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New Columnists
“Millennial Directors —
Are We Worth 1t?”

By: Matthew Morian, CFSP & Zach Carnley, CFSP

Millennial Directors - are we worth it? We seem to think so, but over-
confidence tends to be our trademark. We are perceived by other genera-
tions as being lazy and entitled. We want to rule the world before paying
our dues. They may be right about some of us, however, most of what you
may hear about Millennials are exaggerated stereotypes.

Unfounded labels such as cocky are often used to describe our tenacity as
a generation. We believe we can change a world that doesn’t want to be
changed. Traditionalists and hard-headed funeral directors are frustrated by
the transformation our profession is undergoing. While Millennial Directors
are striving to push the boundaries of what a funeral can be. Like all things
in life (and death), balance is key. Meet your families on their level and
help them plan the types of services they want to have for their loved ones.

A Millennial is only as lazy as the structure of their workplace allows
them to be. I don’t mean you should go start yelling at all of your employ-
ees to “get back to work”. Simply engage them. Ask them questions and
listen to their insights. Even if you don’t want to implement their ideas,
feeling heard is something we value. When we feel engaged, we feel val-
ued; when we feel valued, we work hard!

If it sounds like I’m being defensive... well, maybe I am being a little de-
fensive, but it’s important to know that my generation has a lot to offer to
the funeral profession. Our sense of entitlement comes from wanting to
make an impact. If you can convince us that making a difference starts “one
family at a time” instead of instantly being promoted to CEO of the compa-
ny, then you are the one who will win big with your Millennial coworkers.
We just need the encouragement and coaching that not every job offers.

We crave leadership. If you show us the way, we will fly the flag of your
funeral home proudly. Be the one who shepherds us, guides us, protects us,
and we will fully invest ourselves in your business and be what you may
never have thought we could be: great funeral directors!

(Continued on page 20)
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If you haven'’t had a chance to
support us, please see
order blank on page 26.
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; ; Quiz for Bright People
Pick Dias Hortuary Transport

Serving Bexar, Comal, Guadalupe, Hays, and Travis County
45 Years Experience

There are only nine questions. This is a quiz for people

who know everything! I found out in a hurry that I didn’t.

These are not trick questions. They are straight questions

with straight answers.

1. Name the one sport in which neither the spectators
nor the participants know the score or the leader until
the contests ends.

2. What famous North American landmark is constantly
moving backward?

3. Ofall vegetables, only two can live to produce on
their own for several growing seasons. All other veg-
etables must be replanted every year. What are the
two perennial vegetables?

4. What fruit has its seeds on the outside?

5. In many liquor stores, you can buy pear brandy, with
areal pear inside the bottle. The pear is whole and
ripe, and the bottle is genuine; it hasn’t been cut in
any way. How did the pear get inside the bottle?

6. Only three words in standard English begin with the

Nick Diaz Jr.
Lic. FD and EMB/Owner
Cell: (210) 591-9012
£mail:
nickdiaz764 1 @gmail.com

1045 Sanger Ave. #114
New Braunfels, TX 78130

Trans(rortation, gravesite service,
and other services available

Karen Williamson’s New Book

Karen Williamson has just

Be Nice to Me.....
1 May Be Your Funeral Director
One Day

Funeral home junnies and more
- - -

published her book on funeral
home humor. The book titled
"Be Nice To Me.....I May Be
Your Funeral Director One
Day" is a collection of humor-
ous stories not just from her-
self, but from other funeral

letters “dw” and they are all common words. Name
two of them.

There are 14 punctuation marks in English grammar.
Can you name at least half of them?

Name the only vegetable or fruit that is never sold,
frozen, canned, processed, cooked, or in any other
form except fresh.

9. Name 6 or more things that you can wear on your
feet beginning with the letter “S.”
Answers—(Continued on page 15)

directors, families and ceme-
terians. Karen states that
these stories are not to mock
anyone or their beliefs, but
life has a way of being funny
even in a sad time.

Superstitions, unusual funeral
home names, funny engrav-
ings on cemetery markers and
more make this book a light
hearted read.

You may purchase her book
by emailing
karenwilliamson620@gmail.com
or contact author
Karen Williamson on
Facebook.

The editor’s daughter Amy,
who was mentioned in our pre-
vious issues, was quite the artist
and we’ve decided to display
some of her artwork every issue
in her memory.

Lowell Pugh & Karen
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Mortuary Muse By
ell

A wheelbarrow load of expensive waste paper still sits on
shelves above the music equipment in our former funeral
arrangement room. Flower acknowledgment cards, cards for
casket bearers, musicians, ministers, memorials and gifts.
There are also register books, extra pages and who knows
what else? Another closet upstairs has unused service fold-
ers, numerous lamination supplies, other funeral related pa-
per products.

Declining business volume, direct cremation and less
mourner participation accounted for much of this accumula-
tion—but SO DID THE CLOUD!!!

Yes, we plunged into the NEW technology for greater ser-
vice personalization. The plunge itself is expensive and
sometimes very frustrating when a small staff is short on IT
experience and the “cloud” expert is fast asleep somewhere.

While writing this I phone visited with colleague A.J.
White in Greenfield, Missouri. He also has a closet full of
material he has not been able to give away. One bright spot
for us is our Lamcraft laminating materials. They will prove
useful in the former funeral chapel’s makeover into an Art
Gallery.

Thirty years ago we closed out a greeting card department
by giving it to the local Girl Scout troop. They packaged the
cards into assortments and sold them door-to-door.

Hmmmm...with every box of cookies you get 6 casket bearer
cards, 2 musician cards and a celebrant thank you.
e sk ot s sk ke s ot sk ke ok st st sk e skosk sk

Is today’s end of life service consumer less concerned about
honoring the memory of a loved one or the cost of any final ser-
vices? [ have seen funeral directors shake their head and grum-
ble that the next-of-kin have no respect. In the 90’s funeral ser-
vice providers were attending many seminars and reviewing
studies about the grief processes that may or may not effect the
survivors. Most of us at least installed a rack of appropriate
pamphlets or books explaining facets of grief to give survivors
and caregivers.

Holiday memorial services have become a staple with some
larger firms having a therapist on staff or available. We studied
the ins and outs of grief to make our services more relevant to
our clients and hopefully better ourselves emotionally and finan-
cially.

A funeral director writing in one of the final issues of
“Mortuary Management” magazine expressed the viewpoint that
the study of grief issues at conventions and seminars was a
waste of time and money. Even though we may sometimes per-
ceive that some of our clients are only interested in the cheapest
possible final disposition, we as a profession must continue a
never ending study of human grief.

Enhance your listening skills!!

About the Author:

Lowell Pugh has had funeral director and embalmer licenses in Missouri and
Texas. He is publisher of The Dead Beat which began in 1999. He can be
contacted at The Dead Beat address and editor@thedead-beat.com

Brian Simmons

Springfield Mortuary Service, Inc
* Since 1961 *

Brian Simmons Jennifer Simmons

520 S. Patterson
Springfield, Missouri 65802

Removals
Embalming
Shipping Service
(Domestic & International)

Known Shipper
Crematory
Gravesides
Transport

1-800-259-6207
417-869-2826 Fax 417-869-9242

www.springfieldmortuaryservice.com
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The Frank Dawson Story
By Charlie Shipman

Velma and Leon De Leon at Rio Grande
Valley Hispanic Chamber of Commerce

I met Frank C. Daw-
B son and his son Dike at
the National Speakers
Association (NSA) con-
ference in Dallas this

'z Dawson Funeral Home
in East Liverpool, Ohio.
| Frank C. took the busi-
ness over from his dad,
Frank A. in 1934, Frank
| D. (Dike) is operating
»| the funeral home now.

| During the 1960's and
70's and to a lesser de-
gree in the 80" and 90's,
Frank spoke to hundreds
of state meetings of the
then National Selected
Morticians, which later
became the Selected Independent Funeral Homes. He
also spoke to numerous state meetings of the NFDA
and spoke to their Leaders Conference which is com-
prised of Presidents of all the state organizations. He
did his professional speaking representing Clark Vault.
Because of all his speaking engagements, he was en-
couraged to join the NSA.

Frank first got his funeral director's license in 1960
and his embalmers license two years later in 1962.

These days, Frank helps out Dike at the funeral home
only when they get in an overload situation. Other-
wise, he spends his time helping the Lou Holtz Upper
Ohio Valley Hall of Fame Museum. Frank was one of
the driving forces behind establishing the museum and
scholarship fund to honor East Liverpool's most famous
resident, legendary Notre Dame Football Coach Lou
Holtz. The museum holds all of Lou Holtz's sports
memorabilia. The museum is a must see. Each year a
banquet is held to raise money for scholarships for stu-
dents to attend trade school, and to honor other note-
worthy persons.

The Dawson Funeral Home is most famous for con-
ducting the funeral of Oklahoma native "Pretty Boy"
Floyd. Out of all the funeral services he has conducted
in his career, he was always struck by bereaved family
and friends saying something to a dead corpse that they
couldn't say to them when they were alive.

Velma and Leon De Leon,
both members of Texas Fu-
neral Directors Association's
legislative ~ committee and
owners of Memorial Funeral
Home in San Juan, TX and
Edinburg, TX attended the
Rio Grande Valley Hispanic |3}
Chamber of Commerce's Leg-
islative Luncheon. The lunch-
eon was held on Thursday,
August 16, 2018, at Cimarron
Country Club.

Velma and Leon with
State Senator Juan "Chuy"
Hinojosa,

Rep. Terry Canales, and
Rep. Bobby Guerra

" DPride of
Fl Reno

A cot came to the rescue! Due to the lack of and/or injured students
the marching band drums were not able to get out to the field for
performances. With a little ingenuity the drums are now able to be
rolled onto the field. Lowell’s son-in-law Marshall is the band di-
rector and a used cot with blankets, tie-downs, bungee cords, and
wood transformed the cot to accomplish transportation for the
drums. Great job!!

Have you had an OPEN HOUSE, built a NEW ADDITION to your
funeral home, developed a new PROGRAM FOR GRIEVING
CLIENTS, RECEIVED AN HONOR from your community, have

an interesting HOBBY or DONE SOMETHING THAT WAS
JUST PLAIN FUN? If so, tell us about it. We want to tell your story
(WE LOVE PICTURES, TOO) call us 800-575-2611, fax us 417-537-
4797 or e-mail us: editor@thedead-beat.com.

Page 4 Vol. 17 Issue 4



The Dead Beat

Behind the Back
Fence

By Lowell

If in a very idle moment you wondered how THE DEAD
BEAT was begun, it was like this.....

Joanne and I were killing time one day when we had three
services scheduled and she says to me .... “Let’s start an
undertaker’s newsletter.” “Fine.” I say, “Get started.”

Well, maybe, perhaps that is not even close......

In the 1980°s while we were still operating the family re-
tail business which was older than the funeral business, I
wrote several management oriented articles for two different
hardware trade journals.

Many of the ideas I was writing about were common in
most businesses. So I reworked my copy for funeral ser-
vices and it was well received by publishers.

Joanne joined our firm in 1992. Her educational and prior
work experience was ideal for research and publishing.
During the mid to late ‘90°s we researched and wrote a doz-
en articles on grief issues and they were usually reprinted in
five funeral service magazines.

Our most noteworthy project during this period was a
study on grief in the workplace. This study morphed into
several professional essays and a continuing education
course that was approved by 21 funeral service boards. Be-
fore we published, “Grief Resolution for Co-Workers,” Dr.
Kenneth Doka graciously reviewed the manuscript. I had
met Dr. Doka in 1996 at the National foundation of Funeral
Service’s “Counseling Seminar” in Chicago.

Though we no longer market this book for CE credit, it is
excellent material for after loss care and service club presen-
tations. (There is an order blank on page 31 if you’d like to
get copies at $12.99/copy including shipping and handling.)

Dates are fuzzy in my mind, but colleague Bob Knell,
Knell Mortuary, Carthage, Missouri became ill. For about
30 years Bob had been publishing “The Missouri Bulletin”

e Durable

o
Made in USA

Toll free 800-821-1333
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which he started when he was MFDEA executive direc-
tor. Joanne offered to help Bob get his next issue to
press but Bob bounced back and got the “Bulletin” in the
mail. But it was his last issue because he died. We
thought perhaps, Rob Knell, Bob’s son would continue
the paper, but he chose not to continue. After checking
with Rob we decided to start our own publication. We
were a little slow getting out of the gate and could not
decide on a name. We experimented with about 30 dif-
ferent mastheads when Claude, Joanne’s husband sug-
gested The Dead Beat.

Though we initially started for Missouri funeral direc-
tors like Bob had done, we added more states due to re-
quests from our advertisers. We have grown to over
3900 funeral homes and subscribers in 11 states in addi-
tion to providing current and past editions on our website.
Funeral homes have received our bi-monthly magazine
for over 18 years at no cost from the gracious advertisers
that have supported our publication over the years.

During the years we have evolved into a publication for
the funeral consumer as well as the funeral provider.
Judging from the number of obituaries we run and the
comments we receive we appear to have more readers
than most national membership or association magazines.
In the largest state we bulk mail to more than 1,000 more
firms than the state association.

The Dead Beat comes ready to read and share. No en-
velope to open— black type on flat white paper or online
without having a membership or wading through a mis-
sion statement.

About the Author:

Lowell Pugh has had funeral director and embalmer licenses
in Missouri and Texas. He is publisher of The Dead Beat
which began in 1999. He can be contacted at The Dead
Beat address and editor@thedead-beat.com

extruded aluminum housing
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www.lamcraft.com
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The other day my husband and I
were shopping and the dreaded ex-
perience of our battery in the car
wouldn’t work, so we had to call
AAA. Luckily they responded
quickly, but as we were sitting in the
parking lot we had our hood up so
the help could see us. A remarkable
and inspiring thing happened. Four
different individuals came up to the
car and offered to give us a jump to
the battery or help in some way and
one was even a policeman

Why is this inspiring? Mostly, all
we hear is how people are so terrible
and here were four individuals will-
ing to come to our rescue within 30
minutes. One lady was paying it
forward since someone had helped
her about a week before. Isn’t it
nice to hear and experience people
being willing to help? People will-
ing to be nice? I must say it gave
me hope about the world which the
news never does.

It goes along with what happens
when you smile at people in stores.
How many times do they smile back
and it just makes it a nicer day?

This experience as I said was a few
weeks ago and this week in my Bi-
ble Study group, helping others
came up. Many of the ladies had
helped people out in the past and
wondered if they should have. But
the positive results made them feel
pretty confident they were doing the
right thing.

In fact, the exercise for that lesson
was to take any spare money you
had in your wallet and put it in an
envelop. Then when someone need-
ed it you could give it to them. We
are encouraged to give when some-
one needs it without judging.

One lady was in a store and
dropped her coin purse and money
went everywhere, many people

helped her pick it up as she was quite
flustered. Then a lady in the store
came up to her and gave my friend
some money. She really didn’t know
what to do, since that woman must
of thought she needed some money.
Truthfully she didn’t and when she
looked at the amount given, it was
$60.00.

My friend was flabbergasted and
didn’t really know what to do. As
she was checking out there was a
lady that looked like she could use
some help, so she gave the check-out
clerk $20 to put toward that ladies’
bill. Then outside a young woman
helped her and she gave her some
money because my friend felt she
needed assistance too. Then as my
friend was getting into her car, the
lady she had helped in the check-out
line came up and hugged her.

My friend through the generosity
of another person ended up helping
several people. It was just another
experience of when our willingness
to help is shown, we usually get
much more in return. This is defi-
nitely something to keep in mind the
next time you have an opportunity to
share what you have to help others.
And it really does make you feel
good.
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Talking about something that
makes me feel good, is when people
remember our daughters and even
when they died.

Our oldest daughter just celebrated
her 15th Heaven birthday. Some-
times I’ve wished her Happy Heaven
Birthday on Facebook, but I didn’t
this year. Yet a classmate, who also
had lost a daughter the same age as
ours in the same year, remembered
us on Facebook. To me this is a bit
remarkable since it has been 15

Page 6 Vol. 17 Issue 4

years. Also a friend that I had met at a
funeral convention when our daughter
had been in the memorial service in the
same year that her husband was running
for a NFDA office and they were attend-
ing our convention, actually remembers
us and sends a card. It makes me feel so
good when someone remembers.

I’ve talked about and many have men-
tioned how when you lose someone you
don’t forget them, you just adjust to the
change. Now just because you adjust
doesn’t mean you don’t still miss them
and what could have been.

This was just emphasized at my hus-
band’s 50th Class Reunion. He had a
very small graduating class (22) in a
small town. There were 17 graduates
most with their spouses attending the
reunion. They went around the tables
giving an update on the length of their
marriages, what they were doing now,
how many children and grandchildren
and just a little about their lives.

As you can imagine many had children
and grandchildren, when it came time for
my husband to speak he got choked up
when he had to say his two girls had
passed. He didn’t go into details, but,
trust me, this is a hard thing to do. Not
that you begrudge the other people’s
blessings, but after 20 years for one
daughter and 15 years for the other one,
it’s still and always will be hard on us.

About the author: Joanne How-

ard is the editor of The Dead

Beat. She has been a licensed

funeral director since 1992 with

Pugh Funeral Home in Golden

q City, MO and also the aftercare

A coordinator. Much of her writing

in this column is influenced by her loss of her

two daughters Laura at age 10 in 1997 and

Amy at age 19 in 2003. Any comments or

questions can be directed to 417-537-4412,

P.O. Box 145, Golden City, MO 64748 or

email: joanne@thedead-beat.com or jthow-
ard53@yahoo.com
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The Accidental Celebrant

A Tale of Two Songs — Part Two
The Worst of Songs

By Michael K. Jones

In my previous article I talked about the time
I suggested including Kenny Loggins’ “I’'m
Alright” in a service for a passionate golfer.
While I was really pleased with how that
worked out I also remembered that not every
musical recommendation or choice goes this
well.

A number of years ago I led a service for a
woman who had a close relationship with her
grandchildren. At least that’s what her kids
thought. They were telling me wonderful sto-
ries about the bond that had grown between
their mother and her grandchildren. 1 had no
reason to doubt how true these stories were. |
don’t think they knew what was really going
on either. Reality turned out to be quite differ-
ent from what I was being told and the funeral
and those gathered for it really suffered the
consequences.

When we gathered to plan the funeral, one of
her granddaughters insisted on choosing one of
the songs for her service. The song she want-
ed? Concrete Blonde’s “Tomorrow Wendy”. 1
vaguely remember the song but couldn’t recall
the exact lyrics. That’s one of the reasons why
I didn’t resist the suggestion. Another reason is
that this service happened before smart phones
were really a thing.

So when the service reached the point in the
service where the song played we heard lyrics
such as: “Hey Hey goodbye — tomorrow Wen-
dy is going to die”. That was one of the better
lines. It was one of the most vicious and angry
songs I’ve ever heard at a service. And the de-
ceased’s name wasn’t even Wendy. I can’t re-
call anybody connected with the service being
named Wendy.

How can service leaders pull a service out of
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a deep dive like this? At the time I had no idea.
AIll'T could think of was a quick mention of the
intensity of emotion we can feel when we lose
someone close. Sometimes we need to hear
intense songs as a way of tapping these emo-
tions. This was probably one of the lamest
things I’ve ever said in a funeral but I was des-
perate. We did eventually bring the service to a
close but I can’t recall what was said or done
after that song was played. It all seems to be a
real blur.

Looking back I should have done two things:
I should have asked why the song was being
suggested. To this day I wonder why an idea
like that blew to the surface the way it did. |
should have also broken away from the meet-
ing and looked up the song on my computer.

Some hard lessons were learned at that funer-

al.

About the Author:

A native of Fredericton, New
Brunswick, Michael K. Jones was
born and raised in Atlantic Canada.
A former minister in the United
Church of Canada he has ministered
to a variety of congregations for
over twenty years. Dead Reckoning
is his second book. His previous
release is Empty Houses: A Pastoral Response to Con-
gregational Closure. When Mike is not writing he is
enjoying walking and reading. He resides with his wife
Trish in Calgary, Alberta.

Dead Reckoning is now available online through Am-
azon.ca.
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I am so excited to announce the opening
of The History of Cremation Exhibit at the
National Museum of Funeral History. Here
are some images of the first interior room
of the exhibit, which is a scale reproduc-
tion of the LeMoyne Crematory, America's
first Crematory, in Washington, Pennsylva-
nia. This first room contains artifacts from
the LeMoyne Crematory, including the
notebook kept by builder/operator John
Dye; the name plate from the coffin of Bar-
on de Palm, the first person cremated in the
US; the casket lid of Jane Pittman, first
woman cremated in the US; an original
door from the LeMoyne Crematory retort;
exactly-replicated tools, crib, and catafalque; and an apothecary vial that con-
tains a small portion of the remains of the Baron de Palm. This permanent
exhibit opened September 17, 2018, in the National Museum of Funeral His-
tory, Houston, Texas.

This is my perspective!

Senior Version of “Jesus Loves Me”

Though my steps are oh, so slow,
With my hand in His I’1l go

A pastor once stated, “I always
noticed that it was the adults who

chose the children’s hymn, “Jesus
Loves Me” (for the children, of
course) during a hymn sing, and it
was the adults who sang the loud-
est because I could see they knew
it the best.” Here is a new version
just for us who have white hair or
no hair at all. For us over middle
age (of even those almost there)
and all you others check out this
newest version of “Jesus Loves
Me.”

Jesus Loves Me
Jesus loves me, this I know,
Though my hair is white as snow
Though my sight is growing dim,
Still He bids me trust in Him.

(Chorus) Yes, Jesus Loves Me,
Yes, Jesus Loves Me,
Yes, Jesus Loves Me

For the Bible tells Me So.

On through life, let come what may.
He’ll be there to lead the way.
(Chorus)

When the nights are dark and long,
In my heart He puts a song.
Telling me in words so clear,
“Have no fear, for I am
near.” (Chorus)

When my work on earth is done,
And life’s victories have been won.
He will take me home above.
Then I’'ll understand His love.
(Chorus)

I love Jesus, does He know?
Have I ever told Him so?
Jesus loves to hear me say.
That I love Him every day.
(Chorus)

A scale reproduction of the
LeMoyne Crematory,
America's first Crematory, in
Washington, Pennsylvania.
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“Re-learning” to Live Without a Soul Mate.”

By Ken Doka

There is a strange paradox to
grief. Often grief is complicated when
relationships are strained and full of
conflict _ the kind of relationships my
aunt used to describe as “can’t live with
him; can’t live without him.” Yet con-
versely, grief can be complicated when
relationships are extremely close and
very dependent—when you feel you
just cannot live without the person.

LuAnn had that sort of relationship
with her husband, James. James was a
minister and LuAnn liked to say that it
was shared ministry. They did every-
thing together—much of it revolving
around the church or around their
young sons. Even their social life fo-
cused on church dinners and events, or
get-togethers  with clergy couples.
When James had a heart attack and
passed away in his fifties, LuAnn was
at a loss. She had to move from the
parsonage, and a new clergy wife as-
sumed many of the roles she had called
her own. Her sons now lived away—in
clergy and one in a faraway mission
field. Her whole identity as a paster’s
wife died with her husband.

Patty had a similar reaction to the
death of her mother. She and her moth-
er were very close. As a child, Patty
suffered from rheumatic fever. Her
mother watched over her and Patty
became very dependent on her. Even
as she got older and married, her mom
was a regular companion and a con-
stant source of advice, they spoke at
lease once a day. Her mother died as
Patty neared 60; yet Patty, even as a
wife and a mother of now adult chil-
dren, felt very alone.

You can become close to many
people—parents, spouses, children,
special relatives, even friends. When
these relationships are so close, and
you are so dependent on the person for
so long, death can hit very hard. Such
deaths leave a tremendous hole in our
hearts; even time seems so hard to fill
without the person.

Thomas Attig, a philosopher who
studied grief, likes to say that when

13

such deaths occur, you have to “re-
learn” life. What he means by that is
that now you have to learn how to do
the very basic aspects of life without
the presence of that now-lost compan-
ion. For LuAnn, even going to church,
a part of her life since childhood,
seemed difficult. Patty would often
find herself thinking of calling her
mom to ask if she wanted to go shop-
ping with her or to check on a recipe.

It is difficult—yet you can do it.
Think of the legacies that person left
you, the strengths that you learned
from your loved one.

Review the ways that you have
faced crises in the past; they can help
as you face this crisis. Think of the
advice your loved one would give you
if she were here. LuAnn always re-
membered that when she was strug-
gling, her husband would remind her
of her strong faith. For Patty, she kept
hearing her mother remind her how
strong she was as a child to deal with
her illness, operations, and hospitaliza-
tions.

Since these situations are difficult,
reach out for help.

The author and playwright
Thornton Wilde provides solid coun-
sel, especially in these close relation-
ships. “The highest tribute to the dead
is not grief but gratitude.”
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This article was originally printed in
Journeys: A Newsletter to Help in
Bereavement, published by Hospice
Foundation of America. More infor-
mation about Journeys can be found
at www.hospicefoundation.org or by
calling  800-854-3402 and is
published monthly by the Hospice
Foundation of America, 1710 Rhode
Island Ave, NW Suite 400, Washing-
ton, DC 20036. Annual subscription-
$25.00.
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Kenneth J.
Doka, Ph.D., is a
Professor of

Gerontology at the
College of New

Rochelle. Dr.
Doka’s books
include: Disenfranchised Grief;

Living with Life Threatening
Illness; Living with Grief: After
Sudden Loss; Death and
Spirituality; Living With Grief:
When Illness is Prolonged; Living
with Grief: Who We Are, How
We  Grieve; AIDS,Fear &
Society; Aging and
Developmental Disabilities; and
Children Mourning, Mourning
Children. In addition to these
books, he has published over 60
articles and chapters. Dr. Doka is
the associate editor of the journal
Omega and editor of Journeys, a
newsletter of the bereaved. Dr.
Doka has served as a consultant to
medical, nursing, hospice
organizations, as well as
businesses, educational and social
service agencies. As  Senior
Consultant to  the  Hospice
Foundation of America, he assists
in planning, and participates in their
annual Teleconference. In 1998,
the  Association for  Death
Education and Counseling honored
him by presenting him an Award
for Outstanding Contributions to
the field of death education. In
March 1993, he was elected
President of the Association for
Death Education and Counseling.
Dr. Doka was elected in 1995 to the
Board of the International Work
Group on Dying, Death and
Bereavement and elected Chair in
1997. Dr. Doka is an ordained
Lutheran Clergyman. (4nd a heck
of a nice guy— Editor & Publisher)
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Chuckles

Editor Note: My apologies if anyone has been offended by jokes
in this column
Priorities, priorities..
A 82- -year old retired engineer from Oklahoma City is having
a drink in a bar when a gorgeous girl enters _____7
and sits down just a few seats away. The girl I
is so attractive that he just can’t take his eyes [l
off her. After a short while, the girl notices
him staring, and approaches him. Before the =
man has time to apologize, the girl looks him deep in the eyes
and says to him in a sultry tone, “I’ll do anything you’d like.
Anything you can imagine in your wildest dreams, it doesn’t
matter how extreme or unusual it is, I'm game. I want $100,
and there’s one other condition.” Completely stunned by the
sudden turn of events, the man asks her what her condition is.
She said, “You have to tell me what you want me to do in just
three words.” The man takes a moment to consider the offer
from the beautiful woman. He whips out his wallet and puts
$100 dollars in her hand —He then looks her square in the
eyes, and says slowly and clearly, “Paint my house.”
skt sfeoske skeoskoskeskesk
The Best Way to Pray

A priest, a minister and a guru sat discussing the best posi-
tions for prayer, while a telephone repairman worked nearby.
“Kneeling is definitely the best way to pray,” the
priest said. “No,” said the minister. “I get the best
. results standing with my hands outstretched to Heav-
1.: L/ en.” “You’re both wrong,” the guru said. “The most
. @ cffective prayer position is lying down on the floor.”

The repairman could contain himself no longer. “Hey,
fellas,” he interrupted. “The best prayin’ I ever did was when

I was hangin’ upside down from a telephone pole.”
sfeskeoskosk skeskeskeoskesk

Questions that haunt me

*  How important does a person have to be before they are
considered assassinated instead of just murdered?

* Once you’re in heaven, do you get stuck wearing the
clothes you were buried in for eternity?
Why does a round pizza come in a square box?
What disease did cured ham actually have?
How is it that we put man on the moon before we figured
out it would be a good idea to put wheels on luggage?

*  Why is it that people say they “slept like a baby” when
babies wake up like every two hours?
Why are are you IN a movie, but you’re ON TV?
Why do people pay to go up tall buildings and then put
money in binoculars to look at things on the ground?

*  Why do doctors leave the room while you change?
They’re going to see you naked anyway......
Why is “bra” singular and “panties” plural?
Why do toasters always have a setting that burns the toast
to a horrible crisp, which no decent human being would
eat?

Comments

Keep up the good work!!
Al Walden, Springfield, MO

We look forward to receiving “The Dead Beat”.
Keeping On!
Larry and Jon Ludvigsen,
Hooper, Fremont, and Scribner, Nebraska
Ludvigsen Mortuaries

ekl ok ok sk ok ok sk sk ook

Keep On

Have enjoyed your magazine very much through the years.
Your magazine is very good. Keep up the good work!
Nancy Stroud, Monett, MO

Thank you so much for including John David Griffin’s Laurel
Funeral Home picture in the current issue. He worked for us in
Dallas then decided to re-open facility in Healdton, OK. I went
to his “opening” in June. He is a good guy— well deserving and
serves the industry well!. You published one of my jokes a
while back. Always enjoy “Dead Beat.” God Bless

Dennis Jeter, Jeter & Son Funeral Home, Dallas, TX

Feel free to share comments and thoughts to the editor at
editor@thedead-beat.com or mail to The Dead Beat, PO Box
145, Golden City, MO 64748.

Chuckles (Cont.)

*  If Jimmy cracks corn and no one cares, why is there a stupid
song about him?
*  Why does Goofy stand erect while Pluto remains on all
fours? They’re both dogs.
* If corn oil is made from corn, and vegetable oil is made
from vegetables, what is baby oil made from?
*  Why do the Alphabet song and Twinkle, Twinkle Little Star
have the same tune?
Why did you just try singing the two songs above?
Did you ever notice that you blow in a dog’s face, he gets
mad at you, but when you take him for a car ride, he sticks
his head out the window?
s sk skoskoskosk sk skeok
Car Accident
Jim was annoyed when his blonde wife told him that a car had
backed into her, damaging a fender, and that she hadn’t gotten
the license number. “What kind of car was he driving?” he
asked. “I don’t know,” she said. “I never can tell one car from
another.” At that, Jim decided the time had come for a learning
course, and for the next few days, whenever they were driving,
he made her name each car they passed until he was satisfied that
she could recognize every make. It worked. About a week later
she bounded in with a pleased expression on her face. “Darling,”
she said. “I hit a Buick!”

(Continued on page 11)
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Chuckles (Cont.)

Birthday Present

One day a fella was driving home when he suddenly realized
that it was his daughter’s birthday and “shocked”
he hadn’t bought her anything. Out of the corner
of his eye he notices a shopping mall. Knowing
that it was “now or never,” he pulls his car
through three lanes of traffic, finds a parking bay
and runs into the mall. After a frantic search he finds a toy
store, goes inside and attracts the attention of the shop assis-
tant. When asked what he’d like, he simply says, “a Barbie
doll.” The shop assistant looks at him in a condescending
manner and asks, “So Sir, which Barbie would that be?” The
man looks surprised so the assistance continues, “We
have Barbie Goes to the Ball at $19.99, Barbie goes
 Shopping at $19.99, Barbie Goes to the Gym at

. $19.99, Cyber Barbie at $19.99 and Divorced Barbie
at $249.99.” The man can’t help himself and asks,
“Why is Divorced Barbie $249.99 when all those
other Barbies are selling for $19.99????” “Well, Sir,
that’s quite obvious!” says the assistant. “Divorced
Barbie comes with Ken’s house, Ken’s car, Ken’s furni-
ture.....”

seoskoskoskosk sk skoskok sk

Counting Sheep
There was a typical blonde. She had long, blonde hair, blue
eyes and she was sick of all the blonde jokes.
One day she decided to get a makeover. She |~
cut and dyed her hair brunette and went driv-
ing down a country road, searching for some-
one who would appreciate her for her intelligence. When she
came across a herd of sheep, she stopped and called the shep-
herd over. “That’s a nice flock of sheep,” she said. “Well,
thank you,” said the herder. “Tell you what, I have a proposi-
tion for you,” said the woman. “If I can guess the exact
number of sheep in your flock, can I take one home?”
“Sure,” agreed the shepherd. So the girl sat up and looked at
the herd for a second and then replied, “382.” “Wow,” said
the shepherd. “That is exactly right. Go ahead and pick out
the sheep you want to take home.” So the woman went and
picked one out and put it in her car. Then the herder said,

DARLENE M. RUSSELL, CPC
LICENSED FUNERAL DIRECTOR
PRE-NEED SALES DIRECTOR

(573) 821-6340

(‘ l_-] ]) I{F - N l"‘ F l) darussell] 3@ hotmail com

Home Office: Belleville, 11
860-775-6333

Professionals in Pre-Need Funding
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“Okay, now I have a proposition for you. If I can guess the real
color of your hair, can I have my dog back?”

Puns for the Educated Mind

*  The roundest knight at King Arthur’s round table was Sir
Cumference. He acquired his size from too much pi.

* ] thought I saw an eye doctor on an Alaskan island, but it turned
out to be an optical Aleutian.
She was only a whisky maker, but he loved her still.
A rubber band pistol was confiscated from an algebra class be-
cause it was a weapon of math disruption.

*  The butcher backed into the meat grinder and got a little behind

in his work.

*  No matter how much you push the envelope, it’1l still be station-
ery.

* A dog gave birth to puppies near the road and was cited for lit-
tering.

* A grenade thrown into a kitchen in France would result in Lino-
leum Blownapart.
Two silk worms had a race. They ended up in a tie.
Time flies like an arrow. Fruit flies like a banana.
A hole has been found in the nudist camp wall. The police are
looking into it.

*  Atheism is a non-prophet organization.

*  Two hats were hanging on a hat rack in the hallway. One hat
said to the other, “You stay here, I’ll go on a head.”

* | wondered why the baseball kept getting bigger. Then it hit
me.

* A sign on the lawn at a drug rehab center said, “Keep off the
Grass.”

* A small boy swallowed some coins and was taken to a hospital.
When his grandmother telephoned to ask how he was, a nurse
said, “No change yet.”

A chicken crossing the road is poultry in motion.

It’s not that the man did not know how to juggle, he just didn’t
have the balls to do it.

*  The short fortune teller who escaped from prison was a small
medium at large.

*  The man who survived mustard gas and pepper spray is now a
seasoned veteran.

* A backward poet writes inverse.
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Directory of Funeral Homes, Funeral Directors and Embalmers and Crematories

CLASSIFIED

RATES : $1.15 per word, with minimum charge of $25.00. All advertising
in this department is payable in advance. If drawer number is requested
please add $8.00 to total. The identity of drawer numbers is strictly
confidential and cannot be divulged.

IF YOU WOULD LIKE TO ADVERTISE
IN OUR DIRECTORY. IT STARTS AT
$25 PER ISSUE- 6 issues for $125.
PROVIDE WHAT INFORMATION YOU
WOULD LIKE DISPLAYED AND SEND

CHECK TO:
The Dead Beat
P.O. BOX 145,
GOLDEN CITY, MO 64748-0145
or E-mail: Editor@thedead-beat.com
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. COLORADO

FIRST CALL & FUNERAL DIRECTOR'S SERVICE

largest transport service
(in Colorad

KANSAS (Cont.)

Y.E.S.
YODER EMBALMING SERVICES,
LLC
“OUR GOAL IS TO REPRESENT YOUR
FIRM IN THE PROFESSIONAL MANNER YOU
DESIRE &
FAMILIES DESERVE”
1801 W. MCCORMICK /

~4"+ Cremation, embalming,

DC/permit lling, storage WICHITA, KS 67213
One call for all and transfer (316) 264-6900 / (800) 225-7425
your transport and . gaN certified, fully FAX (316) 264-6910
trade needs. bonded and insured REMOVALS, EMBALMING, TRANSPORTATION,

SHIP OUTS & CREMATION SHRVICES
(WITH ON-SITE CREMATORY) INDEPENDENTLY
OWNED & OPERATHD
*OVER 30 YRS EXPERIENCE*

RICKEY D. YODER - owNER
FUNERAL DIRECTOR & EMBALMER

First Call & Funeral Director’s Service
1849 S. Acoma St. Denver, CO 80223
Phone: 308.777.0190
Fax: 720.570.0681 ¢ E-mail: firstcallofco@gmail.com

NOTARY PUBLIC, RNERAL DIRECTOR

NOTARY PUBLIC, FUNERAL DIRECTOR

3700 QUEBEC ST #197 * DENVER, CO 80205

(303)304-8546
EMBALMERS546@HOTMAIL.COM

1409 lllinois Ave. kansas City, MO 64127

‘ KANSAS ‘ 800-263-4859 816-241-0966 816-920-5532 fax

We ONLY serve

NATIONWIDE

",
S toneg ate funeral homes!

e CREMATORIUM www.StonegateCrematorium.com|

rem ti n or local removal, cold storage
g;baalm(;ngo $ &]dllli\'tl"\'llﬂ(::]"d\:\” 2 $395

Complete (local removal, embalming, cold storage,
professional services, combo unit & all $675

Shipouts I'SA requirements included)

“Succession Planning for the Funeral Industry”
FUNERAL HOME SALES / BUSINESS VALUATIONS / FINANCING AND LOANS

Richard S. Lee , President
407-257-5024 Fax: 407-203-3905 Email: Leebros@aol.com

Why use a competitor when you can get

¥R R K X X ¥ X K K ¥ E K K X ¥ ¥ ¥ K ¥ E E K X X ¥ % X ¥ ¥ K K R R X F K K ¥ K K K R X F F K ¥ K K K R K K F X ¥ F K K R R K R K K ¥ K K K R K E E K K K K K K K K E ¥ X ¥ ¥ ¥ %

world-class service at a fraction of the cost?

P: 816.887.5700 F: 816.887.5800
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Directory of Funeral Homes, Funeral Directors and Embalmers and Crematories (Cont.)

MISSOURI (Cont.)

1409 lllinois Ave. Kansas City, MO 64127
800-263-4859 816-241-0966 816-920-5532 fax

P e ONLY serve
S t(meg a te funeral homes!

e CREMATORIUM
24 Hour Removals irst 75 miles free)
Two Retorts & On-Site Cold Storage
Direct Cremations up to 800 Ibs
Full-Service, All-Inclusive Pricing

P: 816.887.5700 F: 816.887.5800

Serving Kansas City & All Rural Areas Within 100 Miles

www.StonegateCrematorium.com

TEXAS

“Ensuring the highest quality and professionalism with prompt service”

HARDIN

MORTUARY SERVICTS

Graveside Services Embalming
National & International Shipping
Cremations  First Calls  Overland Service

William E. Hardin, Sr., Owner
Toll Free—1-866-533-9116
Phone (210) 533-9116
Fax (210)533-9335
4402 S. Flores St. San Antonio, TX
78214
EXCLUSIVE SERVICE TO

FUNERAL HOMES ONLY

: .‘j

SERYING ALL OF EAST TEXAS

J.BRAD FRISBY
OWNER/OPERATOR

1407 ENE LOOP 323
TYLER, TX.

LIGHTHOUSE MORTU‘ARY'.

903.526.8344/877.526.68344
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TEXAS (Cont.)

ON SITE CREMATION

SHIP-OUT SERVICE
TRANSPORTATION

REMOVAL AND EMBALMING
REFRIGERATION

EXPERIENCED LICENSED PERSONELL®|

Mortuany & e"m" FAIMILY OWNED AND OPERATED

Serving the Dallas Fort Worfh Area

Shipping From DFW and Love Field Airports

855-530-6900

972-530-6800 Fax 972-530-6812

“QUALITY SERVICE WITH PROFESSIONAL REPRESENTATION”
6804 Highway 78 Sachse, Texas 75048

Metro Mortuary Transport of Texas

Located in
Removals Trinity, Tex- |
as
(East Texas)
& Just N of
Houston
Transports

409-457-4849

O[mg ~ Saenz

Dotti Bierschwale Ephraim Saenz
Owners
Office (210) 924-4137
Fax (210) 924-3299

1 (800) 247-4137
6614 S. Flores *
San Antonio, Texas 78214

Removals * Embalming*
Gravesides *Cremations*
Transportation *
Known Shipper

Victoria
Mortuary& Cremation Service
Attending The Fuanaral Servaces Professionals

Adrian Fulton

Funeral Director
e sdetroer 08

1505 La Vil fioe.  361:5T84646 @, Qo 7662 (77903)
\Victonia, TX77901 14885261645 Fu 361-5704 )

?BMYWWUHM]A
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Death Notices of Fellow Funeral Service Colleagues ,.\%
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=

ILLINOIS

Loren Davis, 84, of Granite City, died July
20, 2018. He graduated from the St. Louis =8
College of Mortuary Science in 1952. He
served in the United States Navy as a personnel
man aboard the U.S.S. Maury AGS-16 from 1956
to 1958 and was honorably discharged from the
Navy Reserves in 1962. A licensed funeral direc-
tor, he managed Davis Funeral Home from 1958 to 1964 and
from 1985 to its closing earlier this year. John L. Ziegenhein &
Sons Funeral Home handled his services.

Timothy Michael Holden, 63, of Godfrey, died
August 9, 2018. Tim had been a funeral director
and trade embalmer for many local funeral homes,
including Marks Mortuary, Crawford Funeral
Home, Mercer Funeral Home, Burke Funeral
Home, Staten Funeral Home, Jacoby Funeral
Home, Quinn Funeral Home. Tim was considered
to be one of the best embalmers in the area and was a mentor and
tutor for many funeral directors and embalmers during their ap-
prenticeships as a member of the Illinois Funeral Directors Asso-
ciation. Marks Mortuary directed his services.
Patrick R. Jones, Sr., 83, of Dixon died July |gm

and embalmer over 50 years, he was a third '
generation owner and operator of the Jones Funeral

| Worsham College of Mortuary Science, he was a
life member of the NFDA and the Illinois Funeral
Directors Association and past member of the Northern Illinois
Funeral Directors Association. His services were under the di-
rection of Jones Funeral Home.

IOWA

Charles J. Missel, 81, of Davenport passed |
away June 25, 2018. He served in the U.S. |
Army Reserves for 30 years and retired as a Lt.
Colonel. He graduated from Worsham College of
Mortuary Science. He worked with Esterdahl Mor-
tuary and Runge Mortuary for many years. His fu-
neral services were under the direction of Runge Mortuary.

.
N
R

MISSOURI

"1 Rebecca “Becky” S. Broach, 60, of Imperial,
passed away on Sept. 15, 2018. She was the
daughter of the late James R. Whitaker, Sr. and
sister to late James Whitaker Jr. Her arrangements
were under the direction of Kutis Funeral Home,
Mehlville, Missouri.
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MISSOURI (Cont.)

F.R. “Frosty” Hoefer, 89, of Higginsville, &
passed away July 17, 2018. He was a grad- =35
uate of Williams Institute of Mortuary Sci-
ence in Kansas City, KS, class of 1947. He
J served in the U.S. Army and was a Veteran of
the Korean Conflict. He served funeral home
owners with the sale of their funeral homes. He took over
Hoefer Funeral Home, Inc. as owner in 1975 until his retirement
in 1989. Hoefer Funeral Home handled his funeral services.
( He was a faithful supporter of The Dead Beat and we thank him
for that).

Mike Szafranski, 65, of Schaumburg, Illi- &
nois, passed away Sept. 5, 2018. He served |
his country with the U.S. Army. He is the
father-in-law of Brian Boyer, one of the owners
of C. Z. Boyer & Son Funeral Home in Bonne
Terre who handled Mike’s services.

| OKLAHOMA

Gil W. Morris, 68, of Ponca City passed
away Aug. 12, 2018. He joined the U.S. Air |
Force in May, 1969 and was honorably dis-
charged in 1972 at the rank of SGT. He found his
calling to Grace Memorial Chapel Funeral Home
in Ponca City for over 30 years retiring December,
2015. His services were conducted by Grace Me-
morial Chapel Funeral Home.

TEXAS

Jack Truman Fuqua, 73, of Abilene, passed
away on Sept. 7, 2018. Jack began to pursue his
passion and dream of becoming a Funeral Direc-
tor when he received his Associate Degree in
Science from South Plains College in Levelland,
==l Texas in 1989. He then attended the Dallas Insti-
tute of Funeral Service School He received his Funeral Direc-
tor and Embalmer License in 1991. He then opened The Abilene
Funeral Home Inc. along with his son Richard in 1998. Jack
received numerous awards and was recognized for his dedica-
tion in the Funeral Service Industry. His services were conduct-
ed by Abilene Funeral Home.

If you know of a fellow funeral service colleague that
has died that we have not included, please send the
information and picture if available (The Dead Beat,
P.O. Box 145, Golden City, MO 64748) or fax it to us
(417-537-4797) or E-Mail to Editor@thedead-
beat.com

Denotes Veteran of
Military Service
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Scattering Cremains in a Natural Area

Native Grasses and
Flowers Reaching to

the Sky
For those with a love for
the natural landscape,

arrangements have been
made with the private f&

owners of Golden
Prairie, a registered |
natural landmark, to

scatter cremains on their
property. In addition to
the arrangements, a [\l
picture and GPS location [AiR%
of the actual site is [§
included. )

Memorialization for cremains scattered at any location
is available in our Garden of Remembrance, a
cremains burial and scattering garden with a
memorial cenotaph.
For information contact:
The Dead Beat
400 Chestnut-
Golden City, MO 64748-0145
1-417-537-4412 1-800-575-2611

Quiz for Bright People (Cont.)

(Continued from page 2)

Answers to Quiz:
The one sport in which neither the spectators nor the partici-
pants know the score of the leader until the contest ends—
“Boxing.”
North American landmark constantly moving backwards—
“Niagara Falls.” The rim is worn down about two and a half
feet each year because of the millions of gallons of water that
rush over it every minute.
Only two vegetables that can live to produce on their own for
several growing seasons— “Asparagus and rhubard.”
The fruit with its seeds on the outside— “strawberry.”
How did the pear get inside the brandy bottle? - “It grew inside
the bottle.” The bottles are placed over pear buds when they
are small, and are wired in place on the tree. The bottle is left
in place for the entire growing season. When the pears are
ripe, they are snipped off at the stems.
Three English words beginning with “dw”: “Dwarf, dwell, and
dwindle.”
Fourteen punctuation marks in English grammar— “Period,
comma, colon, semicolon, dash, hyphen, apostrophe, question
mark, exclamation point, quotation mark, brackets, parenthe-
sis, braces and ellipses.”
The only vegetable or fruit never sold frozen, canned, pro-
cessed, cooked, or in any other form but fresh: “Lettuce.”
Six or more things you can wear on your feet beginning with
“S” - Socks, sandals, sneakers, skis, skates, snowshoes, stock-
ings, stilts.

TEXAS (Cont.)

" Elizabeth Marie Hendrix, 90, of North Richland
Hills passed away Sept. 15, 2018. She was the
\| mother of Marsha Feely and mother-in-law to Dan
‘ol Feely, co-owners of Winscott Road Funeral Home
in Benbrook, who handled her services.
William Major Greene, 80, of Lufkin, died
Sept. 9, 2018. He was the father of Taylor L N
Greene, Owner of Sierra Funeral Service & |~ =
Partner of CMG funeral Partners. He served
two terms in the U.S. Army. First when he enlisted
and was honorably discharged. Later, as a member
of the National Guard, he was called to active duty
during the Bay of Pigs crisis in the early 1960’s
when he again honorably served his country. His services were
directed by Carroway Funeral Home.
Kenneth Norman Linden, 80, of Green- |
ville, passed away Aug. 5, 2018. He was a

Corp. He was a licensed funeral director for
over 50 years. He was a past instructor with the
Dallas Institute of Funeral Science. Coker-
Mathews Funeral Home handled his services.
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proud veteran of the United States Marine | =

Maria Jesus Aguilar Ramires, 81, of Sulphur
Springs, passed away August 6, 2018. She was
mother of Oscar Aguilar, funeral director at West
Oaks Funeral Home in Sulphur Springs and Tony
.{ Aguilar, general manager of Cammach Welch Fu-
neral Home in Longview and Chris Aguilar, a sales
representative of Dodge. West Oaks Funeral Home
handled her services.

== Robert M. “Bob” Scott, II, 90, of Corsicana
| died Aug. 1, 2018. Scott was drafted into the | ==
United States Army in 1950. He went on to '
graduate from U.S. Army Chemical, Biological and
Radiology School at Fort Devens, Massachusetts.
Scott, a Ist Lieutenant with the Army Medical
Corps, did 14 months of service in Korea, earning a
Korean service medal with three bronze stars, a presidential com-
mendation, a combat medical badge, National Defense service
medal, and a United Nations service medal. He was a licensed
funeral director and embalmer, he was raised at the People’s Fu-
neral Home, which was owned by his great aunt, J.S. “Bennie”
Adair. He acquired ownership of the firm upon Adair’s death in
1960 and operated the Scott Funeral Home alongside his wife
Mabel. He graduated from the Gupton-Jones College of Mortu-
ary Science.
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Prairie Post

The following article
does not reflect the much
improved condition of
Golden Prairie today. MPF was just
starting the restoration of a few dis-
tressed areas of the prairie in 1991.

“Christopher Columbus, Eat Your
Heart Out!”
By Lowell Pugh in the Missouri Prai-
rie Journal, Vol. 12 Number 4, Dec.,
1991

The best way to celebrate Columbus
day, albeit a day late, was to visit
Golden Prairie. The fall colors were
near their peak and the late summer
flowers still vibrant. My perception of
Columbus has certainly changed since
the second grade, but not of the prairie.

When parking at the northwest corn
of Golden Prairie, it was only about
100 yards up the hay crew lane to the
marker from the Department of Interi-
or designating Golden as a national
Natural Landmark. From this vantage
point you can see the entire north side
of Golden. The golds and greens of

the grasses are complimented by a
dash of red here and there from the
sumac growing in rocky outcropping
and the drainage areas.

I continued south down the hill and
flushed about a half dozen quail as I
reached the drainage area that flows
across the northwest quarter of Gold-
en. From this point I angled to the
south-southeast, aiming for the top of
the central hill. Three prairie-chickens
came from the east and settled in just
beyond the crest of the broad hill, ap-
parently settling in for the night. How-

ever,  no
chickens
remained
on the
booming
ground.

Standing
on this high
ground
with  the
setting sun
to my back, a large doe about a quar-
ter mile away strolled south from the
old pond. She was in the middle of
the 20-acre field that had been con-
verted to cropland many years ago.
The doe was in no hurry, but frequent-
ly looked back toward the pond and
brush area. With my battered binocu-
lars, I followed her gaze. There was
movement in the edge grass between
the prairie and the bush. Out popped
Mr. Coyote. Working the edge back
and forth, he was soon joined by a
second coyote. The two seemed to be
working independently. The first coy-
ote worked back east along the south
side of the pond/brush area while the
second worked the west side.

The doe finally disappeared, and
when I looked back for coyotes, they
were not in sight either. After I gave
my version of a coyote’s howl, both
popped out of the brush and stared in
my direction. At this moment my old,
grossly over-

weight,
mixed breed
hound
crossed 20
yards in front ¥
of me and|
stood  still.
The two coy-
otes  started
moving
slightly  to-
ward us and
to the right.
They  were
perhaps a quarter mile away as they
left the brushy area. A third coyote
emerged from the brush and followed
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a few yards behind the first two.

The three coyotes moved leisurely
to the southwest, still watching in my
direction. With the sun squarely be-
hind my back, I don’t think they had
precisely identified me. As the
group passed behind the fence row
on the west side of the 20-acre field,
I dropped flat and called a couple
more times. I waited, a few minutes
to see if curiosity would draw them
through the line of sumac and west
toward me. I raised to my knees,

using old “Red” to screen my move-
ment. At that moment it dawned on
me that they were probably circling.
I looked to my right.

About 400

yards south of me, number one was
staring straight at me. The look
said— “gotcha!”

One and two loped off south, Num-
ber three continued his southwesterly
trot, his head held high, looking over
his shoulder. The gold of the setting
sun shone on his calico-cat colored
hind quarters and tail, as he finally
disappeared over the hill.

Retracing our steps in the twilight,
I saw another doe grazing north of
the old pond. As we crossed the
bank again, the rest of the covey of
quail flushed—about 25, 1 would
guess. A great horned owl called
from the brushy meadow to the west.

Golden Prairie is an oasis among
the over-grazed pastures and present-
ly dusty cropland of the neighboring
farms. 1 feel a little remorse that
most of the 1,200 members of MPF,
like old Chris Columbus, have never
experienced Golden Prairie at sunset.
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The Whitman Sampler

By Mary Hollingsworth
In “You’ve Gotta Be Kidding!”

Chocolate! If you don’t mind my saying so, the
Lord “done good” when he made chocolate. Of
course, I contend that if he’d made chocolate taste
like celery and celery taste like chocolate we’d all
be a lot thinner.

Instead, he made life a Whitman Sampler.
whole box crammed T T————
full of goodies, sweet
and gooey with sur-
prise centers. When
you’re born, God |&
opens up the box of
life and says, “Here, have some.” And the wonder-
ful thing about it is, life’s not even fattening. Eure-
ka!

God’s not finicky about the particular flavor of life
you choose either. That’s why there are different
kinds of occupations, hobbies and ministries from
which to choose. He doesn’t care if you take your
finger and punch a hole in the bottom of a piece of
life to see if you like it and then, if you don’t, just
put it back in the box and try something else more

Q/etre

Wontuary & Crematony

It’s a

*® & & & o oo o

1513 South Interstate 35
Austin, TX 78741

(800) 460-8332

to your liking. He knows that some of us prefer caramel
filling to coconut. And it’s okay.

Now, I’m a caramel-and-peanuts fan myself, and that’s
the kind of life I choose too. Sometimes it’s sweet,
sometimes it’s chewy, sometimes it’s crunchy and salty.
Variety is what I like. Sometimes I just like to hold a
bite of life in my mouth and let the chocolate melt off
until I get to the gooey center. Sometimes I can’t wait
that long, so I just chew it up and let it stick to my teeth.

You can choose your own flavor of life . All you have
to do is remove the cellophane wrapper, open life’s lid,
take out the little paper liner and dig in! And I’ll bet
God will be grinning from ear to ear because he wanted
life to be a delicious experience.

ON SITE CREMATION

SHIP-OUT SERVICE
TRANSPORTATION

REMOVAL AND EMBALMING
REFRIGERATION

EXPERIENCED LICENSED PERSONELL
FAMILY OWNED AND OPERATED

SHIPPING FROM DFW AND LOVE FIELD AIRPORTS

/-6§55-530-6900

972-530-6800 Fax 972-530-6872
Serving all of Dallas, Fort Worth, Garland, Mesquite, Irving, Grand Prairie, Arlington, Hurst, Euless,

Bedford, Rockwall, Rowlett, Denton, Grapevine, Southlake, Lewisville, Farmers Branch, Carrollton,

Plano, Allen, Frisco, McKinney and surrounding areas

“"QUALITY SERVICE WITH PROFESSIONAL REPRESENTATION"”
6804 HIGHWAY 78 SACHSE, TEXAS 75048
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As We Drive By We love to take pictures as we go by funeral homes and interesting places,
but we’d welcome pictures, if you send them to us.

Mitchell-Jewdan Funeral Home
Matton, IL

Taken by Steve Loftin

Nale's Funeral .Home
Fairfield, IL

Taken by Steve Loftin

Shrader Funeral .Home
Arcola, IL

Taken by Steve Loftin

The auctlon gateway for the funeral professional
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You Deserve a
Smarter Website.

CFS builds completely custom websites loaded with
features and maintained with 24/7 support. And, we
do all this without charging you a dime — ever.

Find out how at runcfs.com/getsmart or call 888-881-6131.

Riverside

* Customized Design

* Mobile Responsive

* Automatic SEO Included

* Obituary Tribute Walls and Video
* Funeral Fund Donations

No Commitments. No Contracts. No Costs. CFS
© Copyright 2017 Consolidated Funeral Services, Inc. All Rights Reserved. '
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The Answering Service in a Class of its Own
§ovilliant C J Y 0fledd p o=y g () rmontieas (Mpectav (Calme

Helene Schultheis, ASD’s
Longest Serving Call Specialist,
Retires After 21 years

Media, PA—After
more than two decades
of providing empathy
and comfort to funeral
home callers, Helene
Schultheis, ASD — An-
| swering  Service for
| Directors’ most experi-
enced Call Specialist,
retired this month. In
her 20+ years at the
company, Helene has steadily built a legacy
of compassion, dedication and kindness.
Since 1997, Helene has devoted herself to
helping grieving loved ones through the most
difficult call they will ever have to make.

my ASD.com 1-800-868-9950 | ASD estimates that during her career, Helene

has answered more than 750,000 calls and over 50,000
First calls.
(C Ollt.) When asked a few years ago what she finds most reward-
ing about working at ASD, Helene explained, “At the end
of the day you go home and feel as though you made a
difference by helping people. I am very fortunate to work
at ASD. I am so proud to be part of this company. ”
Helene joined ASD right around the same time new call
forwarding options made it possible for the company to
offer it’s services beyond their local area. While ASD’s
technology and system redundancies have seen thousands
of different iterations, Helene’s gentle and patient phone
. demeanor have remained a constant. Her presence reminds
About our columnists: S
Matt is a first generation funeral director & embalmer. He everyone how essential it is to foer a .personal touch‘ e
lives with his wife, Andrea and children, Oliver and Mar- funeral home callers. From handling a First Call for a high
got in Keller, Texas while being the managing funeral profile celebrity to assisting callers impacted by major
director of Lucas Funeral Homes in Keller and Grapevine, tragedies, Helene’s natural aptitude for providing comfort
Texas. Matt has been in the funeral profession since 2010 to the bereaved has never wavered.
and is a graduate of the Dallas Institute of Funeral Ser- “My most difficult calls were the calls that came in on
* |vice. He was awarded the 2017 North Texas Funeral 9/11,” Helene shared. “The callers were stunned and dev-
Gl W Director Association’s Young Funeral Professional of the astated as was the entire country. Our clients and their call-

- Yf:ar,as well as the 2017 Texas Funeral Director Associ- ers went through some horrific times that day.”
Matthew Morian  ation’s Young Funeral Professional of the Year. Matt
Over the years, Helene made an effort to get to know

currently serves on the board for the North Texas Funer- ]

al Directors Association. He also loves playing music, watching movies, (Comaado pugo 20)
spending time with his family and friends, as well as writing.

Zach grew up in Lampasas, Texas, where he graduated
high school. While attending SFA, he took a part-time job
at a local funeral home. There, Zach discovered his passion
for funeral service. Zach graduated from the Dallas Insti-
tute of Funeral Service where he was class valedictorian
and earned a degree in Funeral Sciences. Zach also has
earned his Certified Funeral Service Practitioner (a certifi-

AL el

vetetoectl ™ .
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“Millennial Directors — Are We Worth It?”

(Continued from page 1)

Matthew Morian, CFSP and Zach Carnley, CFSP are the Millennial
Directors. Matt and Zach met through the North Texas Funeral Di-
rectors Association and the group TFDA Emerging Leaders. They
started Millennial Directors as a way to give voice to a generation
of young professionals. Both Matt and Zach strive to be as knowl-
edgeable as possible about the ever changing trends within the fu-
neral profession.

necessary continuing education requirements. Zach was awarded
the 2014 North Texas Funeral Director Association’s Young
Funeral Professional of the Year as well as the 2014 Texas Fu-
neral Director Association’s Young Funeral Professional of the
Year. He serves on the board of the Texas Funeral Director Asso-
ciation Services Inc. and is on various other committees as well.
. o . He is the funeral home manager of Lucas and Blessing Funeral
cation above and beyond initial licensure) by being very . S
RSN . . Home in Burleson, Texas. Zach and his wife, Courtney are the
active in his community and completing more than the .
Zach Carnley parents of two boys: Myles and Owen.
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Kim Price Elected To CA-
NA Board

*Memory Glass V.P. Joins
As New Supplier Relations Liaison*

| August 24, 2018, Goleta,
CA  --*Industry supplier
| companies have a new liai-
son with the Cremation As-
sociation of North America
(CANA). Kim Price, V.P.
of Sales for Memory Glass,
A L oiehis has been elected to the CA-
for Memory Glass isthe NA Board by the organiza-
new Supplier Relations tion’s members and will
Liaison on the Board of gerye as their Supplier Rela-
the Cremation Associa- ;g Board Representative
tion of North America.
for the next three years.

Price is Co-Owner of Memory Glass, an industry
leader in cremation memorialization, and has led
their sales department as Vice President for eight
years. She has been instrumental to the company’s
growth, which now encompasses over 2,000 funer-
al homes and crematoriums.

Price has been entrenched in the funeral industry
for over 20 years, including positions at Fore-
thought and Prime Succession. She is also the long
-term coordinator of the Memorial Classic Golf
Tournament, a long-standing funeral industry
event.

“Supplier relations is a critical area of focus for
the funeral industry right now,” said Price. “The
companies supplying our industry continue to grow
in new and innovative ways. [’m honored to par-
ticipate with CANA on the Board level, and to rep-
resent these suppliers in such an essential role.”

CANA has over 3,300 cremation industry leader
members. The association supports their members’
efforts to learn more about all aspects of cremation,
maximize opportunities to better serve their com-
munities, and achieve success for their businesses.
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MACYVLAR
DEGENERATION

: American
Macular
Degeneration
Foundation

Saving sight through research and education

MACULAR.ORG * 1868} MACULAR * Northampton, MA

AMDF is a 501(c){3) non-profit, publicly supported organization

Helene Schultheis (Cont.)

(Continued from page 20)

ASD’s clients and to learn more about their lives. At conven-
tions, her name comes up more than any other. Some can re-
member her answering their calls over a decade ago with the
same warm and compassionate tone of voice. For ASD staff,
Helene’s kindness and sincerity is truly a gift. Most ASD em-
ployees would be able to tell you without hesitation about their
first interaction with her. Whether it is in the office or over the
phone, Helene left a memorable and lasting impression on just
about every person she encountered.

“Helene was a valuable asset to our company and a role
model employee, dedicated to her position with a friendly
presence in the office,” says ASD Operations Director, Ric
Cusumano, who has worked with Helene for more than 20
years. “She achieved perfect attendance for years traveling in
inclement weather and staying overnight when needed. Helene
enjoyed helping others, interacting with our clients and co-
workers. She was always pleasant, caring and compassionate
towards everyone. Helene was not only an employee and co-
worker, but she was part of our ASD family.”

About ASD

ASD — Answering Service for Directors has created a new class of
answering service for the funeral profession. Family owned and oper-
ated since 1972, ASD blends state-of-the-art technology with an ex-
tensive, 6-month training program focusing on compassionate care.
The company's custom-built communication systems and sophisticat-
ed mobile tools were designed solely to meet the needs of funeral
professionals. By offering funeral directors unmatched protection for
their calls, ASD has redefined the role of an answering service for
funeral homes. For more information, visit www.myASD.com or call
1-800-868-9950.
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Try To See Things My Way

By Joe Wiegel

With apologies to The Beatles,
my purpose today is to talk about
Baby Boomers and marketing ma-
terials. As the Baby Boomers
move along on their life journey,
companies are making all sorts of
changes to accommodate the
needs of their changing bodies.
From lumbar supports in car seats
to cushioned handles on kitchen
utensils, manufacturers and ser-
vice providers recognize the need
to cater to the comfort of an in-
creasingly older population.

Beyond products and services,
there’s another element that’s
been slow to catch up — the design
of marketing materials. I believe a
big reason is that the nation’s pop-
ulation of graphic designers skews
toward folks in their 20s and early
30s. Their designs reflect the
tastes and influences of the world
they see. And while they are creat-
ing beautiful work, a growing per-
centage of your families may find
it difficult to appreciate.

As your funeral home creates
materials aimed at mature audi-

copy. Serif typefaces (those with
small lines at the end of each let-
ter) like Times, Palatino, and Cen-
tury may seem ho-hum to young
designers, but they’re much easier
on the eye, compared to sans-serif
typefaces (those without the small
lines). And when you want em-
phasis, boldface and underlining
tend to be easier on the eyes than
italics.
Type size and leading
One recent trend has been to
shrink the size of body copy, but
that makes it uninviting for older
readers. There’s usually no need to
go with something as large as 14-
point text, but think twice before
going with anything smaller than
10-point. In most typefaces, 11-
point body text works just fine.
Another way to enhance readabil-
ity is to increase the leading
(spacing) between lines of copy.
Visual cues

Indenting paragraphs may seem
boringly old-fashioned to some
young designers, but older readers
have read that way since child-
hood. Use subheads, bold lead-ins,

tend to provide better results
when reversed.

White space
Most designers love to leave lots
of white space in their work, and
that’s a good thing when design-
ing for older readers. Not only
does healthy use of white space
keep information organized and
presentable, it can reduce visual
fatigue. Trust your designer and
resist the urge to fill that white
space with more text, logos, or
other images.
It might seem strange that a writ-
er is concerned about what de-
signers do, but those of us who
write copy want to be sure that
families can read what we work
so hard to create. Skilled design-
ers can make your marketing ma-
terials far more effective and
communicative by following
these suggestions.

Joe Weigel is the
owner

ences, it’s important to make sure
that your graphic designers follow
some very basic advice will make
your materials far more effective

of Weigel
Strategic Marketing,
a  communications
firm focused on the

bullet points, and similar devices
to guide the reader’s eyes and
make the information clearer.

. . . . funeral fessi
at creating connections with fami- Reverse type th:te re(11 eliv e};rso Zi;lgﬁ
lies. Reversing type (i.e., light type on tise and  results

a dark background) can be visually
striking, but it’s effective only
when it’s readable. Generally, it’s

across three interre-
lated marketing disciplines: strategy,
branding and communications. You can
visit his website at weigelstrategicmarket-

Type choices - Every year brings
dozens of new typefaces (fonts),

and many designers jump at the

opportunity to use the latest. But
the most readable typefaces tend
to be some of the most familiar,
particularly when used in body

a good idea to increase the type
size a bit when reversing type.
And while serif type is normally
more readable, san serif typefaces
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ing.webs.com. He also can be reached at
317-608-8914
or joseph.weigel@gmail.com.
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Operating your business more efficiently... and profitably

By Richard Lee

It’s time for funeral home
owners to start taking better
control of their businesses —
from more efficient operating
procedures to productive (and
inexpensive) marketing solu-
tions. Unfortunately, the
goodwill of families continu-
ing to use a certain funeral
home has been dwindling and
is being replaced by telephone
and internet price shopping.
The generation that is making
the buying decision seems to
be more concerned on price
and convenience and less on
continued goodwill and sup-
porting “the funeral home that
they have used for years”.
There have been big changes
occurring in the funeral indus-
try over the last 5 years - such
as the rise of cremation and its
effect on the revenue and cash
flow of a business to the trend
of families downgrading from
full traditional funerals to

same day services.

The days of being able to
run your business without a
plan are over. Every owner
today needs to be aware of
what their mix of business
will be going forward and
what the projected revenue
stream will be and then oper-
ate in a much leaner capacity
in order that a reasonable
profit can be achieved. The
attention should be placed on
what the profit margin will be
on that particular service -
what enhancements can be
made and/or if a change in the
merchandise being offered
could result in a better mar-
gin.

Having an industry expert
analyze your business and
make recommendations as to
changes or procedures that
could be implemented is im-
portant. It’s easy for an own-
er to get complacent and con-

tinue operating as they have for
the last twenty years, but with
the consumer attitude changing
quickly, you definitely want to
be proactive rather than being
forced into a reactive position
because once that occurs, it may
be too late and your business
has already suffered.

A simple, well-prepared and
professional plan could be the
best investment you make in
your future.

Richard S. Lee is the
President of Lee &
Associates, a firm that
represents funeral
home owners in the
sale and transfer of
their funeral business.
Since 1987, they have
been involved in over
160 transactions all over the United
States. The scope of their work also in-
cludes business valuations, accounting
solutions and general consulting ser-
vices. He is also President of Capstone
Services Group LLC, an owner and op-
erator of funeral homes. Richard is al-
ways available for questions and may
be reached at 407-257-5024 or email
him at Leebros@aol.com.
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“PDear Counselor....”

By Bill Stalter

Dear Counselor:

My mother gave me her power of attorney, but
the cemetery where she is buried will not honor
my instructions for transferring ownership of the
remaining family graves without the consent of
my brother and sister. How do I get the ceme-
tery to follow my instructions?

skokesk skock kok

Almost all financial powers of attorney terminate
on the principal’s death. The lone exception
would be when a durable power of attorney in-
cludes language giving a right of sepulcher to the
agent. If your mother’s power of attorney was
durable, and included right of sepulcher lan-
guage, it would have given you powers to con-
trol the disposition of her body (ie, to carry out
her funeral and burial preferences). But, no
power of attorney would give you rights to make
financial transactions with her assets after her
death. Most cemeteries give lot owners the op-
tion to designate who has the right of interment
to vacant spaces they own. If your parents did
not designate who was to receive the interment
rights to unused graves they owned, the ceme-
tery is within their rights to seek the consent of

your brother and sister before following your in-
structions. If there is a dispute with your siblings,
the cemetery may require a court order before
making any transfers. Accordingly, you would be
best advised to work out an agreement with your
brother and sister.

Bill Stalter answers our questions for educa-

tional purposes only. It is The Dead Beat’s

intent to give the reader general information

about legal issues, not to provide legal ad-

vice. If a reader needs legal advice, he or

she should hire an attorney. Reading The
Dead Beat should not be used as a substitute for legal
advice from an attorney. When Bill provides legal advice
he does so for Stalter Legal Services in Overland Park,
Kansas. Bill also provides consulting services through
Preneed Resource Consultants, which can be found at
www.preneedresource.com.

We need some questions for the
“Dear Counselor....” column. Please send your
questions to Bill’s e-mail or The Dead Beat’s and
we will get some answers in future issues.
Email: wastal@swbell.net

The Preneed Resource Company

Helping funeral directors spend more time with families and less time with
regulatory reports and banks............
Providing administration, contracts, trust agreements, and compliance advice to
funeral homes, cemeteries and preneed fiduciaries in Illinois, Missouri, Nebraska,

Kansas, and Nevada.

1-800-449-0030 or WWW.PRENEEDRESOURCE.COM
Visit our founder’s blog at www.deathcarelaw.com.
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A Funny Thing Happened on the Way to the Grave.....

I Became an Undertaker
#%Part 6 **
By Lowell Pugh

The transition from rural Golden City and my own bed to
the BIG city, St. Louis Mortuary College “trade school” and
a boarding house was ......well, sort of like the “Beverly
Hillbillies” moves to LA. EXCEPT—they had a car!!!

Classrooms and administration were located in a former
mansion with additional space built on one side. The car-
riage house was converted into a four-station embalming lab
with space for anatomical dissection. There was parking
space for staff and a shuffleboard court between classrooms
and the embalming lab. I think the entire area now is either a
hospital or a parking garage.

In the school’s flush time there were around 400 students,
mostly going to school on the G.I. Bill. Extra classroom
space was rented from a Jewish facility next door. I can re-
member only 18 to 20 in my class with at least two older
students. We had one female classmate, I think she was at-
tending with her husband. The number of students in the
classes ahead and after mine were not much larger. The nine
month-three trimester curriculum consisted of: anatomy,
lecture and lab (dissection); chemistry; microbiology; pathol-
ogy; embalming lecture and lab; funeral directing; mortuary
law and a specialized restorative art class presented by a pro-
fessional sculptor. Parties were optional, but well attended.

The school’s mission was to educate students so they could
pass the various state boards and/or the National Board. One
classmate in his 40°s had been operating a funeral home in

Illinois for a year without a license and had just purchased an-
other funeral home. Most of us were in a family operation or
already working for a firm.

Living in a boarding house was an adventure for me. If I had
paid more attention to detail I could now be writing a script for
a situation comedy. Located in a former mansion on West
Pine, the area was home to hundreds of University students.
Our mansion was home to pharmacy students on the 2nd floor,
mortuary students, one dental student, a night-watchman and a
cab driver. The owner and her grown son also lived there. The
owners and the two men lived on the first floor near the living,
dining and kitchen areas. A mortuary student lived in the en-
tryway cloak room. The pay phone was near his door. Eve-
nings and nights, shouts could be heard throughout the house—
“John answer the phone!”

Students on the second floor had the use of ornate bath facili-
ties. The marble-walled room featured a number of elegant
fixtures. One in particular, few had ever seen back home—not
even in the movies.

Most of the mortuary students were on the third floor servant
quarters. You ascended it by a narrow back stairway from the
second floor. The bathroom was ordinary.

The morning drill was to go by the serving window of the
kitchen and pick up your plate of breakfast. At this point you
announced whether or not you would be there for supper.
There was always some food items served family-style, but

pieces of meat were always by the

1409 lllinois Ave. Kansas City, MO 64127

800-263-4859 816-241-0966
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numbers.

I lucked out on weekend trips
back home during the first and
third trimesters. During my first
trimester Jack Parker, Parker
Mortuary, Joplin would give me a
ride to the intersection of US 66
and US 71 south of Carthage. My
mother would meet us in a busi-
ness parking lot.

The third trimester was with
Ingles Ferry, Ferry Funeral Home
of Nevada. If a trip home was
necessary and there was no ride, it
was The Texas Special, Track 37,
to Springfield, MO. The train
was an enjoyable trip, but I was a
few months short of being able to
have a beer in the observation car.
All return trips were a 6 1/2 hour
bus ride from Springfield. ( Stay
tuned next time for the rest of the
story.)

816-920-5532 fax

Vol. 17 Issue 4



The Dead Beat

TP PP
Directory of Advertisers Want to Subscribe to The Dead Beat???
: For only $24.00, you can get 6 bi-
American Macular Degeneration Found Pg 21 - monthly jammed- packed issues for a
ASD, Inc. Pg 20 . P
Yy 5
CFL Pre-Need Pg 11 .

Consolidated Funeral Services (CFS) Pg 19 :
First Call & Funeral Directors Ser-CO Pg 12 Name

Fleet Systems Pg 30 .
Funeral Directors Service Pg 12, 13, 25
Hardin Mortuary Service Pg 13
Lamcraft Pg 5 . :
Lee & Associates Pg 12 . Address
Lighthouse Mortuary Pg 13 .
Marshall’s Mortuary Service Pg 12 :
Metro Mortuary & Crematory Pg 13,17 :
Metro Mortuary of Texas Pg 13 City
Mooney-Keehley Pg 27 : .
Mor-Bid.com Pg 18,27 . .
National Alliance for Grieving Children Pg 23 . State Zip :
Nick Diaz Mortuary Transport Pg 2
Nomis Publications Pg 11 . E-mail
Olinger-Saenz Mortuary Service Pg 13 .
Preneed Resource Company Pg 24 : Send check and information to: :
Shields Southeast Professional Vehicles Pg 32 . .
Springfield Mortuary Service Pg3 The Dead Beat
Stonegate Crematorium Pg 12,13 PO Box 145
Texas Funeral Directors Association  Pg 17 Golden City, MO 64748-0145
Vantage Products Corporation Pg 28 :
Victoria Mortuary & Cremation Ser  Pg 13 Any questions: 417-537-4412 or
Yoder Embalming Services, LLC Pg 12 417-848-5609 (cell)
*

The Dead Beat -The Caregivers Soapbox
Volume: Seventeen Issue : Four
Editor: Joanne Howard
Publisher: Lowell Pugh and Joanne Howard

The Dead Beat is published bi-monthly. Editorial and business offices are located at 400 Chestnut, Golden City, MO 64748.
Phone (417) 537-4412
Subscriptions:
Additional copies for U.S.A. are $24.00/ 1 year (6 issues).

For subscription, address changes, circulation, advertising assistance, write, phone or fax

The Dead Beat
P.O. 145, Golden City, MO 64748
Phone: 417-537-4412
Email-editor@thedead-beat.com
Website: www.thedead-beat.com

Page 26 Vol. 17 Issue 4



The Dead Beat

mo-bd...

The auctlon gateway for the funeral professional

-~ -~

Liinited Lime () //( /-

SAVE 25%

> MIL LAMINATING

D)

MOONEY-KEEHLEY

AN EXTENSION OF YOUR IMAGE AND REPUTATION

ksl ve L ReG Feicx 3520 OCK UP TODAY
- SALE PRICE $38.95

OFF REGULAR PRICES DIMENSIONS ORDER NOW

5 MIL BOOKMARK POUCH PHONE: 800-451-6736
SERILAOO FAX: 585-271-1579

RIG PRICE $27.00 3
\i\u PRICE $20.25 EMAIL: INFO@MOONEYKEEHLEY.COM

DIMENSIONS

5 MIL LETTER
POUCH 38 SAGINAW DRIVE m

(PER 100 s 3
REG PRICE $50.00 ROCHESTER, NY 14623
SALE PRICE $35.00 585.271.1573

DIMENSIONS 800.451.6736

1

WWW.MOONEYKEEHLEY.COM

CLUDED. STANDARD SHIPPING RA

Page 27 Vol. 17 Issue 4



The Dead Beat

Dvylan s Directives

Train up an apprentice...
By Dylan Stopher

You know what’s crazy? If I were to ask 100 fu-
neral directors from different firms how to train a
student or apprentice, they would give me 100 dif-
ferent answers. Those answers would vary greatly in
scope and level of intensity, some focused on ar-
rangements and some focused on embalming, some
looking into paperwork and some looking at profes-
sional demeanor.

The best part is, none of these are wrong. The
worst part is, all of them are not given equal focus.
So I'd like to propose a set of specific steps for
standardized training within any facility for students,
apprentices, or new funeral directors in your organi-
zation. And please know, these are only sugges-
tions.

Let’s begin with the obvious “Rule Number One”
for all funeral professionals: the family is in charge.
Every new member to your team should know this,
but one thing we need to do as leaders is never as-
sume that someone knows something. Yes, their
mortuary college should’ve taught them this truism,
and yes, they should have an innate understanding of
it even without that instruction. But the simple rule
to apply to everything that ever happens is (in my
words when I teach it) as follows... if you had some-
one die in your family this week, then you get to be
in charge; if you did not have someone die in your
family this week, then you do not get to be in charge.

I’'m here to tell you, I’ve been around directors in
more than one state who have said to me, “I’m the
funeral director... I’ll TELL the family what to do.”
I’ve also heard them instruct students and apprentic-
es in these same attitudes, because, “I’m the funeral
director.” This is bad. We certainly have inside
knowledge, and we absolutely have the information
the family needs, but if we don’t come into every
day with an awareness that the family is in charge of
what will happen... then our days will be numbered.
Never forget, the family is in charge.

Now that our first rule is established, we need to
move on to practical things. And since most of us
started in the prep room, we need to talk about the
big deal in the embalming area... keeping it clean!
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Cleanliness matters, and all you need is an annual in-
spection to remind yourself of that. Especially if it
fails. But see, if you take the time as a seasoned direc-
tor to walk your new teammate through the proper
steps more than once, they might actually retain it.
Further, if they see you DOING what you’re always
SAYING, then the chances that it will become habit
increase exponentially.

This leads me to another solid truism, and we’ll call
it “Rule Number Two” for all funeral professionals:
more is caught than taught. Basically, people are go-
ing to do what they see you do, regardless of what you
tell them to do. If they see you cut corners, they will
grow up in the business to cut corners. If they see you
clean meticulously during and after every embalming,
they will pick up those patterns of behavior. It will be
seen as the expectation, the standard, the guide post,
and it will be the norm. But if you don’t walk the
walk, there’s a massive chance the person(s) you’re
teaching will never adopt positive habits. Nope,
they’ll do what you do.

For our next practical thing, we’ll look into the ar-
rangement conference. There needs to be a process, a
flow, a pattern that begins with the first call and how to
properly gather initial information. That process needs
to move into how to dispatch your removal team, how
to speak to the family to set an appointment, how to
prepare the file and/or electronic systems for the fami-
ly’s arrival, and how to move through the conference
itself. I’m not going to dig too deeply into those, be-
cause we all have our own tried and true methods.
However, I will say that if you aren’t seeking out your
best arranging director and modeling your conferences
after him/her, you’re missing the boat in a huge way.

This brings me to “Rule Number Three” for everyone
in our profession: practice, practice, practice. It sounds

(Continued on page 29)
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(Continued from page 28)

silly, but simply sitting and role playing the scenario
with a student or apprentice will ease the difficulty of
facing a family for the first time. I am one of countless
directors who watched the arrangement conference
from a corner, and then one day had to conduct one
under the scrutiny of a licensed director. It’s not the
best system to throw someone to the wolves, as it were,
when our profession deals with extremely sensitive ma-
terial and emotional states. So practice! Role play
with your team. Serve in the capacity of the family that
is easy to serve, and then serve in the role of a family
that is challenging. Throw the curve balls, prepare
your up and coming directors for the worst, and then
hope for the very best. As a dear friend of mine says
all the time, proper preparation prohibits poor perfor-
mance. So prepare and practice. Practice a lot. And
then practice some more.

Now on to another wonderful thing that I was once
taught, something that I wish I had been taught sooner.
It revolves around how to serve all of the families in
the building, all at the same time. I’ll never forget that
night that we had a rosary in both chapels, another ro-
sary in our largest state room, and the other three state
rooms all had visitations... all in one night. I was a
fresh-faced apprentice, straight out of the restaurant
business, wearing a suit for the first time, and the cof-
fee pot wouldn’t stay full. Trash needed to be taken
out, people needed temperatures adjusted, flowers were
still arriving, and three different deacons needed to start
their rosary services.

Then my apprenticeship supervisor walked slowly to
me as | blazed through the corridors, and he delivered
to me our “Rule Number Four”: never let them see you
sweat. My head was in serve mode, move fast and get
things done to stay ahead of the curve. And don’t mis-
understand, I wasn’t being told to stop that. What I
was being told revolved more around the poise and fi-
nesse that are necessary for the professionals who serve
families in their darkest hour. We need to be calm. We
need to be collected. And we need to never appear
flustered in front of the families we serve. Our calm
will translate (in most situations) over to them, and the
confidence they have in us will grow as they see us
handle obstacles and keep moving forward. That’s
what professionals do. That’s what funeral profession-
als do. We keep going, we tackle each task as it comes,
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and we never stop striving to exceed the expectations
of every family we are privileged to serve. And we
never let people see us sweat.

Finally, I’d like to point out the one thing that must
exist in any training and development program at any
level. It’s one of those things that people cannot un-
derestimate, and they cannot leave out or play down
to a lower level. This is likely the most important
part of the entire idea, over and above the practical
stuff and the theory stuff.

Our “Rule Number Five” for this set of thoughts is
fairly simple: accountability matters. You see, as the
licensee in the room with an apprentice, whether we
are embalming or arranging or serving in a chapel or
church, I am accountable. The mistakes are mine,
even if they’re not. That’s the purpose of an appren-
ticeship... to learn, to make mistakes with a safety
net, to grow out of the simple errors and become
competent to serve families as a licensed director.
So yes, the accountability is real, and it will hit the
licensed person first.

The key there is to take the time to explain to the
apprentice what happened, why, how it was wrong,
and what steps could’ve been taken to avoid the er-
ror. If your students and apprentices don’t learn
from every possible scenario, they’ll never be ready
to face the challenges of carrying all the weight on
their shoulders. You’re there to protect them, yes,
but you need to educate them in the entire spectrum
of occurrences. Otherwise, we are the ones who fail.

Never misunderstand the importance of training. It
is at the core of the competent funeral professional,
and it is vital for the growth of any apprentice. If we
don’t teach them, and if they fail, it is actually not
them that fail... it’s us.

About the author: - Dylan Stopher is a
licensed funeral director and embalmer
in the states of Texas and Louisiana, and
currently serves with Wilbert Vaults of
Houston, LLC. He is an active member
of the SETFDA and the TFDA, and a
regular contributor to both the Texas
Director Magazine and the Millennial Director blog.
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Making Customer Service an Art Form at the Funeral Home

August 2018-The newly renamed Holt
& Holt Funeral Home, formerly
Vaughan's Funeral Home, was pur-
chased by Mary and William Holt in
2017. Holt & Holt can be found at the
same great location with new and im-
proved facilities and owners that focus
on unparalleled caring and compassion-
ate customer service catering to fami-
lies in the Boerne area. Holt & Holt is a
husband and wife team, passionate
about helping families achieve peace
following the loss of a loved one. Their
core values focus on maturity, compas-
sion, dignity, respect and exemplary
personalized service. The Holts' aim is
to be of genuine and empathetic assis-
tance to every bereaved family they
help.

William Holt, the new Funeral Director,
has finally found his true calling. His pas-
sion for customer service and his need to
contribute to the community brought him
to open Holt & Holt Funeral Home, along
with his wife Mary and their son Jason. It
is a real family affair offering compassion
and caring to all the families seeking to
lay their loved ones to rest. With the new
and improved facilities and relationships,
Mr. and Mrs. Holt felt a new name would
reflect their vision and goals for this long-
time Boerne business.

William started his funeral home man-
agement career in Yoakum and was man-
aging five homes in that area before being
transferred to manage funeral homes in
the Taylor, Texas area. Finding that he
preferred smaller funeral homes, he began
working in Hamburg, Arkansas, and then
moved to Nalley-Pickle & Welch Funeral
Home in Midland, Texas, before taking
over in Boerne and establishing Holt &
Holt. Finding Boerne settled his restless
heart; he found the right fit between his
management skills, his commitment to
excellent customer service and his com-
passion to help people with the loss of
their loved ones.

Mary, the second part of the dynamic
funeral home customer service duo, is

the heart of Holt & Holt and a technical
support expert. She will be utilizing her
skills in computer programming, project
management and accounting to make Holt
& Holt a stable, organized family oriented
funeral home. Mary was raised in Louisi-
ana, but her Texas roots trace back to the
1840's when her mother's family emigrat-
ed from Germany to the Hill Country. Her
forebears established themselves as store
owners and land owners in the Hill Coun-
try and Gonzales county. As a child, she
spent most summers in the Hill Country,
and is glad to be back; it's one of her fa-
vorite places to be.

The combination of William's extensive
management experience and Mary's tech-
nical expertise make them well-suited to
running a funeral home and modernizing
its operations. Applying their project
management principles to every service,
will allow for the newly improved Holt &
Holt Funeral Home to focus their atten-
tions on the families and their needs.

Holt & Holt Funeral Home is there
when families need them the most. Their
philosophy is: Our Family Serving Your
Family.

Holt & Holt Funeral Home is located at
319 E. San Antonio Avenue, Boerne,
Texas 78006.
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