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Innovation in the Funeral Industry:

Should You Avoid Start-Up Companies?
By Ryan Thogmartin

Are funeral industry start-ups beginning to scare you? Historically they have
been few and far between, as our industry continues to change and progress, more
start-up companies are venturing into the funeral industry. Let’s face it, funeral
directors proceed with caution when it comes to using a new product, technology,
or company. What does it take for a company to survive in this industry? What are
some key things you should look for in a start-up company before working with
them?

Many companies coming into the funeral industry strive to offer that “wow”
product that the funeral director can provide to his client families. Many of these
companies have a product that is technology-based (online or computer-related),
that the consume may want, but sometimes this is hard for the funeral director to
embrace.

Technology is not something that has been heavily tied to the deathcare industry.
In the past, funeral directors have not had to deal with families requesting or even
open to purchasing these types of products. Those of us who know this industry
understand the lag time for these products to catch on. Some funeral homes still do
not have a website or email address. These new products may be made available in
the funeral home, but it can be difficult for the funeral director to embrace the prod-
uct and sell because of fear or reluctance on the company’s part. Developing a
comfort level with not only the product, but the company too, is critical for the fu-
neral home to understand the opportunities that these products may provide the
business.

To evaluate what makes for a good start-up company or idea, and what makes for
a bad one, | want to talk about two recent industry start-ups. For this case study, |
will refer to these companies as Company A (successful start-up) and Company B
(unsuccessful start-up). Company A provides a general service to funeral directors,
while Company B provides a technology-based online product to the funeral direc-
tor to sell to families. In evaluating these case studies, Company B failed within 30
days of their official launch at the 2009 ICCFA Convention and Company A contin-
ues to grow and thrive as a start-up. | want to look at both companies and compare
what caused Company A’s success and what caused Company B to fall so fast. |
also will provide guidelines on what you should consider when thinking about
working with a new industry company.

Start-up #1: Company A

Six years ago, the owner was tasked with forming a human remains airline-based
transportation program much like Delta Airline’s “Delta Cares” or American Air-
line’s “Jim Wilson Desk.” Through this experience, the owner was able to become
intimately familiar with the needs of funeral homes and shipping services across the
country (from the airlines perspective). It was also through this experience that he
began to build a relationship with one of his current clients.

(Continued on page 18)
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Scattering Cremains in a Natural Area

Native Grasses and Flowers Reaching
to the Sky

landscape, arrangements have been made
8 with the private owners of Golden
Prairie, a registered natural landmark, to

addition to the arrangements, a picture and
GPS location of the actual site is included.

Memorialization for cremains scattered at any location is avail-
able in our Garden of Remembrance, a cremains burial and
scattering garden with a memorial cenotaph.

For information contact:
Pugh Funeral Home
400 Chestnut-
Golden City, MO 64748-0145
1-417-537-4412 1-800-575-2611
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The Scattering Tubes! Now

available for delivery from your
[[ Premier Howard Miller Distributor.
Visit:www.cremationurnsdirect.com
|

[XJE| LjJj Entcrpriscs

Your Distributor of Keepsakes, Urns, Vaults, Caskets, and Fine
Memorial Products.

1793 Pine Circle f f
Lawrenceville. Ga 30044 Scattering Remains can now be a

Phone: 678 778 6018 Family Af_fair! With something for
Fax: 678 225 7142 every family member.

Email: sales@cremationurnsdirect.com

Amy Howard Art Gallery ||

The editor’s daugh-
ter Amy, who was
mentioned in our
previous issues,
was quite the artist
and we’ve decided
to display some of
her artwork every
issue in her
memory. Herisa
self-portrait
watercolor
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delivered...again
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By Lowell

Expanding The Menu

If you are selling burgers in a fast
food joint you may freshen up the menu
from time to time to bolster sagging
sales of the standard burger or to cater
to a new niche customer.

Now it makes good business sense to
keep the menu fresh with new items
even if your staple fare is the tried and
true regular burger. Does the same
hold true for embalming fluid compa-
nies? Probably. Of course some em-
balmers are going to stick with their old
choice as long as it is available while
others may line up to try the new items.
But should the fluid company promote
the new item as an option for a narrow
segment or try to make it the staple at
the expense of the tried and true fluid.

I read through many pages of com-
mentary from a fluid company’s chief
chemist and came away with the con-

clusion that he really favors his newest
creation. An environmentally-
favorable, ready-mixed fluid made with
all natural ingredients that will sanitize,
cosmetize and preserve a body for—
three to five days—without refrigera-
tion. And it has the Green Burial
Council seal of approval. Three to five
days! Why bother? Well, you might
keep an embalmer employed if a green
tide sweeps over us.

It is unclear to me whether the Green
Burial Council and their fans are his
primary motivator or the regulators
who may ban formaldehyde products or
merely another enticement on the
menu.

Where does this stance leave the com-
pany’s tried and true product? For
years they claimed it was a formalde-
hyde alternative. Not too long ago an-
other generation fluid was introduced

Since 1961
Brian Simmons

as having so little formaldehyde it would
be the “new epoch.” 1 couldn’t find any
information on its suggested body preser-
vation time lapse. As far as the new prod-
uct’s, three to five day holding power that
is pretty useless here. Our normal cases
have to be held in house an average of
three to five days and direct cremations
often a week or two in a cooler. And
what about good body presentation as
discussed in our last issue? Can “green”
fluid handle severe conditions?

Until the regulators rule formaldehyde
out I'm with the embalmers that like a
body embalmed for a short eternity.
Granted embalming fluid is hazardous. |
have not seen any definitive testing of
formaldehyde embalmed bodies leeching
chemicals into the ground at dangerous
levels or any level. A Green Burial Coun-
cil officer told me a couple of years ago
they didn’t really know what was happen-
ing underground. If anyone has current
information please let me know.

In case you are wondering—the eco-
friendly fluid’s active ingredients include

(Continued on page 8)

Springtield Mortuary Service, Inc

Brian and Sue Simmons
Jennifer Bodenhamer

(417) 869-2826 FAX- 417-869-9242

FIRST CALLS

PREPARATION

TRANSPORTATION

SHIPPING SERVICE

CREMATORY

520 S. Patterson
Springfield, Missouri 65802

and

Page 3 Summer, 2009

1-800-259-6207




The Dead Beat

Citizen’s Funeral Home

Longview, Texas

and
derstanding. In a a edge and a P

Citizens FFuneral Home

“East Texas' Finest in Service”
P.0. Box 3724 = 117 South Harrison Street
t Longyiew, Texas 75606
Business: (903) 753-0221 = Fax: (903) 753-0222

Notary Service

T.L.Knighton IIL..............ooooiiiiiii, Manager
J. W. McCauley........................ Mortician, Funeral Director
Vince A. Williams............................... Pre-Need Consultant
Apostle Larry Lawson.....................cco Public Relations
Rodney Hawley.............ccoooiiiiiiiiiiinn. Funeral Director
Chris M. Knighton.....................cccooounnnoo... Public Relations
Dr. T.MeNeil ..o Family Consultant

SCHAEFER MORTUARY SERVICE

1-800-296-9360
Licensed & Serving You in MISSOURI & ILLINOIS
*REMOVALS * EYE ENUCLEATION * EMBALMING
* CREMATION * SHIPPING
WE REPRESENT YOU WITH 24-HOURS QUALITY SERVICE AS
OUR #1 GOAL !

MISSOURI

*St. Louis City

*St. Louis County

*St. Charles County
*Jefferson County
*Surrounding Communities

ILLINOIS

*Madison Counny

*Monroe County

*St Clair County
*Surrounding Communitics

St Louis

2061 Hwy 21
St LM:)MO Not A Funeral Home - Not A Competitor
63010 ROBERT & MONICA SCHAEFER. OWNERS
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Jacob De Leon
Receives License As
a Funeral Director & Embalmer

Jacob De Leon, of San
Juan, Texas, received his
license as a funeral direc-
tor and embalmer on
March 27, 2009. Jacob
graduated from Common-
wealth Institute of Funeral
Service in Houston in De-
cember, 2007 and was
awarded the Embalming
Excellence Award by the
faculty. While at Com-
monwealth, Jacob was invited to become a member
of the National Funeral Service Honor Society. He
served his provisional licensing period at Memorial
Funeral Home in San Juan and Edinburg, Texas. He
is currently employed as a Funeral Director and Em-
balmer at Memorial Funeral Home and is the son of
Leon and Velma Sue De Leon of San Juan.

Have you had an OPEN HOUSE, built a
NEW ADDITION to your funeral home,
developed a new PROGRAM FOR
GRIEVING CLIENTS, RECEIVED AN
HONOR from your community, have an
interesting HOBBY or DONE

SOMETHING THAT WAS JUST PLAIN
FUN? If so, tell us about it. We want to tell
your story (WE LOVE PICTURES, TOO)
call us 800-575-2611, fax us 417-537-4797 or
e-mail us: editor@thedead-beat.com.

(If you would like to find someone in the funeral in-

dustry, let us know-
editor@the dead-beat. Com)

Summer, 2009
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Behind the Back Fence

By Lowell

EESERR T

That Bernie guy back East that ran the big Ponzi
scheme is already cooling his heels in jail. Whatever
happened to the principals in the NPS debacle? We

ﬁ hardly ever hear them mentioned by name.
\ Is the FBI still investigating? Did states
*‘ ) other than Missouri have orphaned con-
P tracts? Why can’t the Receivership dis-
? close who the orphaned contracts are and
assure the clients who are still paying their
contracts will be honored? It seems to me
\ that when the NPS collapse first came to
light that | read that the principals had
agreed to a voluntary receivership in return for——
what? 1 don’t think Bernie is going to have company
anytime soon.

Congratulations to our friend H.A. &
Roberson of Bethany, Missouri for re- |
ceiving his 50-year award. | hope his Wﬂ
wife Suzanne got an award for perse-
verance. -

We are especially grateful for the industry comments
and articles we have received and encourage continued
participation by our readers who reflect the heart and
soul of funeral service.

About the Author: Lowell Pugh has funeral director and em-
balmer licenses in Missouri and Texas and continues the opera-
tion of the 105-year-old family funeral home. He is publisher of
The Dead Beat which began in 1999. He can be contacted at
The Dead Beat address.

BAXTER VAULT COMPANY
Baxter Springs, Kansas/Independence, Kansas
Phone 800-346-0547

“Serving The 4-State Area”
*Doric Burial Vaults
*Clark Steel Vaults
*Concrete Boxes

*Mausoleums
*Monuments/Markers
The finest tribute... the most trusted protection

Allen
Monuments

DORIC
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Oklahoma Continuing

Education Seminars
Sponsored by :

Ray Fransisco Companies,
Oklahoma Mortuary and Limousine

Service, and Pierce Chemicals
Continuing Education Courses also
approved for Kansas and Texas

6 Hours of Credit

First Session
Date: Tues., Aug 18, 2009
Time: 8:15 a.m. until 3:15 p.m.
Location: Cattleman’s Restaurant —
Oklahoma City, OK

Second Session
Date: Wed., Aug 19, 2009
Time: 8:15a.m.—-3:15 p.m.
Location: Freddie’s Barbeque & Steak
House—Sapulpa, OK

Live presentation by Mr. Ken Whittaker
Education Director of Pierce Chemical

How to Market Funeral Service to

the Cremation Customer
8:15—10:15 a.m. (2 Hrs)

The Importance of Ethics in
Funeral Service
10:15—12:15 p.m. (2 Hrs)

Lunch 12:15—1:15 p.m.

Some New & Innovative ldeas in Re-

storative Art and Cosmetics
1:15—3:15 p.m. (2 Hrs)

*hkhkhkhkhkhkhkhkhhhkhkkhkkhhhkhkhkhhhkikihhiihikkx

Seminars and lunch provided
complimentary by Ray Fransisco Companies

Please RSVP for seminar and lunch by
Monday, August 17, 2009
By calling Ray Fransisco at (800) 644-6777
Wade Jackson or John Astle—OMS
at (405) 6060-6160
Randy Emmert—Pierce Chemicals
at (417) 389-1697
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It’s time to discuss the aspects of pet
grief. Living in a country setting with
animals outside, you
get attached , but in a
different sense. We !
have three adult OUt- g 3
side cats at this time.
One had litter of five
kittens. At this point
in time they have decided to make their
new home in the outside parts of our car.
This had led to them taking rides to their
deaths. One must have jumped off on our
side road and proceeded to get run over.
Another decided to ride a half hour before
jumping to its death. Now we pounded
on the car to scare it and honked the horn
to no avail. I knew when it didn’t show
up for food that things were not good.
But I just feel so sad. | refuse to name the
kittens due to their probable demise. But
you still grow attached and feel a loss
when something happens to them.

| buried the first one and feel bad I
couldn’t do the same for the other one. Is
this similar to someone not being able to
bury their loved ones? Unexplained dis-
appearance, accidents at sea or in air-
planes, war victims, the list is large of
incidents when you wouldn’t be able to

- :‘.i‘k Ll

have that final goodbye at burial. Do
people have these same feelings of want-
ing to do something and not knowing
what to do?

Also I’'m relating too much to the
mother cat losing her little ones. She’s
starting to wean them, but she still just
sits and stares at the road at times and |
wonder if she wonders what happened.
(Not that she instructed the dumb kittens
to get out of the underneath of the car.)
Another kitten doesn’t look too good
either for whatever reason, so we’re li-
able to lose another one. Is this feeling
about the animals why there are such
things as pet memorials in the newspa-
per, brochures on pet grief, pet cemeter-
ies and quite the market on products to
memorialize your pet???

One of Lowell’s daughters and son-in-
law lost their dog and when they were
visiting wondered where our pet loss
brochures were. 1 really thought we had
some, but maybe someone had taken
them. His daughter mentioned that their
vet had sent them something. So this is
a definite loss that should be acknowl-
edged even by funeral directors. Who
should people turn to in relation to death
issues-human or pets? | think the funeral

homes need to be able to help with all
losses. Pets included.

So how can we help? Having literature
available for them is one thing to do.
Being knowledgeable about pet cemeter-
ies, having something available if they
need a burial container, the list goes on.
This may seem like a lot of trouble, but if
you help people meet all their needs when
their time of need for a human loved one
comes, they may be more inclined to re-
member you. We’re the death care pro-
fessionals and should know how to treat
all aspects of losses.

Just like any other situation, the pain of
losing a loved one is no different with
losing a pet, even just an outside kitten
who was not the most brilliant. It still
hurts and just providing understanding
goes a long way.

About the author: Joanne Howard
is the editor of The Dead Beat.
She has been a licensed funeral
director since 1992 with Pugh Fu-
neral Home in Golden City, MO
and also the aftercare coordinator.
Much of her writing in this column is influ-
enced by her loss of her two daughters Laura
at age 10 in 1997 and Amy at age 19 in 2003.
Any comments or questions can be directed to
417-537-4412, P.O. Box 145, Golden City,
MO 64748 or email Joanne@thedead-
beat.com.
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Lost Stories
By R. Keith Creten

Was there a thought so profound or a happy memory

I’ll never know what it was you could’ve shared with me
Stories of your lifetime—failure and success

Cultivated wisdom—now we can only guess

Overcoming life’s challenges, striving to pass the test

He never shared with me all he had been through

Now I’ll never know how much he really knew

There must have been an awesome story waiting to be told
She lived a long, long time not weak but strong and bold
Adversity—a way of life just made them that much stronger
Would they have told their thoughts and dreams had |

listened longer

task
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Even young ones have their tale

Of deep feelings not for sale

Cherish your experience—reflect on what you’ve learned
Understand others need your help so they don’t get burned
God gives each a unique story, living page by page

Would yours be of a jester or a wise old sage

Problem is when you’re gone the book comes to an end
Friends and family need to know you have two ears to lend
There could be stories how to overcome some very difficult

Did they choose not to tell us or did we just not ask

2005
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Are You Treating Yourself Professionally?

As a funeral director, you know professionalism makes all the difference. You
know the importance of listening, surrounding details, and following through
with exceptional service in a caring manner.

Taking care of your own business insurance needs deserves the same
professional attention. Not all insurance programs are created equal, so it's
vital to make certain you are working with an insurance advisor who listens,
cares and provides service for your business.

Call your local Federated representative or your association office to find
out more about a Federated insurance program for you.

It’s Our Business to Protect Yours®

FEDEMTED
INSURANCE JJ°®
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NFDA Policy Board Elects Ennis,
Mortimore to Executive Board

Mortuary Muse (Cont.)

(Continued from page 3)
vanilic aldehyde, guaiacol and eugenol with propylene glycol
as an anhydrous carrier. These natural plant-based ingredi-
ents and their derivatives are used in foods such as ice cream,
flavoring for chocolate, cough drops, arthritis balms, expec-
torants antiseptic/anesthetic, perfumes and other medical and
dentistry applications to numerous to mention here.

Heck! If they added dark chocolate to the fluid it might
bring me back to life.

8| tional  Funeral Directors
i| Association (NFDA) Policy
1 Board met on July 25 in
Branson, Mo., and elected
Jzyk S. Ennix, MPA, CFSP,
of Ridout’s Trussville
Chapel in  Birmingham,
Jzyk S. Ennis, MPA, CFSP, of Ala., and Mark Mortimore

Ri_dout’s Trussvil_le Chapel in Bir- of Mortimore Funeral Home
mingham, Ala. (right) and Mark in Th li W ¢
Mortimore of Mortimore Funeral !N ermopolis, y, 10

Home in Thermopolis, Wy. serve as at-large representa-
About the Author:

. . o tives to the Executive
Lowell Pugh has funeral director and embalmer licenses in Missouri and Texas . . . L.
and continues the operation of the 105-year-old family funeral home. He is Boa'jd' They W'”_ begin their two year_ terms of serV|_ce Im-
publisher of The Dead Beat which began in 1999. He can be contacted at The | | mediately following NFDA International Convention &
Dead Beat address. Expo, October 25-28 in Boston, Mass.

Ennis has more than 20 years of experience in funeral ser-
vice as both a licensed funeral director and embalmer, and a
mortuary science educator. He has a broad range of service
(1 2 3 . . .

FTC Extends “Red Flag” Regulation and leadership experience on the national, state and local

Comp]iance to November 1 levels. Ennis currently serves as Alabama’s representative
on the NFDA Policy Board, has served on NFDA'’s Profes-
sional Development Committee since 2007, and is a regular

NFDA received word that the Federal Trade Commis- | Pparticipant in NFDA Advocacy, Leadership and Convention
sion (FTC) has extended the compliance deadline for its | activities. Ennis is past president of the Alabama Funeral
“Red Flag” regulations from August | to November 1 Directors Association (AFDA) and served in every elected
The extension was granted to give creditors and financial position on the AFDA board, as well as a director of District
Lo . . - IV and on various committees.
institutions more time to review the regulations and de-

. . . . . Mortimore is a third-generation funeral director with 23
velop and implement written identity theft prevention pro- | yvears of experience in funeral service and is actively in-

grams. volved in his profession on the national, state and local lev-

The “Red Flag” regulations were issued as part of the | els. He currently serves as Wyoming’s representative to the
Fair and Accurate Credit Transactions Act of 2003 and | NFDA Policy Board, and was a past member of the NFDA
requires creditors and financial institutions to implement | Advocacy Committee and past NFDA Political Action Com-
written identity theft prevention programs to deter, prevent | mittee representative for Wyoming. Mortimore is a past

and mitigate identity theft in connection with credit pro- | member of the Wyoming Funeral Directors Association
vided to consumers. Board of Directors, and served as the organization’s secre-

tary-treasurer. He has served as the deputy coroner of Hot
Springs County since 1996.

_Awerian>  TRIN DALLAS INSTITUTE
CREMAIORY EQUIPMENT C@F : >
SALES » SERVICE * REPAIRS » SUPPLIES ' "

JOHN RAGGETT

Vice President
P.O. BOX 4087 - 9828 ARLEE AVE.

SANTA FE SPRINGS, CA 90670 5 : ; ==
Office: (562) 222-BURN 3 A =
(800) 396-2251 * Fax: (562) 222-2880 ; 3909 South Buckner Blvd. « Dallas, Texas 75227

www.americancrematory.com
“SERVICE IS EVERYTHING”

Cell: (562) 755-1244 27 800-235-5444 . 214-388-5466 « Fax 214-388-0316
, “ A www.dallasinstitute.edu « difs@mindspring.com

o sccondunce walh e V1 of e ol gty act of 1964 (1 B8-392) students accepled wathout regard to race, color, nabonal ongs. scx. rehgon, age of deabelsty
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A New Life

By Ken Doka

“I never wished for a new life,”
Mona once commented to me, “I was very
happy with the life I had.” But one of the
consequences of loss is that it propels us,
ready or not—willing or not, into change.
Whether we like it or not, our life is now
different than it was before. And while
we have no choice about the loss, no
choice about change, we do have choices
within the transition. We cannot change
the fact of transition. But we do have
some control over the process.

Part of the process of grief is re-
sponding and reacting to the loss. We will
have to cope with the many feelings and
thoughts that we struggle with in grief.
But grief also involves learning to adapt
and adjust to a changed life.

That life may change in so many
ways. We may have to learn new skills as
we adapt to the death of someone. Mona
had to learn to cope with the jobs that her
husband, Don, once handled like balanc-
ing a checkbook, taking care of things
around the house.

There may be other changes as well.
Friendship networks may change. We
may need to change where we live or
where we work. We may have to take on
additional responsibilities within the fam-
ily due to the loss. We may give up ac-
tivities that we once found important but
that seem less significant now.

We can manage these changes. The

first thing is to be cautious of changing
too much, too quickly. In the time im-
mediately after a major loss, we might
not be thinking clearly. We may re-
spond more out of the immediacy of
emotions we experience. Many counsel-
ors advise, that when possible, try to
avoid significant changes for six months
to a year after a major loss. Sometimes,
there are interim or partial solutions that
can offer time for more serious consid-
eration. James experienced that when
his wife died. Work no longer seemed to
offer the same challenge and satisfac-
tion, so he considered retirement. In-
stead, he decided to take a leave. At the
end of that leave, he was anxious to re-
turn to the routine, structure and stimula-
tion of work.

Beyond that general principle, each
of us will have to manage the transition
to that new life in our own way. Cath-
erine Sanders, a psychologist that studies
grief, suggests three questions that can
guide that journey.

1. What do you want to take from
your old life into your new life? Perhaps
there are memories we want to retain or
even objects that remind us of the per-
son. We may want to recapture the joy
and confidence we had. Perhaps there
are relationships that we want to pre-
serve and carry forth.

2. What do you want to leave be-
hind? As we adapt to a new life, there
may be pieces we do not wish to bring.
These may be feelings such as anger or

¥ Fraley Funeral Supply, Inc.

Joplin, Missouri
"‘7(1:71(1"«; @uned & ‘@pemkzt[ Since 1938"

ERIC ZENTNER KEITH FRALEY
BETH FRALEY-ZENTNER

1-800-641-460606
Also Representing
Bass-Mollett Publishers - Hydrol Chemical Co.
"Call for our Catalogs"
Check aut ouwv Vlewly Redesigned Welsite:
www.fraleyfuneralsupply.com

T
CFSA

CASKET & FUNERAL SUPPLY
ASSOCIATION OF AMERICA
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guilt that we struggle with in our journey
through grief. Perhaps there are memo-
ries or images that we have to explore
and release. There may be relationships
that no longer seem significant, mean-
ingful or constructive.

3. What do we need to add? As we
move into a new life, we may need to
develop different skills that we will need
to survive. We may need to develop
new relations, interests or support.

We do have choices. Ultimately the
choice is can we, will we choose to sur-
vive? Perhaps even as difficult as it
seems now, will we thrive in this new
life?
*kkkkkkkkkkkkhkkhkkhhkhkkhhkhkkhhkhkhhhhkhhkhkhkiikx
This article was originally printed in Jour-
neys: A Newsletter to Help in Bereave-
ment, published by Hospice Foundation of
America. More information about Journeys
can b e found at
www.hospicefoundation.org or by calling
800-854-3402 and is published monthly by
the Hospice Foundation of America, 1621
Connecticut Ave. , NW, #300, Washington,
DC 20009. Annual subscription-$12.00.

Kenneth J. Doka, Ph.D., is a Professor of
Gerontology at the College of New
Rochelle. Dr. Doka’'s books include:
Disenfranchised Grief; Living with Life
Threatening lliness; Living
with Grief: After Sudden
Loss; Death and Spirituality;
Living With Grief:  When
lliness is Prolonged; Living
with Grief: Who We Are,
How We Grieve; AIDS,Fear & Society;
Aging and Developmental Disabilities;
and Children Mourning, Mourning
Children. In addition to these books, he
has published over 60 articles and
chapters. Dr. Doka is the associate editor
of the journal Omega and editor of
Journeys, a newsletter of the bereaved. Dr.
Doka has served as a consultant to
medical, nursing, hospice organizations, as
well as businesses, educational and social
service agencies. As Senior Consultant to
the Hospice Foundation of America, he
assists in planning, and participates in their
annual Teleconference. In 1998, the
Association for Death Education and
Counseling honored him by presenting him
an Award for Outstanding Contributions to
the field of death education. In March
1993, he was elected President of the
Association for Death Education and
Counseling. Dr. Doka was elected in 1995
to the Board of the International Work
Group on Dying, Death and Bereavement
and elected Chair in 1997. Dr. Doka is an
ordained Lutheran Clergyman.

(And a heck of a nice guy— Editor & Pub-
lisher)



The Dead Beat

Chuckles

Editor Note: My apologies if anyone has been offended by jokes
in this column
Older Crowd
A distraught senior citizen phoned her doctor’s office... “Is it true,”
she wanted to know, “that the medication you prescribed has to be
taken for the rest of my life?” “Yes, I’'m afraid so,” the doctor told
her. There was a moment of silence before the senior lady replied,
“I’m wondering, then, just how serious is my condition because this
prescription is marked, “NO REFILLS.”

An older gentleman was on the operating table awaiting surgery and
he insisted that his son, a renowned surgeon, perform the operation.
As he was about to get the anesthesia, he asked to speak to his son.
“Yes, Dad, what is it?” “Don’t be nervous, son; do your best and just
remember, if it doesn’t go well, if something happens to me, your
mother is going to come and live with you and your wife.”

Aging

Eventually you will reach a point when you stop lying about your age
and start bragging about it. The older we get, the fewer things seem
worth waiting in line for. Some people try to turn their back their
odometers. Not me! I want people to know “why” I look like this.
I’ve traveled a long way and some of the roads weren’t paved. When
you are dissatisfied and would like to go back to youth, think of Alge-
bra. You know you are getting old when everything either dries up or
leaks. One of the many things no on tells you about aging is that it is
such a nice change from being young. Ah, being young is beautiful,
but being old is comfortable. First you forget names, then you forget
faces. Then you forget to pull up your zipper. It’s worse when you
forget to pull it down.

Long ago when men cursed and beat the ground with sticks, it was
called witchcraft.... Today, it’s called golf.

Two old guys are pushing their carts around the store when they col-
lide. The first old guy says to the second guy, “Sorry about that. I’'m
looking for my wife, and I guess I wasn’t paying attention to where I
was going.” The second old guy says, “That okay it’s a coincidence.
I’'m looking for my wife too. I can’t find her and I’m getting a little
desperate.” The first old guy says, “Well, maybe I can help you find
her. What does she look like?”” The second old guy says, :Well, she is
27 years old, tall, with red hair, blue eyes, long legs, and is wearing
short shorts. What does your wife look like?” To which the first old
guy says, “Doesn’t matter, let’s look for yours.”

A little know fact.....
The first testicular guard “Cup” was used in Hockey in 1874 and the
first helmet was used in 1974. It took 100 years for men to realize that
the brain is also important.

Roses and Hanging Baskets
A teenage granddaughter comes downstairs for her date with this see-
through blouse on and no bra. Her grandmother just pitched a fit,
telling her not to dare go out like that! The teenager tells her,
“Loosen up Grams. These are modern times. You gotta let
your rose buds show!” And out she goes. The next day the
teenager comes downstairs, and her grandmother is sitting
there with no top on. The teenager wants to die. She ex- 7/
plains to her grandmother that she has friends coming over
and that it is just not appropriate.... The grandmother says, “Loosen
up, sweetie. If you can show off your rose buds, then | can display my
hanging baskets.”

Page 10

Comments

“T look forward to reading the interesting articles and information in
your magazine. Thank you for your time and research.
R. Keith Cretan, Highland Park Cemetery & Crematory, Kansas City, KS

About “Death Touches Hearts in Missouri Town:”

“Although this article was printed in 1976, it is still indicative of small
towns and it’s community and care for the less fortunate. I was deeply
touched by the story and hope and pray that we, as humanity, can con-
tinue to follow the examples shown by this loving community. Thanks
for sharing this story in your enjoyable publication.”

Steve Carberry

ke kk

“....Mr. Ross and I enjoy reading The Dead Beat. Excellent reading
material, plus it keeps us up to date and very informed about other fu-
neral homes. Thank you.”

Shirlene Cokes

“Gary didn’t win the National Frist award, but we are still proud of his

recognition locally.”
vy Douglas

“Thank you, Lowell for your Mortuary Muse mention. As you know
this stirred up a little dust storm within Champion. Your further discus-

sion reminds us of what we are here for. Thanks...”
Steve Palmer, Westcott Funeral Home, Cottonwood, AZ

Proof that Men Have Better Friends....
Friendship among Women:
A woman didn’t come home one night. The next morning she told
her husband that she had slept over at a friend’s house. The man
called his wife’s 10 best friends. None of them knew anything about
it.
Friendship among Men:
A man didn’t come home one night. The next morning he told his
wife that he had slept over at a friend’s house. The woman called her
husband’s 10 best friends. Eight confirmed that he had slept over,
and two said he was still there.

Church Announcements
+ The Fasting & Prayer Conference includes meals.
4  The sermon this morning: “Jesus Walks on the Water.” The
sermon tonight: “Searching for Jesus.”

4+ Ladies, don’t forget the rummage sale. It’s a chance to get rid
of those things not worth keeping around the house. Bring your
husbands.

4+ The peacemaking meeting schedule for today has been cancelled
due to a conflict.

+ Don’t let worry kill you off—Ilet the Church help.

+ Next Thursday there will be tryouts for the choir. They need all
the help they can get.

+ The Rector will preach his farewell message, after which the
choir will sing: “Break Forth Into Joy.”

4+ At the evening service tonight, the sermon topic will be “What Is
Hell?” Come early and listen to our choir practice.

+ Please place your donation in the envelope along with the de-
ceased person you want remembered.

(Continued on page 11)
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Chuckles (Cont.)

(Continued from page 10)

+ The ladies of the Church have cast off clothing of every
kind. They may be seen in the basement Friday afternoon.
Marriage Counseling
This is why men do not understand women......
A husband and wife came for counseling after 20 years of mar-
riage. When asked what the problem was, the wife went into a
passionate, painful tirade listing every problem they had ever
had in the 20 years they had been married.
She went on and on: neglect, lack of inti-
macy, emptiness, loneliness, feeling
unloved and unlovable, an entire laundry
list of unmet needs she had endured over \
the course of their marriage. Finally, after
allowing this to go on for a sufficient
length of time, the therapist got up, walked
around the desk and after asking the wife to stand, embraced and
kissed her passionately as her husband watched with a raised
eyebrow. The woman shut up and quietly sat down as though in
a daze. The therapist turned to the husband and said, “This is
what your wife needs at least three times a week. Can you do
this?” The husband thought for a moment and replied, “Well, I
can drop her off on Mondays and Wednesdays, but Fridays, |
fish.....”

*kkkhkkhkhhkkhkhkik

A shrink and his patient decided to play a round of golf. The
— patient said, “I’'m going to use a

WS special ball that’s guaranteed to
make me a winner today.” He
reached into his golf bag and pre-
tended to pull out a golf ball. The
psychiatrist decided to go along
with it. Going to the eighteenth
hole, the patient, not surprisingly, had a one-stoke lead. The
shrink, being fairly competitive, announced to his patient that he,
too, would be using a special ball, and proceeded to pull out an
invisible ball from his golf bag. The patient swung hard and
said, “Wow, a perfect shot, 280 yards away!” The shrink teed
up and swung hard. “Excellent shot, 275 yards away!” They
walked up to the fairway and the shrink set up for his next shot.
“Holy mackerel! It looks like it’s going in the cup....and yes! I
win the match!” “Hold on,” said the patient. “You’re disquali-
fied.” “What do you mean I’'m disqualified?” said the shrink.
“You hit the wrong ball!”

*hkkkhkkkhkkhkkhkhkhkkhkkkik

DARLENE M. RUSSELL, CPC

LICENSED FUNERAL DIRECTOR
PRE-NEED SALES DIRECTOR

CFL PRE-NEED

Professionals in Pre-Need Funding
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David Patterson’s

Global Mortuary Affairs

Serving Dallas / Ft.Worth,
North & East Texas

Embalming * Removals * Ship-Outs * Ship-Ins * Cremation
Overland Transportation * Refrigeration * Graveside Services
Private Donor/Autopsy Suite Available

Phone 877.216.2708

www.globalmortuaryaffairs.com

Fax 972.216.2705

Bad Day at the Office
This little guy is sitting at the bar just staring at his drink. He’s been
sitting there for half an hour when this big trouble-
making truck driver steps next to him, grabs his drink
and gulps it down in one swig. The poor little guy
starts crying. “Come on man, | was just giving you a N %
hard time,” says the truck driver. “I’ll buy you an- g7 2 G‘
other drink. I just can’t stand to see a man crying.” (4
“This is the worst day of my life,” says the little guy
between sobs. “I can’t do anything right. I overslept VAR
and was late to an important meeting, so my boss fired
me. When | went to the parking lot, | found my car was stolen and |
have no insurance. | grabbed a cab home but, after the cab left, I dis-
covered | had forgotten my wallet in it. At home | found my wife in
bed with the gardener. So | came to this bar and was thinking about
putting an end to my life, and you show up and drink the d.... Poison.”

Airplanes

The photographer for a national magazine was assigned to get photos
of a great forest fire. Smoke at the scene was too thick to get any good
shots, so he frantically called his home office to hire a plane. “It will
be waiting for you at the airport!” he was assured by his editor. As
soon as he got to the small, rural airport, sure enough, a plane was
warming up near the runway. He jumped in with —
his equipment and yelled, “Let’s go! Let’s go!” e s /-57(
The pilot swung the plane into the wind and soon T
they were in the air. “Fly over the north side of
the fire,” said the photographer, “and make three or four low level
passes.” “Why?” asked the pilot. “Because I’'m going to take pic-
tures! I’'m a photographer, and photographers take pictures!” said the
photographer with great exasperation and impatience. After a long
pause the pilot said, “You mean you’re not the instructor?”

(3

Quality Engravers « Printers « Publishers

4% MOONEY-KEEHLEY

22 Winston Place « Rochester, NY 14607
800-451-6736 « www.mooneykeehley.com

Offering Classic, Elegant Funeral Products Since 1930
» Register Books *Photo Personalization
+» Acknowledgement Cards  *Custom Design

and much more!

No Price Increases!

CALL TODAY FOR A CATALOG |

» Prayer Cards
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CLASSIFIED

RATES : $1.00 per word, with minimum charge of
$20.00. All advertising in this department is payable
in advance. If drawer number is requested please add
$8.00 to total. The identity of drawer numbers is
strictly confidential and cannot be divulged.

ATTENTION: HUMAN REMAINS REFER
UNIT FOR SALE- 3-door, stainless steel, with
pull-out stainless drawers, for easy load &
unload. Very Clean. Works great! Plugs into
any 110-wall plug. Takes up very little space-
only 3°3” width by 8’4" height by 8’3" length.
Come play in Branson, MO. Haul it home. First
$3,500 takes. Also TWO ORGANS FOR
SALE- Very Nice, Full size, 1- Hammond
Organ, 1—Gulbranson Organ. Great for your
F.H., Church or Home Personal Use. Your
choice—$250.00 each. Interested in these items
CALL 417-335-0444.

Directory of Funeral Homes, Funeral Directors and
Embalmers and Crematories

| ARIZONA

Westcott Funeral Home
1013 East Mingus Ave
Cottonwood, AZ 86326
928-634-9566 800-522-9566
Steve & April Palmer , Owners

ARKANSAS

Highland Hills
Transport Service Inc
Located in Northwest Arkansas
602 Cedarvale Rd. -
Berryville, AR 72616
(870)480-9285 (Cell)
(870)423-4253 (Home)
E-Mail—hhts@cox.net
Larry D. Sanders, Owner
Ark & MO Licensed
Funeral Director
Arkansas Transport License #14

MISSOURI

“GRIEF RESOLUTION FOR CO-
WORKERS,” A self-study course including
material appropriate for business and service
club meetings available in book form for $14.95

shipping and handling included. H.L. Pugh & - L CREMATORY
Associates Consulting, P.O. Box 145, Golden Remo‘ﬁzpegv?ﬁ?non SERVICES, INC.
City, MO 64748-0145, 1-800-575-2611 $325.00 complete 800-276-3547

Wyoming

Nebraska

Colorado

Missouri '\

Arkansas

Oklahoma

New
Mexico

Arizona

Columbia Cremation
Care Center
4101 S. Providence Road
Columbia, MO 65203
573-874-3635

Cremations ready for pickup
in 3 hours
Brand new modern facility
Affordable, dignified
service

Columbiacremationcare
@yahoo.com

Hoefer
Associates
2818 S Hwy 13
Higginsville, MO 64037
(660) 584-7000
F.R. Frosty Hoefer
Funeral Business Broker

TEXAS |

.(-?;tyw e
Mortuary Service, L.L.C.

Serving San Antonio, Bexar County

4242 Center Gate

Maria G. Garcia/Owner
Family Owned & Operated

Affordable Prices:
Removals
Embalming
Transporting
Ship-Outs
Direct Cremations

And the surrounding areas

(210)653-5610
San Antonio, Texas 78217
Toll Free 1-888-595-0051

R 5 Star Mortuary Service

Serving Longyview, Tyler and all of East Texas

516 N, Fredonia
Longview, TX 75601
Sstarmortuary@att.net

First Calls + Embalming * Cremations

Jeffrey T. Bethard

Office: 903-753-7627
Celt 903-238-3397
Toll Free: 888-844-8885
Fax: 903-753-7828
Tyler: 903-596-7828

Brian R. Gardner, owner *Over 20 Yrs Experience
The Dead Beat’s Over 20 years experience Independent, Fully Insured
Coverage columbiacremationcare.com *Serving the E.ntire Centra.l TX area
E-mail: *Embalming - Cremation -

SUPERIOR MORTUARY &

* Most Preferred Mortuary Ser-
vice in the Austin Area
*Prompt and Courteous Service at
Reasonable Prices
*NFDA-TFDA

Shipping Services and
Specialty Services Upon Request
DEE BESTEIRO-PRESIDENT
1916 Tillery, Austin, TX 78723

TFDA NFDA

Weatherford Mortuary &
Cremation Service, Inc.
817-594-8723
817-599-3940 Fax

IF YOU WOULD LIKE TO ADVERTISE O
IN OUR DIRECTORY. IT WILL BE $20 8
PER ISSUE- 6 issues for $100. PROVIDE §
WHAT INFORMATION YOU WOULD §
LIKE DISPLAYED AND CHECK TO:
H.L. PUGH & ASSOC.,
P.0. BOX 145,

GOLDEN CITY, MO 64748-0145 or

E-mail: Editor@thedead-beat.com
[elefe ¢ oJele afefololele]e][o]o[ololole]e]o][o]e olale e ee]e s ols]
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*Full Service Facility
*Reasonable Pricing
*Immediate & Courteous Service
*Serving the DFW Metroplex Area
& Beyond

amcl1811@shcglobal.net

Alan M. Craig—Owner
1950 South Main #213
Weatherford, TX 76086
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Velma Sue De Leon
Elected Secretary-Treasurer of
Texas Funeral Directors Association

Cherokee Child Caskets
Announces New Website

Velma Sue De Leon, CFSP, of Memorial
Funeral Home is San Juan and Edinburg,
was elected Secretary-Treasurer of the
Texas Funeral Directors (TFDA) for 2009-
2010. She was sworn in to the TFDA
Board of Directors during the 123rd Annual
Convention which was held in Austin,
Texas.

As TFDA Secretary-Treasurer Velma
shall give timely notice of regular meetings
and annual meeting of the Association and the Board of Directors
in the name of the Texas Funeral Directors Association, Inc.; have
custody of all funds and securities of the Association; make all
disbursements of the Association funds upon receipt of warrants
signed by the President; and keep or cause to be kept proper, accu-
rate and classified records of all receipts and disbursements.

Velma has been a licensed funeral director since 1992. In 1994
she, along with her husband and parents, established Memorial
Funeral Home in San Juan; in 2003 they established their second
location, Memorial Funeral Home in Edinburg.

She has been actively involved in the community where she has
served as Secretary-Treasurer of the San Juan Chamber of Com-
merce, Secretary-Treasurer, Chair-Elect and Chairman of the
Board of the Pharr Chamber of Commerce, Secretary-Treasurer of
the Tri City Business Education Coalition, a graduate of Leader-
ship Pharr Class VIII and Leadership Edinburg Class XV. Cur-
rently she is serving as Treasurer of the McAllen Sunset Lions
Club and Vice President of Make-A-Wish Foundation of the Rio
Grande Valley.

Velma has served as Board Member, Secretary-Treasurer, Presi-
dent-Elect and President of the South Texas Funeral Directors
Association, Board Member of TFDA, and member of the TFDA
Bylaws Committee, Convention Committee, and Ethics Commit-
tee and is a current member of the TFDA Legislative Committee
where she has served for eight consecutive years.

On a national level Velma has served on several committees of
the National Funeral Directors Association (NFDA) including the
NFDA Advocacy Committee for seven consecutive years, Mem-
bership Recruitment and Retention Committee, Multicultural
Membership Advisory Group, Member Resources Advisory
Group, and Professional Conduct Committee.

She also participated in the 2008 NFDA Asia Funeral Expo and
Conference which took place in Hong Kong and Macau. During
the event she attended workshops, toured Chinese funeral homes
and cemeteries and other social events, where she learned about
the funeral customs of China and other Asian countries. The con-
ference was also an opportunity for Asian funeral directors to learn
about western funeral customs.

The Texas Funeral Directors Association was established in
1886 and today represents approximately 800 members. The
association protects and promotes professionalism in the fu-
neral industry, offering continuing education to its members
and initiates positions on legislative issues affecting funeral
service
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June 7, 2009, Griffin, GA: Cherokee Casket Company, Inc.
Announced the release of their new website:
www.cherokeechildcaskets.com

The newly designed site allows users to choose to enter the
site as “Family and Friends,” “Funeral Directors” or
“Distributors.” The “Family and Friends” section offers
grief resources, details on Cherokee’s line of products and
suggests that the family contact their local funeral profes-
sional in their time of need. In the “Funeral Director” and
“Distributor” sections you will find FAQ, Distributor Search
and details on Cherokee’s complete product line. Visit
Cherokee Casket Company’s website and sign up for the
Newsletter which automatically enters you in a drawing to
win a size 2/6 20 gauge white steel protective child’s casket.
For more information call 800-535-8667 or visit

www.cherokeechildcaskets.com.
) /\’.
reiofcee

Child Caskets
800-535-8667

The Last Quilt Company
Introduces
The Service Flag

Derry, NH—- The
Last Quilt has just
been licensed by the
Institute of Heraldry
within the U.S. De-
partment of Defense
to manufacture “The

Sl

Service Flag.”

Making its introduction during World War | and becoming
famous during WWII, the flag was hung in a front window
with the number of stars signifying the number of sons and
daughters in that home serving in the armed forces. The flag
has a red border, white center and the centered star is navy
blue.

“The Service Flag” is made of 100% polyester for easy
cleaning and the colors will not bleed or run. It is machine
washable and tumble dry, and as always, proudly manufac-
tured in the U.S.A.

For more information please contact Marty Kovacs, CFSP
by phone 603-887-5411, email Marty@Iastquilt.com or visit
www. lastquilt.com for the latest information or to get a free
catalog.
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\\(p Death Notices of Fellow Funeral Service Colleagues q//

IOWA

Cecil L. Goettsch, 93, of Monticello, died June 3, 2009.
#| He was owned and operated Goettsch Funeral Homes in
& Monticello, Anamosa and Hopkinton with his brother Bud.
He was a member of the lowa Funeral Directors Associa-
tion for more than 70 years, serving in numerous leader-
ship roles including president of the association in 1956-
57. In addition, he was an active member of the National
Funeral Directors Association and served as its president in 1978-79.
During his career, he was a member of the lowa State Funeral Director
and Embalmer Examining Board, the Conference of Funeral Service
Examining Board and an officer in the American Board of
Funeral Service Education.
John G. Peine, Sr., 86, of Davenport, lowa, was a longtime
‘| salesman for the Batesville Casket Company and will be re-
{ membered by Eastern lowa Funeral Homes.

Duane Thornburg, 82, Prairie du Chien, Wisconsin, died
June 13, 2009. He served in WWII in the Pacific. He
worked in the funeral business in Charleston, W.V., &
and Des Moines, before moving to McGregor, where | ==
he owned and operated funeral homes in McGregor =~
and Lansing, lowa, and Prairie du Chien.

Arthur J. Wallace, 91 of Newton, died June 13, 2009. He was the
father of IFDA member Gary Wallace and the grandfather of IFDA
member Chantelle Beiner. He graduated from the St. Louis Mortuary
College in 1951. With his twin brother Albert, he owned Wallace Fu-
neral Home in Wyoming, lowa from 1953 —-1963. They owned Wal-
lace Funeral Home in Newton from 1963 to 1984 when it was sold, but
he continued to work until last year.

s ;

KANSAS

Eugene P. “Gene” Amos, of Shawnee passed away July 24, 2009. He
was Chairman of the Board of Amos Funeral home. Services were
under the direction of Amos Family Funeral Home.

Pauline Ruth Erdman, 94, of Arkansas City died February
26, 2009. She owned and operated Erdman-Olroyd Funeral
Home with her husband Marvin. She was one of the first
women licensed Funeral Directors in Kansas.

Raymond C. “Ray” Gardner, 86, of Atchison, died June 19,
2009. He served in the U.S. Navy during World War 11
and attended Kansas State University and Kansas City College of
Mortuary Science and became a licensed funeral director and |
embalmer in both Kansas and Missouri. He was former owner of
Stanton Mortuary in Atchison, KS.

Rex S. Hacker, 58, of Washington died march 16, 2009.
He graduated from San Francisco Mortuary School in 1971.
He owned funeral homes in Hebron, Deshler and Bruning,
NE. In 2001 he moved to Washington, KS and worked at
Ward Funeral Home.

Raymond Earl Rawie, 82, of Shawnee passed away
May 7, 2009. He was a funeral coach salesman for |
»| over 50 years working for Southwest Professional Ve- |
=] hicles. He was a U.S. Navy veteran. '

\_/
NS

-

| MISSOURI

LTC Ronald Lynn Hurtt, 70, of Mountain Grove passed
away June 16, 2009. Lynn was the co-founder of Craig-
Hurtt Home in Mtn Grove which opened in 1962. He was
a funeral director and embalmer for 49 years. He also
served as Wright County, Missouri Coroner for 32 years.
Lynn retired in 1998 and his son and daughter-in-law now
own and operate the funeral home.

David R. Sassman, 66 of Belle, died peacefully on January
18, 2009. He completed his education at Commonwealth
College of Mortuary Science in Houston, Texas. He worked
in the family funeral home, Sassmann Funeral Service with
| his father and later, his brother, for almost 50 years.

Mildred Schlanker, 93, of Montgomery City died July 25,
2009. For many years she and her husband Edgar provided ambulance
service to Montgomery County and the surrounding area, in addition to
being involved in funeral service. She was a licensed funeral director
and was active in business until her husband’s death in 2003. Services
were directed by Schlanker Funeral Home.

TEXAS

Harry E. Corl, Jr., of Pearland died June 17, 2009. He is father of
Christian C. Corl and former owner of Corl’s Family Funeral Home.
His services were under the direction of Crowder Funeral Home.

Rod Fisher, of Haslet died July 13, 2009. The 2003 TFDA Supplier of
the Year and former employee of National Prearranged Services, Public
Relations Department. Services were under the direction of Lucas Fu-
neral Home, Fort Worth, TX.

J. Russell Gill, of Duncanville, died June 15, 2009. He was former
owners of Rogers/Gill Funeral Home and former employee of Hughes
Funeral Home and American Mortuary Service. His services were
handled by West/Hurtt Funeral Home, DeSoto, TX.

Bill N. Howard, of Houston passed away June 19, 2009. The former
owner of Howard Funeral Home, former manager of Howard-Glendale
Funeral Home and former co-owner of San Jacinto Funeral Home and
Memorial Park had his service directed by Carter Funeral Home of
Houston.

Donald H. Limbaugh, of Portland, TX, died August 2, 2009. He was
the father of Ron Limbaugh. Arrangements were under the direction of
Ric Brown Family Funeral Home of Mission, TX.

Johnnie Elizabeth “J.B.” Pitts, 83, of Brownwood passed
away on June 9, 2009. She is the owner of the Eastlawn Me-
morial Park in Early and the widow of Groner Pitts, former
partner in Davis—Morris Funeral Home. Services were under
direction of Davis-Morris Funeral Home of Brownwood, TX.
Dorothy Jay Porter, of Mexia, died June 2, 2009. She was the wife of
Jimmie Porter, owner of Porter Funeral Home in Mexia, TX.

James C. “Jim” Zimmerman, of Rosenberg, died June 15, 2009. He
was the son of Craig Zimmerman, a funeral director at Davis-
Greenlawn Funeral Home. Charlie Marshall Funeral Home of Aransas
Pass handled the arrangements.

Denotes Veteran of Military Service

If you know of a fellow funeral service colleague that has died that we have not included, please send the information and picture if
available (The Dead Beat, P.O. Box 145, Golden City, MO 64748) or fax it to us (417-537-4797) or E-Mail to Joanne@thedead-beat.com
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The
Lamcraft Collection

g}‘:e keepsakes you present will be
cherished for a lifetime. Give the
families you serve the ultimate in
fine quality laminated keepsakes
with the Premium Memorial Card
and Memorial Card collections

from Lamcraft. Our cards feature
beautiful full color artwork,
quality paper stock, and the finest

of lamination.

Tribute Bookmarks
With Lamcraft’s Tribute Bookmarks,

®

your families can incorporate personal INC.
hotographs and their own writin
protograpis & won writing 1.800.821.1333
into one-of-a-kind memorial tributes
www.lamcraft.com

for their loved ones.

yourrep@lamcraft.com

Free samples available!
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*xx Clear Creek Coacth *x*x Antal Pet Memorial Marker and

Independently Owned and Operated Hearse for Hire U g8
Call us for Affordable Rates and Additional Information

417-432-3511

Antal Products is a leading
manufacturer of Pet Be-
reavement Products. They
are offering high quality Pet
Memorial Marker and Urn
I packages. They can be used
as a repository for your pet’s
ashes after cremation or as a
Memorial Marker.  Either
way, the Pet Memorial
Marker & Urn will be a last-

ol i AR o =T . .
B T e S RS ing tribute to your beloved
Clear Creek Coach — a distinctive tribute to those who have passed before us family member. Made of a weatherproof poly resin, these

markers will age gracefully in your yard or garden. These sets

|nteresting Tidbit: come complete with a brass plate that can be engraved. Drill

. bit and screws, and urn capsule hold the remains of pets up to

Austrian Ma_kes World _Record for 74 pounds. They are offered in three designs and three colors.

Coffin Production For more information check out their website:
www.antalproducts.com

Salzburg, Austria—An Austrian car-

penter has found a macabre way of Trauma Grief A Grief and COUﬂSE'Iﬂg
getting into the Guinness Book of Re-
cords: During his 30-year career, he’s S Prog ram for Dallas/
built 707,335 coffins. o Al O ek o R
Officials in Austria’s Salzburg province say Herbert We- Trauma Support Services of North Texas,
ber has been honored for constructing more caskets than any , a 501 © 3 non-profit organization is offer-

other known carpenter. Weber says he started making cof-
fins in May, 1978 at Moser Holzindustrie, a woodworking
company in Bischofshofen.

Officials said Tuesday they plan to present the 50-year-old
carpenter with a certificated from the London-based Guin-

ing free, one on one and group counseling
to those who have lost a loved one due to
traumatic events such as DUI, a homicide
or suicide.

The group facilitator is Janice Harris

/e

ness World Records, Ltd. They’ve chosen a fitting back- e Lord, a Licensed Clinical Social Worker
drop: Weber will be feted at the International Funeral Home and Licensed Professional Counselor. She
and Cemetery Trade Fair which opened in Salzburg. is holding sessions on “Trauma Grief” from Sept. 10—Oct. 29,

2009 in Ft. Worth, Texas.

. . . . For more information visit their website: www.tssnt.org or
Interesti ng Memorial Gift Optlon contact Heather Mackenzie at her e-mail alvids@sbcglobal.net.

for VVeterans

Families often look to honor the deceased in a special way ]\5} ViQit OUI‘ A" NBW

and in the past decade we have observed the passing of many Website Today'
World War Il veterans, as well as those who served in Korea ST ——— - .
and Vietnam. The Hospitalized Veterans Writing Project, a www.nomispublications.com
501 © (3) organization provides a therapeutic writing pro- ONLINE DIRECTORIES
gram to veterans and publishes their work in the magazine, Updated Daily!
Veterans’ Voices. It is another options for memorial gifts. FUNERAL HOME & CEMETERY NEWS

If you would like to receive more information about HVWP Complete Issues Available Electronically!
and Veterans’ Voices, please contact Priscilla Chansky at 913 AD BANNERS - BOXED ADS
-432-1214, or email veteransvoices@sbcglobal.net. Or visit WEBSITE & EMAIL LINKS AVAILABLE

WWWw.veteransvoices.org. For more information call 1-800-321-7479
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The“e” Series Plans

Preneed Funeral Policies

* Single Premium / Guaranteed Issue
¢ 3-, 5-, 10-Pay / Full Benefit
* 3-, 5-, 10-Pay / Graded Benefit
* Two=Year Pay-Up Option (same as cash)
« Casket Protection (no restrictions)
E «Increasing Death Benefit Credited Daily

/\/\
LINITED

Tife [nskeihce Compiny * Inflation Protection Bonus

* Death Away.From Home Rider

« Attractive Commissions

¢ Internet Claim Submission

s Internet Verification of Policy Values
* Applications submitted via the web

For more information contact:

the Marketing Department
(800)657-6351
heritage@unitedheritage.com

AM. Besthas rated United Heritage A-(excellent)
“A-"in the fourth of 15 ratings assigned by A.-M ‘Best for financial strength.
*Forthe latest rating access www.ambest.com

P.O. Box 7777 » Meridian, Idaho 83680+ unitedheritage.com

NOT INTENDED FOR DISTRIBUTION TO THE GENERAL PUBLIC. NOT AVAILABLE IN ALL STATES

The Other Side

This really is the most beautiful explanation of death I’ve ever
heard.

Death
What A Wonderful Way to Explain It.

A sick man turned to his doctor as he was preparing to
leave the examination room and said, “Doctor, I am
afraid to die. Tell me what lies on the other side.”

Very quietly, the doctor said, “I don’t know.”

“You don’t know? You’re a Christian man, and don’t
know what’s on the other side?”

The doctor was holding the handle of the

7/ _ door; on the other side came a sound of
% scratching and whining, and as he opened the door, a dog
’?ﬂ{“ S sprang into the room and leaped on him with an eager
HEEY show of gladness.

Turning to the patient, the doctor said, “Did you notice
my dog? He’s never been in this room before. He didn’t know what
was inside. He knew nothing except that his master was here, and
when the door opened, he sprang in without fear. | know little of
what is on the other side of death, but I do know one thing.... I know
my Master is there and that is enough.”

May today there be peace with you. May you trust God that you
are exactly where you are meant to be. | believe that ~ —~
friends are quiet angels who lift us to our feet when é¢
our wings have trouble remembering how to fly. &

Sent by a reader.
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A Dog Named Lucky

Anyone who has pets will really like this. You’ll
like it even if you don’t and you may even decided
you need one!

Mary and her husband Jim had a dog named
“Lucky.”

Lucky was a real character. Whenever Mary and
Jim had company come for a weekend visit they
would warn their friends to not leave their luggage
open because Lucky would help himself to whatever
struck his fancy. Inevitably, someone would forget
and something would come up missing.

Mary or Jim would go to Lucky’s toy box in the
basement and there the treasure would be, amid all of
Lucky’s other favorite toys. Lucky always stashed
his finds in his toy box and he was very particular that
his toys stay in the box.

It happened that Mary found out she had breast
cancer. Something told her she was going to die of
this disease...in fact; she was just sure it was fatal.

She scheduled the double mastectomy, fear riding
on her shoulders. The night before she was to go to
the hospital she cuddled with Lucky. A though struck
her...what would happen to Lucky? Although the
three-year-old dog like Jim, he was Mary’s dog
through and through. If I die, Lucky will be aban-
doned, Mary thought...He won’t understand that I
didn’t want to leave him! The thought made her sad-
der than thinking of her own death.

The double mastectomy was harder on Mary than
her doctors had anticipated and Mary was hospital-
ized for over two weeks. Jim took Lucky for his
evening walk faithfully, but the little dog just
drooped, whining and miserable.

Finally the day came for Mary to leave the hospital.
When she arrived home, Mary was so exhausted she
couldn’t even make it up the steps to her bedroom.
Jim made his wife comfortable on the couch and left
her to nap.

Lucky stood watching Mary but he didn’t come to
her when she called. 1t made Mary sad but sleep soon
over came her and she dozed.

When Mary woke for a second she couldn’t under-
stand what was wrong. She couldn’t mover her head
and her body felt heavy and hot. But panic soon gave
way to laughter when Mary realized the problem.
She was covered, literally blanketed, with every treas-
ure Lucky owned! While she had slept, the sorrow-
ing dog had made trip after trip to the basement
bringing his beloved mistress all his favorite things in
life. He had covered her with his love.

Mary forgot about dying. Instead she and Lucky
began living again, walking further and further to-
gether every day. It’s been 12 years now and Mary is
still cancer-free. Lucky, he still steals treasures and
stashes them in his toy box, but Mary remains his
greatest treasure.

Remember... live every day to the fullest. Each
minute is a blessing from God. And never forget...the
people who make a difference in our lives are not the
ones with the most credentials, the most money, or
the most awards. They are the ones that care for us.
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(Continued from page 1)

This client-customer interaction resulted in a business and
personal relationship that exists today. Both he and his client
saw a desperate need and seized the opportunity to introduce
innovation to the shipping segment. It will forever change the
way funeral directors and the death care community interact
with the airline industry. They worked diligently on the busi-
ness planning process for fourteen months before ever handling
their first client transaction. Their separate areas of expertise
and industry contacts played vital roles in the development of
the Company A service model.

Operational in March, 2008, Company A introduced its com-
plimentary service model in a strategic and targeted fashion.
Leveraging his client’s deathcare industry contacts across the
country, he convinced leaders of independent funeral homes to
join the launch and help refine the service model. Regional
shipping services also slowly began to support the launch, espe-
cially a Florida-based business and leader in Florida shipping
since 1967, who was an early adopter and innovator in this por-
tion of the business.

The 2008 NFDA Convention was Company A’s official
launch after seven months of operational experience. At the
convention Company A also announced a strategic partnership
with Wilbert Funeral Service, the foremost leader in burial
vaults. The response from funeral directors was phenomenal
and, since their launch, Company A has expanded their opera-
tion and staff to meet the needs of their clients. They now em-
brace a rapidly expanding nationwide customer base of funeral
homes and shipping services.

As Company A continues to grow and evolve they have intro-
duced a new service model within the shipping segment and
have a number of strategic initiatives underway. The owner
has been traveling the country forming genuine personal rela-
tionships that serve as the foundation for a successful and grow-
ing business.

Start-up #2: Company B

Another start-up company, Company B, made its debut at the

2008 NFDA Convention. There product was offered as the

most innovative online memorial solution our industry has ex-

| N

(Continued on page 19)
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Innovation in the Funeral Industry:
Should You Avoid Start-Up
Companies?

(Continued from page 18)

perienced to date. With panoramic scroll-
ing landscapes and graphics that seemed as
though they were plucked directly from a
Hollywood production set, Company B
created a tremendous amount of
buzz.....enough buzz that they even won
best of show. Their booth alone was unbe-
lievable: flat screen TV’s, white carpet,
retro couches, and even a gentleman pour-
ing champagne to attendees during the
opening reception. It was easy to see that
money was flowing into this company
from somewhere. Problem?

Company B didn’t have a working prod-
uct when they started in 2008, but only a
breath-taking demo that got everyone talk-
ing and anticipating what would come
next. What came next was six months of
creating and refining a (what appeared to
be high-dollar) online memorial site that
encompassed videos, pictures, social net-
working features, and even an ongoing

revenue stream for funeral profession-
als through tribute gifts, an industry
first.

Leading up to the ICCFA Convention
in April, 2009, Company B had tested
their almost-finished product with a
few funeral homes in preparation to
their official launch at ICCFA. When
the convention arrived in April, the
buzz created around their launch was
huge. Every newspaper covering the
ICCFA convention did an article about
them; they even landed a “featured arti-
cle” on the CNN.com homepage. The
chatter from funeral directors was note-
worthy as well, but more funeral direc-
tors were concerned with the complex-
ity of the product.

Following the ICCFA Convention,
Company B and its investors expected
the product to take off like wildfire, but
as those of us “in” the industry know, it
takes time for funeral directors to em-
brace a new product. So, like most new
technologies in the funeral industry, the
product did not take off as fast as ex-
pected. Families and funeral directors

who did sign up experienced numer-
ous bugs on the site and they were
spending an excessive amount of
money to deal with the problems.
Thirty days after the official launch
Company B was forced to shut down
by the investors. The investors (who
were also entrepreneurs themselves)
expected to see immediate returns on
their investments. When that did not
happen they did what good entrepre-
neurs do...they cut their losses and
consequently all funding as well.

Company B had an amazing prod-
uct that pioneered a new road in the
funeral industry. They brought new
technology and a new business
model, through tribute gifts, not seen
before in the industry. They also had
leaders and funding sources who
were not “industry insiders” or famil-
iar with the progression speed of the
industry. In the end this seems to be
the deciding factor that shut down the
company.

Company A and Company B are
two industry start-ups that took two

p—_— ]

SINCE 1991

FAX 573-761-5332

THOMAS & SONS SERVICE COMPANY

1606 EAST MCCARTY ST. JEFFERSON CITY, MO 65101

PROFESSIONAL REMOVAL, EMBALMING AND TRANSPORT SERVICE

COMPLETE SHIPPING SERVICES DIRECT CREMATIONS

COLUMBIA, FULTON, JEFFERSON CITY,
LAKE OF THE OZARKS
AND ALL OF CENTRAL MISSOURI

CALL TOLL FREE: 1-866-659-8222

“OUR FAMILY SERVING YOUR FAMILIES”
MFDEA
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Inc.

4-Week FREE Trial | ansering service or Directors since 1972 /
ocracas | 1-800-868-9950
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Funeral Exclusive Answering Service

Innovation in the Funeral Industry:
Should You Avoid Start-Up
Companies?

(Continued from page 19)

totally different approaches to introducing their products and

services to the funeral industry:

+ Company A started with partners who each knew a spe-
cific side of the business. The owner is experienced in
the airline sector and the relationship with his clients
brings experience, knowledge and expertise.

+ Company A was patient and tested their service for
seven months before official launching it to funeral di-
rectors

+ Company A formed genuine personal relationships with
funeral directors serving as a foundation for a strong
business.

On the contrary:

+ Company B was built around great business leaders, but
not around leaders who knew the funeral industry.

+ Company B quickly created a lot of hype and buzz
without having a working product.

+ Company B had a niche product that required technical
skill, and they didn’t have the time necessary to help
funeral directors embrace the new technology.

With the speedy rise and fall of Company B, some funeral
directors have become apprehensive about working with start
-up companies. To help ease your fears and rebuild your
confidence in industry start-ups, | would like to provide you
with a set of guidelines to evaluate when considering
whether to work with a new start-up company:
¢ Are the leaders of the company “industry insiders,” and

do they have a good sense of where the funeral industry
is and where it is heading?

+  Will the leaders of the company and their sales people
take the time to help you embrace their product and fully
understand it?

*>

Is the product something that fills a niche or void?

¢+ Is the product innovative, but not too advanced for
your client families?

¢+ Is the product relative to your market place? (What
sells in Los Angeles, California might not sell in Small
Town, Indiana)

+  Will the company provide you with the necessary
tools to effectively market their product”

+ How will working with this company benefit you,
your firm and your client families?

Start-up companies are good for our industry. Their exis-
tence shows that funeral directors and the funeral industry
are progressing and evolving. By using the guidelines
above you will be able to choose a company and product
that is right for your market and will help you better serve
your client families.

As the funeral industry continues to progress, more start-
up companies debut at industry trade shows. Some will
succeed and other may not, but funeral directors should not
be afraid to work with start-up companies. After all, at one
time Batesville Casket and Wilbert Burial Vaults were
small start-up companies!

About the Author:

Ryan Thogmartin is the Founder and
CEO of ConnectingDirectors.com. Con-
nectingDirectors.com provides the only
online gathering space where funeral
professionals can visit to read daily arti-
cles, funeral industry news and ideas
shared through a funeral industry dis-
cussion board. In addition, Mr. Thog-
martin works in sales for his family’s
burial vault company, Hupp Stiverson Wilbert Vault, Inc.

Aaron Beasley

Embalming Service & Crematory
1-866-410-2122

Quality Professional Care
Excellent Service

Fair Pricing
Statewide Cremation

479-410-2121 Fax 479-410-2190

SERVING FORT SMITH,
WESTERN ARKANSAS & EASTERN OKLAHOMA
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Eubank Funeral Home & A C LAR
Cremation Services
Haven of Memories Memorial Park DEGENERATION

Canton, TX

“ Foundation

Savmg sight through research and education

2 , ] MACULAR.ORG ‘ ;
i &@@a - ; CULAR.ORG * (888) MACULAR + Northampton, MA

AMDF is a 501(c)(3) non-profit, publicly supported organization
Funeral Hoox %

Haven of Memones

Chapel

Eubanks Chapel’s distinctive slat wall features an unique support system
for displaying sprays, wreaths or shelves for potted plants and vases. A
decorative molding that is part of the slat wall has a groove in the top of it
that accommaodates a variety of spray or plant hangers.

They also designed their own wooden plant shelf that can be hung any-
where on the wall using the wire floral hook. The long end of the hook
slips into a hole drilled in the bottom of the shelf supports and the short end
hooks neatly into the molding groove. Shelves for plants, pictures or other
objects can be placed anywhere on the wall.

(L to R) Tommy Eubank, Steve
Glosup and Brian Bass

Close-up of Slat Slat Wall with flowers displayed
Wall
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“Dear Counselor....” By Bill Stalter

Dear Counselor,
Now that Missouri’s Governor has signed Senate Bill No.1,
what happens next with the reform of Chapter 436?

The new law goes into effect on August 28", and the Missouri
State Board of Embalmers and Funeral Directors will have the

The Dead Beat

DX

As We Drive By
o

We love to take pictures as we go by funeral
homes, but we’d welcome pictures, if you send
them to us.

responsibility of implementing the new changes. However, the
State Board is caught in a Catch 22 situation. Many of the changes
will have to be made through regulations, but the Board’s rule-
making authority does not become effective until August 28™.
For example, preneed sellers and providers will have to be li-
censed on August 28"™.  Since this is a new requirement, every
preneed seller in the state will have to file an application and fee to
be licensed. There are hundreds of funeral homes that will seek a
seller’s license, and not a one can sell a preneed contract until the
license is in hand. To avoid a shutdown of the preneed industry,
the State Board will have to improvise through the use of emer-
gency regulations and temporary licenses.

Accordingly, the State Board will be meeting every week during
the month of August to establish its priorities for Chapter 436
regulations. The Board’s agenda for those meetings are set out on
its website. The State Board is also asking funeral directors to
submit written questions or comments regarding the agenda issues.
By seeking comments in advance of publishing proposed rules, the
State Board is hoping to expedite the approval process. Histori-
cally, Chapter 333 rules have taken up a year or more to pass. The
rulemaking process requires a meeting to discuss the issue and
direct the legal staff to draft a proposal. Then a few months later
at the next meeting, the Board will consider the proposal, and if

Ve

Brooks-Sterling & Garrett Funeral Directors
Tyler, TX

acceptable, submit the proposal to the Secretary of State’s office

for the publication process. With the publication, there is a com-
ment period. Then, the comments are discussed at the next sched-|

uled Board meeting. Depending upon the comments, the proposal |{
may be revised, and if so, there will be another publication and i ;_

\iresl

comment period.  All in all, the rulemaking process can be
lengthy. In the meantime, the Missouri preneed industry is wait-f
ing on the Board for directions on such issues as contract disclo-
sures and trust administration requirements.

Missouri is in for a long, painstaking period of change.
kkkkkkkkkkkkkkkkkkkkkhkhkkkhkkkkkk

Bill Stalter answers our questions for educational pur-
poses only. It is The Dead Beat'’s intent to give the
reader general information about legal issues, not to

Grubbs-Loyd Funeral Home
Gilmer, TX

provide legal advice. If a reader needs legal advice, he
or she should hire an attorney. Reading The Dead
Beat should not be used as a substitute for legal advice
from an attorney. When Bill provides legal advice he
does so for Stalter Legal Services in Overland Park, Kansas. Bill also
provides consulting services through Preneed Resource Consultants,
which can be found at www.preneedresource.com.

We need some questions for the

“Dear Counselor....” column.
Please send your questions to Bill’s e-mail or The Dead
Beat’s and we will get some answers in future issues.

email: wastal@swbell.net or bill@stalterlegal.com
or editor@thedead-beat.com
Or Fax: 1-417-537-4797
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Spades—King David
Hearts—Charlemagne
Clubs—Alexander, the Great
Diamonds—Julius Caesar

¢ 111,111,111 x 111,111,111 =
12,345,678,987,654,321

+ If a statue in the park of a person on a
horse has both front legs in the air, the per-
son died in battle. If the horse has one
front leg in the air the person died as a re-
sult of wounds received in battle. If the
horse has all four legs on the ground, the
person died of natural causes.

+ Only two people signed the Declaration of
Independence on July 4th, John Hancock
and Charles Thomson. Most of the rest
signed on August 2, but the last signature
wasn’t added until 5 years later.

+ Half of all Americans live within 50 miles
of what?  Their Birthplace.

YOU WOULDN'T USE OUR
LEAK-RESISTANT CREMATION
TRAY AS A BATHTUB,
BUTYOU COULD.

We testours in the lab so you don’t + T
have to testitin the real world. CUSTOI\?&;'
1-800-992-1925 | CustomAirTrays.com AIR TRrRAYS

® Custom Air Trays

+ What do bulletproof vests, fire escapes,
windshield wipers, and laser printers all

have in common? All were invented by women.
Very Interesting Stuff..... + It was the accepted practice in Babylon 4,000 years
ago that for a month after the wedding, the bride’s
father would supply his son-in-law with all the mead
he could drink. Mead is a honey beer and because

+ In the 1400°s a law was set forth in England that a man was
allowed to beat his wife with a stick no thicker than his thumb. their calendar was Iunar-based this period was called

Kl/lence we have th.e rule of thumb. . :; the honey month, which we know today as the honey-
+ any years ago in Scotland, a new game was in- g moon.
vented. It was ruled ‘Gentlemen Only... Ladies For- + In English pubs, ale is ordered by pints and quarts
Egdj; 'é Thus the world GOLF entered the English So in old England, when customers got unruly, the
R Thgf' gt. le to be sh in bed toaeth ime time TV bartender would yell at them “mind your pints and
€ ::rs ;OUE ?NOI € 'S:IO\EV? In bed fogether on prime ime quarts and settle down.” It’s where we get the phrase
were Fred and Wilma Flintstone. “mind your P’s and Q’s” y

+ Every day more money is printed for Monopoly than the U.S. o A4 jaast 75% of people who read this will

Treasury. _ try to lick their elbow.
+ Men can read smaller print better than women can; but women

can hear better.

+ Coca-Cola was originally green.

+ It’s impossible to lick your elbow.

+ The State with the highest percentage of people who walk to
work: Alaska

+ The percentage of Africa that is wilderness: 28%

+ The percentage of North America that is wilderness: 38%

+ The cost of raising a medium-size dog to the age of eleven is:
$16,400.

+ The average number of people airborne over the U.S. in any
given hour: 61,000.

+ Intelligent people have more zinc and copper in their hair.

+ The first novel ever written on a typewriter: Tom Sawyer

¢ The San Francisco Cable cars are the only mobile National 5 ' -E' 417 865 8885
Monuments. MOTORCYCLE Ty Conklin - Owner / Driver

. . . . “ Tvin; issouri-Arkansas-Kansas- m;
¢ Each King in a deck of playing cards represents a great king SE .' Serving Missouri-Arkansas-Kansas-Oldahoma
from history: www.LastRideMotorcvcleHearse.com
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Introducing

TraumaCare
by Pierce

e 30 Index

e Rapid Fixation

30 Index Arterial

For Difficult Canes :

FLAMMADLE
o Wt 0+ Fvor v iaacna. Evascnon el

_ Parce Cremicals Hayal Bend
NN Brosse Way Dattas Teuss

16F.02 (1 /)

e Expedited Diffusion

e Simplifies Restoration
PIERCE COMPANIES

e Superb Case Results In

Trauma, Geriatric or Normal

e With Non-Staining Dye

e For Superior Performance

add Pierce Vitahue or Cosmo Dye

e Clarified Bleaching Action

4722 Bronze Way . Dallas, TX 75236
800-527-6419 - 214-333-4230 - Fax 214-337-3658

THE MISSOURI CREMATORY & COLUMBARIUM

One of the first cities in the U. S. to consider cremation as
a means of disposing of the dead was St. Louis, Missouri.
The Missouri Crematory, built in St. Louis in 1888, holds
the distinction of being the tenth crematory of modern de-
sign built in the United States. Here is a bit of its history:

Shortly after the erection of the LeMoyne Crematory,
America’s First Modern Cremation Apparatus, at Washing-
ton, Pennsylvania, the sentiment of cremation caught the
attention of the Honorable Albert Todd, Dr. E. C. Chase,
and other gentlemen then prominent in St. Louis. They soon
began advocating this method of disposing of the dead and
an informal association was formed. For several months,
meetings were held and the idea of building a facility for
performing cremations in St. Louis was discussed. Action
followed and, in July, 1887, the Missouri Crematory Asso-
ciation was organized and incorporated under the laws of
the state of Missouri.

The Crematory, whose construction began in August
1887, was completed in May of 1888. The rectangular
Doric building which measures approximately forty feet
deep, thirty-six wide, and twenty-six high, was designed by

Page 24

Otto  Wil- 8%
helmi, ak
prominent§
Architect in
St. Louis
who also
served as
the  secre-
tary of the
Missouri

from its
inception
until his death in 1925.

Prior to the completion of the Missouri Crematory, those
desiring cremation had to be transported as far as Lancaster,
Pennsylvania, for the carrying out of this process.

In January 1889, the crematory, through some fault in the
cremation apparatus, caught fire and the building was al-
most totally destroyed. Work began immediately to recon-

(Continued on page 25)

The Missouri Crematory
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The Missouri Crematory & Columbarium
(Cont.)

(Continued from page 24)
struct the facility, and a new, fireproof edifice was com-
pleted in a matter of months.

THE CHAPEL OF THE MISSOURI CREMATORY

A Chapel composes the entire upper level of the Crema-
tory building. Fourteen stained glass windows provide the
space with natural lighting, and later, a drop-ceiling was
added and fluorescent lights installed to light the area.

At the far end of the Chapel, opposite the entry doors, is a
small platform, two steps above the floor level. In the center
of the platform is a catafalque, raised about three feet above
the floor — which serves as a lowering device. Upon arrival
of the remains at the Crematory Chapel, the casket or coffin
was placed on the catafalque and covered with a black drape
which reached to the floor. The casket or coffin was thence
concealed from the view of those in attendance while it was
quietly and discreetly lowered by hand-pulley to the crema-
tory room below.

THE INAUGURATION OF THE MISSOURI CREMATORY

On May 6, 1888, the remains of Elizabeth Todd Terry
were cremated in the new facility at 3211 Sublette Avenue.
The Undertaker arrived in his carriage at the Missouri Cre-
matory at approximately 9:00 a.m. with Mrs. Todd’s cas-
keted body. The family was assembled in the Chapel on the
upper level of the building, and the casket was lowered to
the cremation room below.

Following the cremation, Mrs. Todd’s ashes were placed
in a lead casket provided by the Undertaker, and were sub-
sequently buried in the family plot at Bellefontaine Ceme-
tery.

THE CREMATION APPARATUS & THE PROCESS OF
CREMATION

Originally, two retorts were in use by the Missouri Crema-
tory. They were invented by Giuseppe Venini, who person-
ally came from lItaly to the Crematory to oversee their con-
struction and installation.

After the casketed body had been lowered to the crema-
tory room, it was removed from the casket or coffin and
wrapped in an alum-saturated sheet. The alum-treated sheet
prevented the clothing and the body itself from immediately
igniting when placed in the furnace. Thus, it allowed proper
placement of the remains in the cremation chamber, and
allowed the retort to be sealed properly for maximum com-
bustion.

Then, the wrapped body was placed in an iron cradle-like
device and conveyed by hoist into the cremation vault or
retort. By a process of slow combustion and distillation, a
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gas was generated from ignited wood and this, with an ad-
mixture of air, was conducted into the retort in the form of a
clear, bright flame at an extremely high temperature.

There were later, more modern designs in use by the Cre-
matory, but it is unknown how often the retorts’ methods of
operation changed or the number of which were employed
over time.
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The Columbarium

THE COLUMBARIUM

In the mid 1890’s, the Crematory Association decided to
build a Columbarium. Construction commenced in July,
1895 of a design drawn up by Mr. Wilhelmi and was com-
pleted in December of that same year.

The original structure was a simple, rectangular building
with a deep, half-circle alcove at the back. Ornate bronze
doors adorn most of the niches in this area, with the remain-
der of the niches being equipped with painted glass or mar-
ble fronts. In the center of the alcove of this original build-
ing, an ornate, semi-spiral walnut staircase descends to the
basement. Originally, the entire lower level was equipped
with japanned metal shelves and is now equipped with mar-
ble-fronted niches. A continuation of the half-circle alcove
on the upper level is behind the staircase.

Later an addition was added on to the west end of the
original building. It is a large, rectangular space that is fitted
wall-to-wall with marble-fronted niches. A center “island”
was added in this west end addition and is equipped with
clear glass- and bronze-fronted niches.

The Missouri Crematory and Columbarium, now called
“Valhalla’s Hillcrest Abbey” is currently owned by the Zell
family, owners of Valhalla Cemetery in St. Louis. The Cre-
matory is no longer active, but niches are still available in
the historic Columbarium.

Jason Ryan Engler is a Funeral Director in Rogers, Arkan-
sas. He has studied cremation and its history throughout
most of his life. He can be reached at arcremation-
ist@hotmail.com.
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HANLEY COACH SALES
Call 1-800-424-9093

2005 CadillacS & S

2002 Cadillac Superior Coach

2005 Cadillac S & S Coach
2004 Cadillac S & S Coach

2002 Cadillac Superior Coach

2001 Cadillac Eagle Coach
1998 Cadillac M & M Coach
1997 Cadillac M & M Coach
1996 Cadillac Federal Coach
1996 Cadillac Federal Coach
1992 Cadillac M & M

2005 Cadillac S & S 6-Dr

2003 Cadillac Eureka 5-Dr 90”
2003 Cadillac Eureka 5-Dr 90”

1999 Cadillac Eureka 6-Dr
1996 Cadillac Superior 6-Dr

Coaches
BlIk/Blk Ext/ Blue Int 42,000 mi
Wht/Wht Ext/Blue Int 42,000 mi
Blk/Blk Ext/Gray Int 54,000 mi
Wht/Wht Ext/Blue Int 42,000 mi
BlIk/Blk Ext/Blue Int 71,000 mi
Wht/Wht Ext/Burg Int 66,000 mi
Blk/Blk Ext/Blk Int 47,750 mi
Wht/Wht Ext/Blue Int 62,000 mi
Wht/Wht Ext/Blue Int 24,000 mi
Limousines
Wht/Wht Ext/Blue Int 22,000 mi

Drk Blue Ext/Drk Blue Int 55,000 mi
Drk Blue Ext/Drk Blue Int 57,000 mi
Wht/Wht Ext/Blue Int 39,000 mi
Blk/Blk Ext/Black Int 78,500 mi

Specialty Vehicle

2005 GMC Denali XLT Wht Ext/Neutral Int 73,000 mi
“We Deliver Anywhere FINANCING &
in the Continental U.S.” LEASING AVAILABLE
Authorized Dealer for
(636) 728-0900 * —
St. Louis, MO @ .‘5’9 E \
\\3\ /'/:}
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As We Drive By
We love to take pictures as we go by funeral homes, but
| we’d welcome pictures, if you send them to us.

DestesnetestesnaEne e

Powell Funeral Home
Searcy, Arkansas

POWELL ®
W FUNERAL_HOMEY

A Distributor of Mortuary
FERNO-WASHINGTON, INC. Equipment
Mortuary Products Repair

* Porti-Boy

Mid-States Professional Services

Dependable Service for 22 Years

201 S. 1st Street * Pleasant Hill, Missouri 64080
JAMES D. (JIM) BROWN (816) 540-2377

(1- 800) 252-5147
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Everything You Need to Know
About Funeral Etiquette

( On Connectiondirectors.com—July 8, 2009)

L J Enterprises is .....
Your Supplier of Scattering Tubes

An article had been emailed and some information was
shared to Ryan Thogmartin on Connection Directors Blog
and some of it may be of interest to our readers.

Funerals serve two main purposes: to commemorate the
life of the deceased, and to offer mourners a chance to gather
together and say their final goodbyes.

While there are general guidelines regarding funeral behav-
ior, as a rule they are specific to the event itself, taking reli-
gious, ethnic and persona considerations into account. While
almost all funerals require that guests are polite, discreet and
respectful, there is often more you can do—both to help the
families of the deceased feel better, and leave them with ad-
ditional happy memories of their loved ones....

Funeral DOs

+ Do offer up an expression of sympathy. Often we are
at a loss for words when encountering something as final
as death.

+ Do find out what the dress code is.

+ Do offer some type of gift, be it flowers, donation to
charity or a hot casserole.

+ Do sign the register book with your name and affilia-

tion.

+ Do keep in touch with family members and friends later
on.

Funeral DON’Ts

+  Don’t feel that you have to stay at the funeral forever.
+ Don’t be afraid of having a laugh.
+ Don’t feel you have to pray next to the deceased—or
even touch them—if there is an open casket.
Don’t allow small children to run wild.
Don’t try to network at the funeral.
Don’t try to pick up the hot chick next to you either.
Don’t take advantage of all the food and drink offered
Don’t leave your cell phone on.
Don’t shy away from the receiving line.

* > > >

Expression of Sympathy

Card or letter, phone calls or email.

Flowers.

Donations to charity.

Food.

Memorial Gifts.

Offers of help.
This is information we should all know, but it was nice to
have it organized to help up remember everything.

* > > >
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Atlanta, Ga. According to CANA about 25%
of families that choose cremation scatter re-
mains. Many funeral homes state that their
market is much higher. With that said and
cremation rates continually rising now is the
time to give families the option to make scat-
Gold & Silver Tubes t€ring a family affair with the Scattering

Tubes. Each of these beautiful Scattering
Tubes comes with a black velvet bag in a gift box of six. They
also fit in the Howard Miller Memorial Chests, so after scatter-
ing, families can keep them with other mementos.

L J Enterprises is proud to be your supplier of these Scattering
Tubes as well as the complete line of Howard Miller funeral
products and other funeral related items. We welcome funeral
homes to visit our website: http://cremationurnsdirect.com and
see all we have to offer.

Now is the time to help families to memorialize their lost loved
ones at a very affordable price.

For more information contact, L J Enterprises, 1793 Pine Cir-
cle, Lawrenceville, GA 30044, phone: 678-778-6018, email-
sales @cremationurnsdirect.com.

The Master Care Society

We have received several queries about The Master Care Soci-
ety grass sculptured lawn logo on our grounds. The logo is a
large triangle of taller grass with an even taller grass forming a
circle within the triangle. The circle represents a continuum of
care including community service, education, preplanning, at
need and aftercare. The triangle symbolizes the pyramids of an-
cient Egypt where in lie the roots of master embalmers. Member-
ship in the MCS is very uncomplicated and inexpensive.

Products Corporation

fe

Lisa Barlow
Inside Sales Manager
Ibarlow(@vantageproducts.com

960 ALMON ROAD, COVINGTON, GA 30014
1-800-481-3303 FAX: 770-788-0361
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Norman Thompson

Norman Leo Thompson

April 20, 1928 ~
February 11, 2009

Published in the local paper, Lamar
Democrat by the funeral home that he
worked for:

“We would like to report on the pro-
gress of Norman Thompson. In Feb-
ruary Norman completed his course in
preparation for his life in the Eternal
Kingdom of Heaven. He has been
given a new and glorified body and
has been restored to his youth and
innocence. He received his inheri-
tance which was secured by the work
of Jesus Christ, the King, on his be-
half, just as Norman believed and told
us that it would be. We are very
happy for his promotion and his suc-
cess.

On balance, however, we are still
feeling the effects of his departure.
Norman was a vital part of our organi-
zation. Through six different owners
and for over 55 years he remained a
faithful servant to his friends and to
his community as he provided his min-
istry of professional care. He was also
faithful and active in the First Chris-
tian Church, V.F.W., the Masonic

Lodge, the Chat an Chew bunch and
volunteered for the senior citizens
meals on wheels.

In light of his leadership and exam-
ple to us it is now incumbent on us to
establish a permanent memorial that
reflects his life and accomplishments.
For this reason we have dedicated our
newly remodeled chapel to his mem-
ory. It was originally built during his
early years with the funeral home.
From now on we will fondly refer to it
as the Thompson Memorial Chapel.

Loeta (his wife) is still active here at
the funeral home and in the commu-
nity. We are grateful for her contin-
ued faithfulness to us as she helps us
serve our client families. Norman will
be greatly missed and often remem-
bered.

“Well done, good and faithful servant
thou hast been faithful over a few
things, | will make you master over
many things. Enter thou in the Joy of

the Lord.” Matt. 25:23.
C.K. Warden, Funeral Director/Owner
Konantz-Warden Funeral Home
Lamar, Missouri

Tombstone Touch-Ups

(Condensed from article in Rural Missouri, July, 2009)
By Bob McEowen

Clarksburg, MO: York Cemetery Services, a
preservation and restoration service that re-

e<___S%a stores dignity to damaged and neglected me-
\—/ﬂ; morials started up about four years ago.
Wayne York and Clancy Boots want to help

with preserving the markers that families have erected to
So they use stout bars,
limestone chat and get the stones “right back where they

memorialize their loved ones.

belong.”

In addition to normal maintenance to the stones they
also offer dowsing to find lost gravesites. While holding
two brass rods, they walk where suspected gravesites are

and wait for rods to cross.

Cemetery Foreclosure
in Oklahoma City

(Condensed from article) By John Estus, Published July 31, 2009

a new owner.

problems.

They do not have any shortage of work, in fact they back.

So what will happen to the bodies buried in a fore-
closed cemetery?
people are wondering.

You know it’s bad if the attorneys and cemetery
owners don’t know what could happen if it is sold to

In Riverside Gardens Cemetery

This particular cemetery owner has had some other
properties related to foreclosures and a few other

The foreclosure situation was not shared to people
burying their loved ones in the recent past.

With the cemetery on the auction block, the previ-
ous owners plan to buy it

have a backlog. But Wayne states, “These are people
that were here before us, and they deserve a certain today, do we have to worry
amount of hono.r and re:s:pect. Most of us would like to be about foreclosure, mainte-
remembered a little bit. nance or other challenges
For more info, call_573-291—0245 or log on to where we bury our loved
www.yorkcemeteryservices.com. ones?

In the economic climate of
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Thorns

Sandra felt as low as the heels of her shoes when she pulled
open the florist shop door, against a November gust of wind. Her
life had been as sweet as a spring breeze and the, in the fourth
month of her second pregnancy, a “minor” automobile accident
stole her joy. This was Thanksgiving week and the time she
should have delivered their infant son. She grieved over their
loss.

Troubles had multiplied.

Her husband’s company “threatened” to transfer his job to a
new location. Her sister had called to say that she could not
come for her long awaited holiday visit. What’s worse, Sandra’s
friend suggested that Sandra’s grief was a God-given path to ma-
turity that would allow her to empathize with others who suffer.
‘She has no idea what I’'m feeling,” thought Sandra with a shud-
der. “Thanksgiving? Thankful for what?” she wondered. “For a
careless driver whose truck was hardly scratched when he rear-
ended me? For an airbag that save my life, but took my child’s?”

“Good afternoon, can I help you?”

Sandra was startled by the approach of the shop clerk. “I. .. 1
need an arrangement,” stammered Sandra.

“For Thanksgiving? I’'m convinced that flowers tell stories,”
she continued. “Are you looking for something that conveys
‘gratitude’ this Thanksgiving?”

“Not Exactly!” Sandra blurted out. “In the last five months,
everything that could go wrong has gone wrong.”

Sandra regretted her outburst, and was surprised when the clerk
said, “I have the perfect arrangement for you.”

Then the bell on the door rang, and the clerk greeted the new
customer....

“Hi, Barbara, let me get your order.” She excused herself and
walked back to a small workroom, then quickly reappeared, car-
rying an arrangement of greenery, bows, and what appeared to be
long-stemmed thorny roses. Except the ends of the rose stems
were neatly snipped: there were no flowers.

“Do you want these in a box?” asked the clerk. Sandra
watched— was this a joke? Who would want rose stems with no
flowers! She waited for laughter, but neither woman laughed.

“Yes, please,” Barbara replied with an appreciative smile.
“You’d think after three years of getting the special, I wouldn’t
be so moved by its significance, but I can feel it right here, all
over again.” she said, as she gently tapped her chest.

Sandra stammered, “Ah, that lady just left with....Uh....She
left with no flowers!”

“That’s right,” said the clerk. “I cut off the flowers. That’s the
‘Special.” T call it the Thanksgiving Thorns Bouquet. Barbara
came into the shop three years ago, feeling much as you do to-
day,” explained the clerk, “She thought she had very little to be
thankful for. She had just lost her father to cancer; the family
business was failing; her son had gotten into drugs; and she was
facing major surgery. That same year I had lost my husband,”
continued the clerk. “For the first time in my life, I had to spend
the holidays alone. | had no children, no husband, no family
nearby, and too much debt to allow any travel.”

“So what did you do?” asked Sandra.

“I learned to be thankful for thorns,” answered the clerk qui-

tn)
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etly. “I’ve always thank God for the good things in my life and I
never questioned Him why those good things happened to me, but
when the bad stuff hit, I cried out, “Why, Why me?!” It took time
for me to learn that the dark times are important to our faith! |
have always enjoyed the ‘flowers’ of my life, but it took the thorns
to show me the beauty of God’s comfort! You know, the Bible
says that God comforts us when we’re afflicted, and from His con-
solation we learn to comfort others.”

Sandra sucked in her breath, as she thought about what her
friend had tried to tell her. “I guess the truth is I don’t want com-
fort. I’ve lost a baby and I’m angry with God.”

Just then someone else walked in the shop.

“Hey, Phil!” the clerk greeted the balding, rotund man.

“My wife sent me in to get our usual Thanksgiving arrangement.
Twelve thorn, long-stemmed stems!” laughed Phil as the clerk
handed him a tissue wrapped arrangement from the refrigerator.

“Those are for your wife?” asked Sandra incredulously. “Do
you mind telling me why she wants a bouquet that looks like
that?”

“Four years ago, my wife and I nearly divorced,” Phil replied.
“After forty years, we were in a real mess, but with the Lord’s
grace and guidance, we trudged through problem after problem,
the Lord rescued our marriage. Jenny her (the clerk) told me she
kept a vase of rose stems to remind her of what she had learned
from thorny times. That was good enough for me. 1 took home
some of those stems. My wife and | decided to label each one for
a specific “problem” and give thanks for what that problem taught
us.”

As Phil paid the clerk, he said to Sandra, “I highly recommend
the Special!”

“I don’t know if I can be thankful for the thorns in my life.”
Sandra said to the clerk. “It’s all too....fresh.”

“Well,” the clerk replied carefully, “my experience has shown
me that the thorns make the roses more precious. We treasure
God’s providential care more during trouble than at any other
time. Remember that it was a crown of thorns that Jesus wore so
we might know His love....Don’t resent the thorns.

Tears rolled down Sandra’s cheeks. For the first time since the
accident, she loosened her grip on her resentment. “I’ll take those
twelve long-stemmed thorns, please,” she managed to choke out.

“I hoped you would,” said the clerk gently. “I’ll have them
ready in a minute.”

“Thank you. What do I owe you?”

“Nothing. Nothing but a promise to allow God to heal your
heart... The first year’s arrangement is always on me.”

The clerk smiled and handed a card to Sandra. “T’1l attach this
card to your arrangement, but maybe you would like to read it
first.”

It read: “My God, I have never thanked You for my thorns. I
have thanked You a thousand times for my roses, but never once
for my thorns. Teach me the glory of the cross | bear; teach me
the value of my thorns. Show me that | have climbed closer to
You along the path of pain. Show me that, through my tears, the
colors of Your rainbow look much more brilliant.”
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2010 FIRST CALL VANS, SUBURBANS & YUKONS
CHECK OUR PRICE BEFORE YOU BUY

2007 Lincoln Superior Hearse
Black/Black Interior
— Low Miles —

2003 Cadillac Krystal Hearse
Dark Blue/Blue Interior
— HR 15,000 Mi & LM 10,000 mi—
(UC09-013/UC09-014)

2004 Cadi WINDOW Krystal Hearse-
White/Black Interior w/6-DR
— HR 23,000 mi & LM 17,000 Mi —
(UC09-060/UC09-061)

2003 Lincoln Krystal Hearse
With Matching Limo
— 34,000mi (HR) 5,500mi (LM) —
(UC09-026/UC09-027)

2005 Lincoln Krystal OVAL Window
Black/Black Interior
— ONLY 17,000 miles —
(UC09-022)

2001 Cadillac S&S Masterpiece
Black/Gray Interior
— ONLY 33,000 miles —
(UC09-022)

2004 Cadillac Krystal Hearses
White/Blue Interior—2 in STOCK
—23,000 Miles each—
(UC09-072/UC09-073)

2004 Cadillac S&S Medalist
Black over White/Blue Interior
— 36,000 Miles —
(UC09-039)

2004 Cadillac S&S Six-Door
Black over White/Blue Interior
— 24,075 Miles —
(UC09-019)

Dallas

1-800-822-9586

Frank@hearseandlimo.com
Sales * Service * Leasing * Rental

Miller Coach & Limousine Sales

Denver

See our complete stock list at www.hearseandlimo.com
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Dear Funeral Director,

We are pleased to provide you with this incredible offer to help you
during these challenging economic times.

Preneed |Marketing

Absolutely FREE double window envelopes that are perfect for 5525 Market Street"San Diego, CA 82114
questionnaires, surveys, sales letters and other$ marketing campaigns. www.preneedmarketing.com
This is a value of over .04 cents each, totaling $1,000.00 FREE on a

Chh 1-888-384-7066

mailing campaign of 25,000 pieces.

So what's the catch. how can you offer such an incredible value? The answer is, we received the
envelopes for almost free. Millions of envelopes are occupying valuable space in our warehouse.

Better yet... All of our other printing and mailing services are priced very competitively and our quality
and service is excellent. A complete package including the highest quality names, envelopes, a

one page personalized letter, custom reply envelope and all additional services including postage,

a complete package for just .36 cents! (Based on 15,000 pieces.) We just believe in passing along
our good fortune to you.

Many of our customers prefer double window envelopes, but are deterred by the additional cost.
Now is your chance to get double window envelopes while you save money.

Two envelopes to choose from:

“Pure White “Elegant
Business Textured Marble
Envelope” Envelope”
with inner with inner

LA security printing security printing

There are many creative and design possibilities with oversized return address window envelopes.
With double window envelopes you get more for your money by having your letterhead show through the
return window. We have matching elegant letterhead paper in 2 sizes, both have a perforated tear off for

replying.

We have millions of envelopes but they are going fast so CALL NOW 1-888-384-7066 to reserve your
FREE envelopes. This offer is available for orders of 15,000 pieces or more, and yes you can combine
multiple mail drops that add up to 15,000 pieces.

Sincerely,
Your Friends at Preneed Marketing

p.s. We have millions of envelopes but they are going fast so CALL NOW 1-888-384-7066 to reserve
your FREE envelopes.



