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     This poem was shared in the Abigail Van Buren column and repeated at 

the request of reader who had this read at her motherôs funeral.  It has a 

meaningful message that we should keep in mind. 
 

Six humans trapped in happenstance 

In dark and bitter cold, 

Each one possessed a stick of wood, 

Or so the storyôs told. 
 

Their dying fire in need of logs 
The first woman held hers back, 

For of the faces around the fire, 

She noticed one was black. 
 

The next man looking across the way  

Saw not one of his church, 

And couldnôt bring himself to give 

The fire his stick of birch. 
 

The third one sat in tattered clothes 

He gave his coat a hitch, 

Why should his log be put to use, 

To warm the idle rich? 
 

The rich man just sat back and thought 

Of the wealth he had in store, 

And how to keep what he had earned, 

From the lazy, shiftless poor. 
 

The black manôs face bespoke revenge 

As the firs passed from sight, 

For all he saw in his tick of wood 

Was a chance to spite the white. 
 

The last man of this forlorn group 
Did naught except for gain, 

Giving only to those who gave, 

Was how he played the game. 
 

The logs held tight in deathôs still hands 

Was proof of human sin, 

They didnôt die from the cold without, 

The died from the cold within. 
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Amy Howard Art Gallery  

The editorôs daughter Amy, who was mentioned 
in our previous issues, was quite the artist and 
weôve decided to display some of her artwork 
every issue in her memory.  

The  Scattering Tubes!   Now 

available for  delivery from your   

Premier Howard Miller Distributor. 
Visit:www.cremationurnsdirect.com  

Your Distributor of Keepsakes, Urns, Vaults,  Caskets, and Fine 
Memorial Products.  

1793 Pine Circle  
Lawrenceville, Ga 30044 
Phone: 678 778 6018 
Fax: 678 225 7142 
Email: sales@cremationurnsdirect.com  

 Scattering Remains  can  now be a 

Family Affair! With something for 

every family member. 

  Amy Howard 

 

Evergreen with Blue Berries 

at the funeral home 
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Brian Simmons  

Springfield Mortuary Service, Inc  
* Since 1961 *  

              

   

 
 

            

                   

      520 S. Patterson                                1-800 -259 -6207  

   Springfield, Missouri  65802                    417 -869 -2826 Fax 417 -869 -9242  
     www.springfieldmortuaryservice.com 

Brian and Sue Simmons and 

 Jennifer Bodenhamer 

Removals 

   Embalming 

      Shipping Service 

        (Domestic & International)  

           Known Shipper 

              Crematory 

                  Gravesides 

                      Transport 

Mortuary Muse *  
*to think or consider deeply; meditate 

By Lowell Pugh  

 For about 11 months I was unable to read anything due 
to age-related macular degeneration.  Now with the 

help of a Merlin LCD reader, from the VA, I can read 

about any font size of type albeit rather slowly thanks 

to all the adjustments the machine makes. 
 I plunged into the pile of back issue of trade journals 

and papers.   What had I missed?    Hmmmé well, Iôll 

skip a few months.  Oh, well, letôs check the latest. 
 So now I know who went to the convention, both fu-

neral directors and vendors, who think they saw and 

heard a lot of new solutions to new problems.  But, 
maybe some new twists, but is anything really ñnew?ò  

I would welcome any responses to that question. 

 I am borrowing some comments from another indus-

try leader, Bill Lee, president and CEO of the trade 
journal, Hardware Retailing, serving independent 

hardware, home centers stores and lumber yards.  In his 

editorial he questioned whether or not some firms in 

the industry might not be losing their competitive ad-
vantage by hiding behind the myth of customer ser-

vice.   Perhaps this is an area we should all try a little 

self-analysis.   

 Good business practices know no boundaries, some-
times the excuse, ñI run a funeral homeðI canôt do 

that,ò  isnôt valid. 

 Okay, another thoughtðñSimple Cremationð
starting até.ò  appears often in funeral service adver-

tising.  A marketing ploy, I guess.  But I think it is 

poor judgment (actually I think it is #%&é, but the 
editor would not let the word get into print).  I donôt 

think there is such a thing as simple cremation except 

a selfï inflicted accident.  Maybe the wording should 

be re-thought. 

About the Author:  Lowell Pugh has had funeral director and embalmer licenses 

in Missouri and Texas and continues the operation of the family funeral  home 

which started in 1904.  He is publisher of The Dead Beat which began in 1999.  

He can be contacted at The Dead Beat address.   
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Colleagues  

Lost or Found!!!  

 (If you would like to find someone in the 
funeral industry, let us know-  

editor@the dead-beat. Com) 

 

 BAXTER VAULT COMPANY  
           Baxter Springs, Kansas/Independence, Kansas 

Phone 800-346 -0547  

òServing The 4-State Areaó 

          *Doric Burial Vaults 

           *Clark Steel Vaults 

            *Concrete Boxes 

             *Mausoleums 

              *Monuments/Markers 

       The finest tributeé the most trusted protection  

Allen  

Monuments  

DeathðHas it come out of the 

closet.? 

 Recently  our son drove Betty 

and  I  out to  a 

small gathering of 
old friends to cele-

brate  one of their 

birthdays.   
 The hostess had 

invited  son to stay 

for conversation and finger foods.  
But he declined.  Saying, ñAt  fifty

-three years old, I am perfectly 

comfortable with saying ñnoò to 

attending social functions with 
which I am not comfortable.ò   

 Later in the evening as we were 

having conversation, somebody 
remarked about why Phillip didnôt 

stay.  And I repeated what he said 

that at fifty-three years old he felt 
comfortable with declining invita-

tions to events where he is not so-

cially comfortable.   At least two 

of  participants in their eighties 
said, ñI wish I could do that.ò 

   This got me to thinking. With all 

the emphasis on personalization 
and memorialization, it seems to 

me the last few years we are still 

About the Author:  Lowell Pugh has had funeral director 

and embalmer licenses in Missouri and Texas and continues 

the operation of the family funeral  home which started in 

1904.  He is publisher of The Dead Beat which began in 

1999.  He can be contacted at The Dead Beat address.   

 Behind the Back Fence  
By Lowell 

seeing more and more people go-
ing to direct cremation and no ser-

vices. 

 About forty-five years ago an 

older close friend said to me he 
had attended a funeral for a rela-

tive in the city.  The new modern 

trend then was no obituaries and 
closed casket. And if he hadnôt 

already known, he would not have 

known whose funeral he was at-
tending.  

  Well, I think this was the type of 

event that it did lead people to 

question the value of the funeral 
services.  It also may have 

prompted the movement for per-

sonalization and memorialization 
to show who the funeral was for. 

  But perhaps it goes really deeper 

than that.  Maybe death is coming 
out of the closet?  Maybe more and 

more people are realizing: ñWell, 

Iôm not comfortable with death,ò 

ñI donôt have to have a funeral,ò  
ñWe can just dispose of the body 

and go merrily on my way.ò   

 True, this doesnôt take into con-
sideration the feelings of some of 

the other next of kin, mourners or 

friends.  But 
it probably 

reflects the 

attitude of 

people who 
suddenly re-

alize that they donôt have to go to 

funerals or even have a funeral for a 
loved one if they donôt want to. 

  In the past people some of those 

who opted for religious funerals 
may not have been comfortable 

about it, but just felt they couldnôt 

say ñno.ò 

 So how do we counteract this pos-
sible- not wanting to deal with death

- in terms of how things have been 

in the past? 
 How do we convince people of the 

value of funeral services?  How do 

we influence people that only want 
to do what is comfortable for them-

selves?  Is it wrong to let the people 

go with what they want? 

 What do you think? 
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Have you had an OPEN HOUSE, built a NEW ADDITION to your funeral 

home, developed a new PROGRAM FOR GRIEVING CLIENTS, 

RECEIVED AN HONOR from your community, have an interesting 

HOBBY or DONE SOMETHING THAT WAS JUST PLAIN FUN?  If so, 

tell us about it.  We want to tell your story (WE LOVE PICTURES, TOO) 

call us 800-575-2611, fax us 417-537-4797 or  e-mail us: editor@thedead-

 The Northwest Arkansas Funeral Directorsô Association 
(NWAFDA) held its annual meeting and Holiday party on 

Thursday, December 15, 2011, at the Outback Steakhouse 

in Springdale, Arkansas. Approximately 30 funeral profes-

sionals, suppliers and guests were present for the program 
ñCompassion versus Competitionò given by Mr. Daniel 

Hocklander. Sponsors were the Melton Casket Company 

of Little Rock, Arkansas, and S.I. Funeral Services of 

Charleston, Arkansas. Bradley Sheppard of Westfield 

Chapel Funeral Home in Springdale and Lisa Bacon of 

Stockdale Funeral Services in Rogers were elected 2012 

President and Vice President, respectively. Jason Engler 

remains Secretary/Treasurer for the final year of his three-

year term. 

 The NWAFDA is an Association of Funeral Profession-

als throughout Northwest Arkansas. Their gatherings serve 

as fellowship and facilitation of continuing education for 
its membership. 

Northwest Arkansas Funeral Directorsô 

Association (NWAFDA) 

 Annual Meeting 

First Call of Colorado, Inc. &  

Funeral Directorôs Services 
 Denver, Colorado 

 Since formation in 2003, First Call not only became the larg-

est removal service in Colorado, they have come to set the 

standard by which transfers are conducted in this state.  They 

have a staff of thirteen professionally dressed, compassionate 

drivers and ten fully stocked, clean vans.  They are more than 
capable of handling all the funeral home transfer needs in the 

metro area, across the state and beyond our borders.  With stan-

dards set at the highest echelon of dignity to care for the fami-

lies the funeral homes serve, they would be honored to be 

given the chance to represent your establishment. 

 Their trade company, Funeral Directorôs Service proudly 

announce that its second Power Pak II has been successfully 

installed and is in full operation at their centrally located facil-

ity.  Theyôd like to also remind everyone that FDS is the only 

private, locally-owned trade service in Denver that does not 

serve the public.  They are here to handle all of your trade work 

needs with dignity and care without acting as a competitor.  
With the two brand new Matthewôs Power Pak II full walk-in 

coolers, experienced embalmer and a full time DC runner, they 

are truly one source for dignified and professional transfers, 

storage, paperwork filing, embalming and cremation services. 

 With over 45,000 transfers and 4,500 cremations under their 

company belt, they are confident that you will be pleased with 

First Call and Funeral Directorôs Services superior service and 

they look forward to representing your organization. 

   For more information, contact Nick Hodgdon or David Feir 

at (303) 777-0190.  They are located at 1849 S. Acoma Street 

in Denver. 

Smith Mortuary Proudly  

Returns to Family Owned 
Charleston, Arkansas 

 The Charleston Express wrote an article about the Smith 

Mortuary in itôs January 10, 2012 edition. 

 Smith Mortuary has been a part of 

the community for the past 83 years 

and the Hahn family wants it to re-
main a part of the community for 

generations to come.  That is why 

Eddie and Cythia Rice Hahn were 

excited about their recent repurchas-

ing of the funeral home. 

 Since 1929 Smith Mortuary has been serving families of 

Charleston and surrounding communities with the utmost 

dignity and respect, and the staff today, with over 125 years 

of combined funeral service experience, shares the same core 

values.  Eddie said, ñPaying attention to detail and helping 

families tell the story of lifeôs journey is very important to 

us.ò 
 As we all know, death is personal and when the time of 

need comes you want to feel confident that the funeral home 

you select will be compassionate, competent and profes-

sional.  Eddie commented, ñSmith Mortuary wants to con-

tinue to help you, and your neighbors, with professional ad-

vice in service options in making your funeral, cemetery and 

memorial decisions.  The Hahn family sincerely appreciates 

being entrusted with the care of your loved ones in the past 

and will continue that level of service you have come to ex-

pect.ò  

As We Surf By on the Internet 
We love to take pictures as we go by funeral homes and interesting 

places,  but we havenôt been on any trips lately, so send us picture so 

your locations.   

Harden Funeral Chapel 

What Cheer, Iowa 

Harden Funeral Chapel 

New Sharon, Iowa 
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After-Thoughts By Joanne Howard 

About the author:  Joanne 

Howard is the editor of The 

Dead Beat.  She has been a 

licensed funeral director since 

1992 with Pugh Funeral Home 

in Golden City, MO and also 

the aftercare coordinator. 

Much of her writing in this column is influ-

enced by her loss of her two daughters 

Laura at age 10 in 1997 and Amy at age 19 

in 2003.  Any comments or questions can 

be directed to 417-537-4412, P.O. Box 145, 

Golden City, MO  64748 or email 

Joanne@thedead-beat.com. 

  Boy, has this been a hard time to 
come up with something to talk 

about.  I was having writerôs block 

and hoping that I didnôt repeat my-

self.  So I came up with something 
that I have some feelings about and I 

wonder if you have had any experi-

ence with your clients. 
 I donôt know if youôve seen these 

products advertised or if you sell 

them or give them in your funeral 
home, but there are several products 

that you utilize a photo of the de-

ceased.  Iôm not talking about memo-

rial folders or bookmarks or even in 
the casket.  Iôm referring to the blan-

kets or throws with the photo on 

them. 
 Now some people might use a fam-

ily picture and that may be okay.  

But a portrait photo of your loved 
one on a throw or blanket that is ap-

proximately five feet by maybe six 

feet, freaks me out a bit.  I loved my 

daughters and have no problem see-
ing pictures of them, but a blanket 

with a gigantic picture on it just 

seems to be a bit much to me. 
 I wondered if at the beginning of 

my grief journey that would have 

been comforting, but after so long it 

seems like it would be too much.  
They make statements like having 

your loved one hugging you. 

 Not that I wouldnôt like a hug 

from my daughters, but this isnôt 
exactly what I would desire. Now I 

think  I would like to have the 

quilts that are made from the cloth-
ing of the loved one, but thatôs not 

this gargantuan picture of your 

loved one wrapped around you. 
 So I wondered if anyone sells or 

gives these items and how the fam-

ily members feel about these ob-

jects???  Iôve read the companiesô 
testimonials from funeral homes 

that are quite pleased, but I was 

wondering if they are always re-
ceived  positively or it overwhelms 

the loved one. 

 As funeral directors we are of-
fered many personalized items for 

the families.  Do some of these 

items go too far?  Do we make the 

family feel uncomfortable when 
we offer these products?    

 We have mentioned many times, 

everybody deals with grief in their 
own way and in their own time 

frame.  So some products we offer 

may be very appreciated shortly 

after the death, but do 
they become painful 

later?  It has been 

many years since I 

have lost my girls, but 
dealing with their things still seems 

to be a challenge and I really ex-

pect it to be that way forever.  It 
doesnôt hurt as much as the begin-

ning, but it still hurts.  So would 

the blanket become a painful re-
minder? 

 Well, speaking of what I do in 

relation to my girls, my youngest 

daughterôs birthday is coming up 
and I really donôt know what I 

want to do.  I usually sing at 

church, but I really donôt have any-
thing planned.  What do I want to 

take to her grave?  We just got 

flowers at Christmas, I guess I 
need to take Christmas away and 

come up with something new.  

What would make me feel good 

about acknowledging her 25th 
birthday after sheôs been gone 14 

years?  What would she be into 

now?  I guess Iôll just have to think 
about it, but Iôm pretty sure I donôt 

want the blanket with her picture 

on it. 

A Birthday Thought  

 

Itõs been many years since Iõve heard your laugh, 

Heard you tell your silly jokes,  

Heard you sing in church, 

But your presence is still in my heart.  

 

I sang òHappy Birthdayó at your grave, 

I told your sister (who is with you) to sing too.  

I left you flowers and a little bird.  

To show you are still loved and remembered. 
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