home. He is pub-
lisher of The Dead Beatwhich began in 1999. He can be contactefihet Dead
Beataddress.

12-Year-Ol d6s Spec| a

It 6s al way syea adldiesvb egin with, duwhen
someone has always dreamed o
nice to see it acknowledged.

An Associated Press release about Dennis Channel Jr. of Mi
upl i ftingl

|l ersport, Ohi o was
member of the U.S. Army and Chaplain for the Ohio Nationd
Guard. o The problem was tha
since the age of five.
After his death the Guard decided he deserved a

military burial. So Guard members carried the
ket, later raised their rifles to fire three rounds
the bugler played, AT aless

(From a mother that has lost a child, Thank you Guard for yoJ
compassion, | know the family appreciated it.)

BAXTER VAULT COMPANY
Baxter Springs, Kansas/Independence, Kansas
Phone 800-346 -0547
0Serving The&6t at e Ar ead
*Daric Burial Vaults
*Clark Steel Vaults
*Concrete Boxes
*Mausoleums
*Monuments/Markers
The finest tribute € the most trusted protection

Allen
Monuments
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Behind the Back
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‘ By Lowell

on Several years ago | said the way funeral service

mawas changing that if we wanted to stay viable we

had to provide what the customer really wanted. If

the inlaws really want to

0 spend the insurance money <

aton a memorial Cadillac, wg—410BRY=;
should make sure we were . v~
the Cadillac business. Auto-

Llsmobil es? That
like such a good idea now.

For the last several years the funeral service con-
sultant/marketing people have been telling us that
baby boomers are different. They are going to

| seek gebo?m ire%iwi ways to do funerals and we
should’be’ preparedto provide all of these different
services and events that they
will require. Embalmers may
§ave i prapare,
sitting position for a visitation
at Cinema 33 or a golf cart at

doesnot

l will, of course, enhance our

t he
market share.

Where am | going with
the foggiest idea. | see this never ending progres-
sion of things and events to create meaningful fu-
neral services to help grieving families ameliorate
their sorrow while earning a living for manage-

I' ment, staff and suppliers. But will the economy of
the near future support this mode of funeral ser-
vice? Will the baby boomer generation suddenly
find themselves not so different from their prede-
cessors? Perhaps they really never were that dif-
ferent.

| think that prudent an
progressive funeral direct
wonot turn
the secal | ed f
neral, but it sure would n
hurt to sharpen up tho
personal skills, a warm handshake and a comfort-
ing hug for a minimum burial. Think simple, af-
fordable and compassiondteu t donoét
store away.

About the Author: Lowell Pugh has funeral director and
embalmer licenses in Missouri and Texas and continues the
operation of the 10§earold family funeral home. He is
publisher ofThe Dead Beatwhich began in 1999. He can
be contacted athe Dead Beataddress.
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AfterThoughts

«Contagious Deat h????
By Joanne Howard

[
yREENENNL
~NJ
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This month seems like an effort to only do the grievers feel like a fith dondét forget what h a
decide what to share with you. As | was wheel not being a couple among couples,life, but other people do. Lowell and |
walking the dog, my usual contemplative but if their friends think associating with wr ot e an akFtodos| 8eaho
time, | had several thoughts. Severalthe one who lost the spouse would loseWe e ks Arendt TReeple OV ¢
different illnesses are going aroundrang-t hei r sé t oo. Y o ur dd tend eonhihk thav peopieeget overfa t |
ing from digestive to respiratory and | spouse will die too or you will take the deat h, but that 6s no
was thinking how everyone really does- f r i endds spouse t o goes. pGriegviogepeople learnsto adjust to
not want t o be ar ¢ Surprise, surprise, death is not conta-dhe change in their lives. Their actions
We all feel that just exposure to a sick gi ous . But maybe imay seemdilkedheyshave gattenyowemnite 6 s
person will lead us to be sick too. Wewor ry about a | ovebutonredasl Inyorittadlsi tjyusadr
forget that many factors are involved even their own. Maybe it just brings out No one ever forgets the person or life
when we get sick. our being uncomfortable with death, they had before someone dies.

First, the condition of our own bod- period. The fear of death is very strong  Recently my husband and | were in-
ies and being able to fight off whatever and to know it can happen so suddenlyvited to a wedding reception. We de-
we are exposed to. Second, what thewithout any control from us, makes all cided not to go because that particular
actual illness the person has and if it isof us susceptible to many dumb situation still makes us uncomfortable
even contagious. Third, sometimes it thoughts. since the loss of our girls. The person
matters if we have contact or if the ill- The problem is that we are not actu- inviting was kidding about getting a bet-
ness is airborne and being in the same¢ally aware of many of these thoughts we ter offer and my husband had to go into a
room will give us a chance of exposure. are having. How many times do you bit more explanation. The person then
But it really aggravates me when people actually consider all the things that you understood but the changes in our life
act like you have the plague and make are worrying about? Just the major prob-had been forgotten s
you feel bad that you are ill around them. lems seem to occupy our time, but un-on wi th our | ives. 0
Like you really want to be sick and your derlying fears are there whether we ac- our lives have been changed, but the
purpose in life is to get them sick too. knowledge them or not. We do worry losses still impact us. Life goes on, but

Now some people should stay home about dying, we worry about our loved the impact is forever. Sometimes you
when they are sick because they are nc ones dying, we worry about getting can- are able to handle incidents better than
useful and may spread the illness, buicer, we worry about getting in an acci- other times. The circumstances and tim-
someti mes we dondét dent, and we worry about many oth&rhing when such things happen have much
penalties for not showing up for school things. to do with whether you can deal with it
or work may be too great to stay home But life goes on and it really hurts or notin certain situations.
and recoup. This is another problem in grieving people if they think they are Wel | |l 6ve given a
our cul tur e, but being avoided because of some death ihabaut in this discussion. Death is not
topic. their lives. Dealing with the death and contagious and you can be around some-

Back to the contagiousness of iliness, what follows is hard enough without one who has lost someone to death and it
does this not seem familiar to your treat-h avi ng t o wonder wofndtyomédppepenbeaiongyou.
ment after someone close to you, dies. avoided because your friends are afaidbecause someone does
felt like when my girls died that at times it will happen to them. ache about the lost loved one years later
people didnot want So, what do you do about this?othat they are not still impacted and hurt
my husband or their children would die Probably nothing, but you need to be by their loss.
too. Maybe the same thing is the case aware of it and consider it something
after someone has lost a spouse. Nc else to deal with. As time goes by, you

About the author: Joanne Howard is the editoflfoé Dead Beat She has been a licensed funeral director since
1992 with Pugh Funeral Home in Golden City, MO and also the aftercare coordinator. Much of her writing in this

il column is influenced by her loss of her two daughters Laura at age 10 in 1997 and Amy at age 19 in 2003. Any com-
| ments or questions can be directed to -8374412, P.O. Box 145, Golden City, MO 64748 or emalil
Joanne@thededukat.com.
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